














































































HH-07M 
DYNAMIC MIC 


Ll BP-07G 

INSTRUMENT BELT PACK 


BP-07L 

LAVAL IER MIC 


W Gemini’s NX VHF Wireless Systems with “Distortion 
" Free" Circuitry mokes everything perfectly clear. 

Check out Gemini's NX Wireless Systems loaded with ’real 
world' features. Special auto-mute circuitry eliminates unwonted 
‘pop* when switching the mic on and off. Low power 
consumption design delivers on extended battery life for 
12-16 hours continuous use. And for total versatility we 
offer a wide choice of receivers with single antenna, dual 
channel and true diversity design. All with adjustable output 
level and sensitivity control. Ali with a 3-year warranty. All 
at affordable prices. See your dealer today or check 
out our website at www geminidj.com 
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The Barrel Ray™ has a sound active 
mirrored barrel that spins to the beat 
of the music, moving up, down, and 
across. It Features 9 dichroic colors 
plus white, and an effects switch 
which produces either a color chang¬ 
ing barrel or split beam effect. The 
Barrel Ray™ only weighs 14 lbs. 
and may be used in any position, 
however for the best optimum effect 
the barrel should be facing down. 


The Chameleon & Barrel 
Ray are both precision 
made in the United States. 
These Quality fixtures have 
a 1 yr. limited warranty 
and are constructed to 
rigid standards with high 
quality optics never before 
seen in a lighting fixture in 
this price range. These 
units are available world¬ 
wide and come in both 
120V & 220V. Suggested 
Retail in US Dollars $299 



YOUR CHOICE 


$199 


EACH 


The Chameleon™ is a sound active 
moon flower effect, that spins to the 
beat of the music. Features include, 9 
dichroic colors plus white, and an 
effects switch which produces either 
a constant color changing or a sound 
active mode. In the sound active 
mode the color wheel changes creat¬ 
ing solid or split beams. I he unit 
weighs only 15 lbs. & may be used in 


us $ (Dollars) an Y position. 


This price is available from authorized participating American DJ Dealers Through 30 days from date of first publication. The 
Dealers price may vary. This promotion is for US markets. World-wide price will vary based on exchange rate & taxations 
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QUALITY, AFFORDABLE, A RELIABLE PERFORMANCE! 
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OR WORLD-WIDE DISTRIBUTION CENTERS CALL 
213-582-2650 USA, CANADA 416-299-0665, GERMANY 497- 
I 11 248-5909, AUSTRALIA 61 2 9568 6496, MEXICO 210 781-8472. 
C€ ASIA 886-2-782-8383, UK & NETHERLANDS 31 575 546755 
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Lets be honest about it: Perfect beat mixing is what every DJ strives for. The feeling you get when you know you've done a 
killer mix is just great. But depending on the environment you can't always trust your ears. The Numark DM1635 Mixer with 
on-board Beatkeeper sets a new standard for today's disc jockey. The DM1635 allows the user to audibly and visually track the 
beats of all musical inputs. The DM1635 will display the beats per minute (BPM) of your favorite music and also indicate the 
"Tempo Difference" and the "Beat Offset" of your mix between any four input sources simultaneously. You'll know 
when you're ready to mix! The visual displays continually update the information. The DM1635 gives DJs all the flexibility 
they need with 8 line, 3 phono and 2 mic inputs, effect send on each channel and master and zone outputs. 
The new DM1635 from Numark: a truly professional mixer for the perfect mix. 
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Numark Industries 111 Dupont Drive Providence, Rhode Island 02907, http://www.numark.com 
PHONE (401) 946 4700 FAX (401) 946 5350 CANADA Intellimix: (514) 33 6001 MEXICO Hermes Music: (95) 547 5125 
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Check out the Best Business Cards of 1998. Bob Popyk tells how to 
improve our Billboards along the road to success." 
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TRACK ONE 



The Greatest Show on Earth! OK, I’ll admit it. Sometimes our enthusiasm 
tan get a bit carried away but, no doubt about it, this year’s unbeatable 
roster of exhibits, seminars, and entertainment will truly make up an all-star 
Mobile Beat DJ Show & Conference. This year the show' is being held at 
the Las Vegas Tropicana Hotel on January 20, 21, and 22, 1998. 

Highlighting the seminar schedule are two special presentations by Bob 
Popyk and Doug Cox. Popyk is president of Bentley-Hall Inc., a sales 
strategy company, and a regular speaker at NAMM (National Association 
of Music .Merchants). He will share strategies that, when applied, will really 
make a difference in your business. And Doug Cox, former Atlantic 
Records promotion director, is hack by popular demand. Doug’s unique 
brand of humor and insight will enlighten your life as well as your business 
ethics. 

Overall, there'll he a full schedule of I)[-specific seminars with a fresh 
slate of interesting and unique topics and, of course, the exhibit hall. Check 
out the booths and speak one-on-one with the people who have an interest 
in you, the MOBILE DJ. By their support of our show, we feel these 
vendors realize the MOBILE DJ is an integral part of their business, an 
industry that Mobile Beat Magazine has worked diligently to elevate over 
the past six years. 

But if you won’t be with us in Vegas, check out future issues ot the 
magazine for a full show coverage. And, yes, audio tapes will once again he 


available of all the seminars. 

Having said all that, you’ve got a copy of the magazine in your hand 
with a lot more going on inside! See who won the best business cards 
contest; it starts on page 36. If you like contests, there’s a great holiday 
trivia contest on page 104. Make copies and use it this holiday season to 
liven up your gigs. You’ll also find all the usual numerous equipment 
Scoops, Music News and much more! 

Lastly, we’d like to thank Dan Price ol ( ktllerv West Portrait Studios in 
Las Vegas for the cover shot, featuring husband and wife DT team Patrick 
and Jodie Harris from Las Vegas. 


rtti&e ‘Suatutccvtaa 

Trade Show Producer 
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PWRS15 SUBWOOFER 


When yOU live to throw down the perfect mix, you demand 
speakers that sound as good as your performance. When your passion 
is to be in the groove that turns your dance floor into a sea of sweat and 
skin, you demand low. hard-hitting bass. When your goal is to project 
a clear, commanding vocal presence above and beyond your mix, you 
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we’re dead serious about our engineering. We’re 
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FEEDBACK 


Gear Book article draws kudos, 
complaints and corrections 


The article entitled u Buying A Mixer jot," 
which appeared in oar annual Gear Book, 
received a mixed hag of reviews from our 
readers and advertisers. Several readers 
commented that the article's essence, which 
was how to choose a mixer based on an 
individual's needs and style , was right on 
target. Unfortunately, the practical 
information in the article was overshadowed 
by the fact that it was written by an 
employee of Gemini Sound Products, with a 
bias toward Gemini Products. Our decision 
to allow certain statements—which 
amplified this bias—to be printed, brought 
the following written responses from two 
other manufacturers: 

As someone who has always enjoyed 
reading Mobile Beat, I was dismayed and 
disappointed by the article “Buying A 
Mixer 101." The article was not only 
biased and misleading, it contained 
outright falsehoods. For example, under 
the heading “Mix and Crossfade," the 
author states: “Gemini's new Platinum 
Series mixers are the only mixers that 
allow continuous crossfading to and from 
any input to any other input, by allowing 
the DJ to temporarily turn off either 
crossfader assignment switch." 

This statement is completely incorrect. 

You can not crossfade from Phono 1 to 
Line 1 on any mixer; they are both 
inputs! What the author is trying to say 
is that only Gemini has a fader with an 
ON/OFF switch, which is also false. The 
American DJ XDM-352 has the same 
function with the ON/OFF switch for the ■ 
crossfader and I am sure there are other 
models by other manufacturers with this 
feature. ■ 

Under the heading, “Need More Output?" 
the author is obviously trying to 
downplay the importance of balanced 
outputs. Could this be because Gemini 
doesn't offer a mixer with balanced 
outputs? The author also states, “The 
best mixers cany a full three-year 
warranty." This statement will surely 
come as news to every mixer manufac¬ 
turer, none of which offer such a 
warranty. The industry standard is a one- 
year warranty. American DJ offers a two 


year warranty. Most importantly, the 
warranties carried by American DJ and 
other companies are free; they are not 
contracts that must be purchased by the 
consumer. So the author is guilty of not 
comparing “apples to apples." 

When American DJ employees are asked 
to write how-to articles for a publication, 
we try hard to avoid product plugs, and 
we provide information that will be 
helpful to DJs in general. Either the 
author lacks a good general knowledge 
of DJ products or he simply decided to 
ignore the facts and abuse the opportu¬ 
nity to write for Mobile Beat as a cheap 
way to get free advertising. In which 
case, he should have called his article 
“Buying a Gemini Mixer 101.” * 

John R. Brown, National Audio Manager 
American DJ Supply 

eds note: Concerning warranties: It should 
have been pointed out in the article that the 
length of a warranty has no direct 
relationship to the quality of a particular 
product. In most cases, a one-year wars only 
will offer sufficient protection, as any 
problems that are apt to occur will do so in 
that time period. Therefore , the length of 
any product's warrant}' should be considered 
right along with features, overall quality 
and price. The final determination being 
how impoitant the length of a product's 
warranty is to the buyer. 

■ 

Regarding the Gear Book 1998, Issue 
42, “Buying a Mixer 101," here are 
some of the errors; 

■ 

• It is not true that Gemini’s mixers are 
the only mixers to allow crossfading 
between multiple inputs: Rane's Mojo 
Series MM 8x DJ Mixer allows the same 
choice, and maybe others do, too. 

•The entire section headed “Inboard 
Power Supply or Wall Wart?" is so 
misleading as to be totally false, with the 
exception of the trivially obvious fact 
that, if you lose your power supply your 
mixer will not work. OK, and if you lose 
your records you won’t have anything to 
play either. ■ 


The writer fails to mention that there is a 
category of power supplies that falls 
between the often troublesome and noisy 
built-in power supplies and the annoying 
wall warts: these are outboard power 
supplies. An outboard power supply 
compliments the inboard power supply, 
producing a superior result. For example: 
Rane uses exclusive inboard power supply 
voltage doubler circuits to guarantee the 
same high-voltage, high-current perfor¬ 
mance as recording studio consoles. Most 
professional recording consoles use 
outboard power supplies because that is 
the best way to get the quietest possible 
performance. When performance is 
everything, when perfection is a must, 
when only the very best will do, the first 
thing a designer does is remove the noisy 
power supply hum-field from the studio 
environment. 

Note that there is an important distinction 
between an outboard power supply and a 
wall wart: a wall wart is plugged directly 
into an outlet strip or the wall, and by so 
doing it covers up the next receptacle— 
something everyone hates; a true outboard 
power supply, on the other hand, is always 
designed to be securely mounted well away 
from the unit and the outlet strip or wall 
outlet. So if you want the quietest DJ mixer 
available, insist on one with an outboard 
power supply. 

Dennis Bohn, VP Research & Development 
for RANE 

eds note: In addition, Numark Industries 
requested that wc clarify a line in the article 
which read, “ Gemini , the original Numark 
and MTX... ” The line refers to three separate 
companies and was not meant to infer that 
Numark, at any time or in any form, has been 
owned by any other company. 

We Want Your 

FEEDBACK! 

Write: Mobile Beat Magazine 
t» o. Box 300 

East Rochester, NT 14445 

e-mail :raol )ilebeat@aol .com 
Fax: 710-385-303 < 
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LMPROV'E YOUR SINGING 
AND YOUR HEALTH! 

The Tots! Singer is an instructional program for singers looking to 
improve or for people with the desire (but not the know-how) to 
sing. Whether performing on stage, on record, for weddings, 
karaoke, or fust in the shower, singing is the secret desire of 
millions. 


FREE UPGRADES ONLINE 

Event Planner™, the “customer-based” event planning 
program has finished another round of refinements. RadioPro 
Inc. operations manager Frank Whyte, says the new version of 
Event Planner™ looks and works just like the previous 
versions, but handles the data input by customers differently. 

“We’ve come up with some solid methods to ensure that the 
data the DJs receive back from their clients is valid and useful. 
That means that the reports are cleaner, so it’s a win-win. The 
upgrade is available over the Internet only. Existing Event 
Planner™ customers can go to http://members.aol.com/ 
radioprodj/download.htm for instructions and the free files. 


Event Planner™ is a computer program that allows DJs to 
create “mini programs” to assist clients in planning special 
events. The program allows DJs to customize the program they 
send to clients, adding their own company name and customiz¬ 
ing a built-in music database to suit their own requirements. 
For more information on Event Planner™, see the product Web 
site at httpi//www.kep.net/epfw. 


Simply knowing the basic skills of singing can improve voice quality 
and, most importantly, confidence. In addition, there are numerous 
physical and mental health benefits to creative vocal expression. 

Anyone can learn to sing if they have the right teacher. The Total 
Singer outlines the popular 
Voiceworks Method, developed 
over a 30-year period by one of 
Los Angeles’ top voice coaches, 

Lisa Popeil, who holds an MFA in 
voice. 

Unique to The Total Singer , are 
tips on singing eight different 
styles: pop, rock, jazz, soul, 
country, legit, belt and classical. 

This deluxe set includes an 87- 
minute VHS video, a 45-page 

booklet and a 60-minute exercise audio cassette for use at borne 
or in the car. Retail price is $49.95. Available from Voiceworks, 
14431 Ventura Boulevard #402, Sherman Oaks, CA 91423; Tel: 
800-BEL-V0CE. 



WEST LA. MUSIC HOSTS 
DJ EXPO & SPINOFF 

Over 300 west coast DJs were on hand for West LA Music's 
recent Second Annual OJ Expo and Spinoff, co-sponsored by 
Gemini and Lytequest. DJ Spinoff finalists scratched and mixed 
their way through an evening of dynamic performances 
competing for SlOOO's in Gemini DJ gear. First place honors 
went to winner R.A.W. (Raul Gonzalez) of Long Beach. The 
event featured celebrity judges including Death Row Records 
recording artist J. Flexx; Death Row producer Sean 


MINIDISC GAINING MOMENTUM 

The company famous for life-like reproduction good enough to 
shatter glass has entered the minidisc arena. Memo rex Is now 
offering recordable 74-minute minidiscs packaged as single units, 
two-packs and three-packs. 

Minidiscs, which continue to grow in popularity with Mobile DJs, 
offer the convenience of audio cassettes, but with the digital sound 
quality of compact discs. Recognizing this trend, U.S. electronics 

retailers have begun dedicating in-store 
displays to the minidisc format, including 
minidisc players, recorders, and pre-recorded 
and blank media. 

With Memorex minidiscs, you can make thou¬ 
sands of recordings with the same sound quality 
as the original source and with freedom to edit 
and combine tracks. The minidisc format also 
allows users immediate access to specific recorded 
tracks; along with the ability to display information 
they might like to have, such as the composer’s 
name or a specific track title. Suggested retail prices 
for the Memorex minidisc line are: Single - $6.99, 2- 
pack • $13.99 and 3-pack • $19.99. 


“Barney” Thomas; L.A. rapper, DJ and producer DJ Quik; 
famous DJ from San Francisco DJ Disc; L.A. rapper am 
DJ, Griff Dogg. 

Other DJ equipment manufacturers participating in the 
three-day extravaganza of seminars, workshops and 
special events included JBL, Roland, American DJ, 
Denon, Akai, Martin Professional Lighting, GLI, ETA, 
Meteor Lights and Az-lz Cases. West L.A. Music 
has been in business 30 years, specializing in the 
sale of pro audio equipment, keyboards, comput¬ 
ers, music software, recording equipment, 
guitars, basses, amplifiers, and drums, as well 
as DJ gear. 


Memorex * 



^ff/77orex 


i 1***1 


HI 

^ j 





/ 

VfQ_ 




Oft* 



The DJ Magazine 


11 

























January 21 ^^ wards 


see page 18 


For the latest Show updates, visit 









































lour Web site; www*mobilebeat.coiii/djshow/ 

******* 

The one show that has it all! 

Start 1998 off right by attending the show that supplies all the 
information you need to achieve a busier, more profitable busi¬ 
ness year and gain tips to improve your performance as well! Join 
hundreds of other DJs and industry professionals at die Tropicana 
Hotel in the city that never sleeps—Las Vegas, Nevada, for three 
days of seminars, exhibits, and special happenings at Mobile Beat 
Magazine’s 1998 DJ Show & Conference! 


Sponsored by 

r4menic<M 




‘‘America’s #1 Tarty Band! 


IffUVGuyi 


If Mobile DJs were a band.., 
they'd be Nik and the Nice Guys! 
Every DJ will learn at least one 
new performance tip at this 
show! 


Plus... 

Christy Lane 




EXHIBITORS INCLUDE: AMERICAN DJ SUPPLY * GEMINI 
SOUND PRODUCTS * BST • PIONEER • COLORADO SOUND N’ 
LIGHT • MTX * PRO SING • HOT HITS • ADVANCED LIGHTING 

• OMNISISTEM • ELECTRONIC BARGAINS * SOUND CHOICE • 
PRODj.COM • SHERMAN SPECIALTY • CUSTOM WARE • ADJA • 
QSC * AMS • ROTATIONS • PINTO NOVELTY * THE SOURCE * 
RHODE ISLAND NOVELTY • BREAKTHROUGH MARKETING • 
AC-CETERA * KART-A-BAG * N.A.M.E. * CREATIVE 
IMAGINEERING • HAN I) I RAMP • BMP • CELEBRITY • DJ POWER 

* CHRISTY LANE • PLANET KARAOKE* DJ MUSIC XPRESS... 

Clubnight ■ January 22 
at The Beach*' 



Special Guest 

Doug Cox, former promo¬ 
tions direr tor for Adantic 
Records, returns to the 
show on Jan. 22, with a 
special presentation called, 
“The Ride of a Lifetime.” 
It’s a training camp for the 
champion inside you. 
Come away from “The 
Ride” with new skills and 
the ability to remember the 

f 

laws ol success and use 
them immediately. 

m 


Bob Popyk, publisher of 
the monthly newsletter 
Creative Selling®, high¬ 
lights Tuesday, Jan. 20, 
with the seminar, "How Io 
Increase Your DJ Business 
By 30 %... Starting Next 
Month. ” Mr. Popyk’s in¬ 
sightful business tactics are 
published in several publi¬ 
cations, including Mobile 
Beat Magazine, 


Keynote 

Speaker 




$$ Pay for your trip $$ 

CD Swap Meet! 


Bring your used < >s & CDGs 
to trade or sell with other DJs & 
KJs! Bring 10 or 10,000! 


No dealers/reps 


jariuaxY 22 
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January 20*21*2 2 ,1998 
Exhibits open Jan. 21-22 




...is the cost? 

$125 for full pass 
$50 for exhibit-only pass 

...will be attending? 
Mobile, Club and 
Radio DJs & KJs 


Car Renta! 
Discounts through \ 

Budget Rent-a-Car 
United Airlines \ 800-922-2899 
(file #517GS) V x -237 
800-521 -4041 


<k9iei 


33233 


UHltlH 



For Hotel Reservations, 

Call the Tropicana 
800-634-4000 




Mobile Beat Show Rate: S70 per night 



REGISTRATION Nobile Beat 


Use this form if you are registering by mail or 
fax. Please use one form per person. Photo¬ 
copy this form if additional copies are needed 
or for your records. 


DJShowG 

Conference 


i • 9 • 9 • 8 

http://www.mobllebeat.com/dJshow/ 


5 WAYS TO 



0 Phone: (716) 385-9920 

©Fax: (716) 385-3637 .*. 

0 E-mail: DJshow@mobilebeat.com 
0 Mail: PO Box 309, E. Rochester, NY 14445 • • « 
© Web site: http://www.mobilebeat.com/djshow/ 




CO. HA ME 


STREET 


DTY 


STATE 


ZIP CODE 


TELEPHONE 


fax 


CREDIT CARD # 


(Visa or Haiteortl 


EXP. DATE 


CARD ROUSTS NAME (PLEASE PflIVT) 


CARD HOI DEB'S SCI AW 


TOTAL AMOUNT BdflSHl OR TO BE CHMGB) 


\« CHECK 


v mhey mm 


$ 



□ Full Program 


SI 25 


□ Exhibit-Only Pass S50 


Advance Registration Price ($150 at the door) 
Includes Exhibit Hall, all Seminars, Symposiums & 
Special Events 

Advance Registration Price ($60 at the door) 
Includes Exhibits and Special Events 


Return Registration form to: Mobile Beat Magazine • P.O. Box 309 • East Rochester, NY 14445 
Telephone: 716-385-9920 • Fax:716-385-3637 • e-mail: info@mobilebeat.com 

Refund policy (for non-attendance only): Must be in writing and include proof of payment (less a $25 processing fee). 
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The Vestax CDX- 12 . The world’s first top loading CD player with a built-in DJ mixer. 


As good as compact disc players are, they stilt have limitations 
for Djs. After all, you can’t mix on a CO Player, right? 


You can if you’re using a Vestax CDX- 12 . 

With the Vestax CDX- 12 , you get more than 
just a CD player - you get a CD work station. 
Don’t let the compact size fool you - it has 
exclusive features we guarantee you won’t 
find anywhere else, because there’s nothing 
else like it on the DJ market. 


Also available - Vestax CDX-25 
High Performance CD Player 
for Professional Use. 


*• * 



III ■ ■ 
III 1 


Like a stereo mixer with a built-in cross fader. Additional inputs 
so you can add turntables and other sources into the mix. 

Quick disc changes because of the wide 
open CD covers. Pitch adjustment up to 
8%. A dual function joystick for pitch 
bending and cueing. And more. Of course, 
all shockproof to prevent skipping. 


□S3 1 

*•« i % 
t ■ i 






Take the next step yourself. Arrange to mix 
on the innovative Vestax CDX -12 today. 


x Vestax 

$\ve t>3$ What they vakif 


Exclusive US Distributor: 2821 Evans St., Hollywood, FL 33020 • Tel 954.929.8999 • Fax 954.929.0333 
e-mail: info@tracoman.com * web: http://www.tracoman.com ©1997 Tracoman 
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Tuesday, January 20,1998 

Registration opens at 8 a.m. 


Seminars: 10 a.m. - 5 p.m. 

SHOWSTARTERS: 

A Special 3-part presentation! 

• Part #1 “DJ Show Survival: Howto Get the 
Most Out of a Trade Show.” 

• Part #2 “ Be Worth The Money How to 
increase your business value. 

• Part #3 Our keynote speaker, Bob Popyk 
presents... " How to Increase Your DJ 
Business by 30% - Starting Next Mon 

Learn how to maximize every opportunity to 

increase your bookings and profitability! 


Also on Tuesday... 

• “Kids From 2 to 22.” Explore all aspects of the 
youth market, from kid shows, elementary 
and high school dances, to the college market. 

• “IceBreakers. l ips and ideas to get your 
parties started and keeping them going. 

• “Making Money With Trivia.” Create nostalgia 
events, plus high school reunion tips. 

• “Problem Solving Forum.'’ A group ot experi¬ 

enced professionals roundtable with you to 
troubleshoot DJ dilemmas. 

• “Tech Tips and System Design.” 

• “Getting Your Price.” How to put a value on 
vour own worth. 

• “Motorized Soccer." The world debut of a new 
game. 

Tuesday night 8 p.m. - 12 a.m. 

Opening Night Party with Super Bowl-bound 

Nik and the Nice Guys. Nik’s act is the ultimate 

in audience participation! Every DJ will learn tips 

tonight! 

Plusl Special guest Christy Lane with a unique 

interactive medley of dance styles. 

Sponsored by American DJ Supply. 


Wednesday, January 

i 

Registration opens 9 a.m. 

Exhibits open 11 a.m, - 5 p.m. 

Sound and light equipment manufacturers, music 

dealers, and other DJ-related outlets will showcase their 

products. 

Seminars: 10 a.m. - 3 p.m. 

• “Wedding Performances - the Finishing Iouch.” Those 
additional details that make a truly polished show. 

• “The DJ: In for the Long Haul. Ever wonder if you 11 
be a D! at 60 years old? It’s possible. This panel will 
tell you how. 

• “Dance For Djs: From A To Z.” Cover all the bases of 
dance music and dance with Hillbilly Rick, Christy 
Lane, and Mike Mireles. 

• “DJ Computer Technology,” Part 1: On the net. 

• “DJ Computer Tech no log)'.” Part 2: On the GIG. 
(incredible new technology'} 

• “Multi-Systems - Options And Ideas. Training, 
keeping, paying your employees; franchising. 

• “Legal Warfare: Boot Camp For Djs." Entertainment 
attorney, Sheldon Starke, tackles legal issues. 

• Plus ! Manufacturer Tech Demos! 

Wednesday night 9 p.m. -12 a.m. 

“The American DJ Awards Show.’ Aec to all show 

attendees, others S35 cover if space available. 


continued on page 18 
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DN-T620 Combi-Deck 

Pitch < '-antrot for (X) & Cassette 
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K-2000 DigiScnatch Mixer 

Analog Scratch Eneas 
Sampling and Stutter 
Seamless Loop 


DN-2500F Double CD Player 
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urban and rural markets. 

• '"Karaoke: Alive And Growing." 

• U DJ 101: The Follow-up," A continuation of last 
vear’s nuts and bolts course with Spinnin’ 2000$ 
co-author Dennis Hampson. 

Plus: Manufacturer fech Demos! 


continued from pu\>e 16 


January 22, 1998 


Swap Meet! Attendees will hav 

Jr - Ml i **** 

Sted area to shop and swap! Bring 
/oujdon’t need and make some quick 
ylusic only. No dealers or reps please 


eminars 10 a.m. - 5 p.m. J 

Speol^f Guest, Doug Cox wjjkifnlighten you with, 

"The Ride J a 

Profit from P.R.: Getting Free advertising!” 
"Working With The Competition Getting along 
with other companies in your area; networking or 
association? 

“Single Operator Forum.” Dealing with the issues 
unique to one-person operations. 

“Small Town Promotions. ’ Unique ideas that can 
be applied to market your services in smaller 


Thursday night 8 p.m.-till? 

Closing party at,The Beach, Vegas’ hottest c iub. 
VIP Mobile Beat attractions! (Must be 21 or older} 


NOTE: Seminars arc available on a first-comc, first- 
serve basis. All seminars and some events arc subject 
to change without notice. Please refer to our Web 
site (http://www.mobiiebfeat.com/djsnow/) for 

updates of listings and times. 


If you think 
you’re the best... 
here’s your chance 

to PROVE IT! 


The Competitions include: 

"Male and Female Entertainer of 1997" 

"PropMaster of 1997" & "The Brown Badge of Courage" 





The American DJ Awards 

• Staged by DJs for the learning benefit of DJs that recognize the achievements of OJs! 

• Show attendees with a badge get in free; all others pay $35 apiece at the door. 

• It is a Black Tie Event. So please bring your formal wear. 

• There will be two Jumbo video screens so everyone can see. 

• Only three competitors per category will be allowed to compete. 

• Valuable DJ-related items for door prizes! * Show starts at 9 p.m. and ends at midnight. 

Anyone wanting to compete tor fabulous prizes In the categories ol "Male Entertainer of the 
Year," "Female Entertainer ol the Year," “PropMaster of the Year," or tell their version of a 
true OJ disaster on stage juo stories about deaths please) in the "Srown Badge ol Courage 
competition, must have their audition videos turned in lor review by November 30,1997. 

American DJ Awards • 1015 E. Katella Ave.. Suite B • Anaheim, CA 92805 

Fax: 714-634-1098 


WIN Fame & Fortune 
















































































































































































































































































































PLAY SOMETHING WE CAN DANCE TO 


by Jay Maxwell 





T he holiday season is upon us: that 

festive five-week period from Thanks¬ 
giving through New Year’s I've, when 
we can expect our booking calendars to be 
filled almost every dav with various events. 
As you know (I hope), the true meaning of 
Christmas is the celebration of the greatest 
gift ever known to man, the birth of Jesus 
Christ. However, many of the parties you 
will book will be billed as a holiday party 7 . 

So, to be politically correct, we recommend 
that you ask your client how thev will be 

mm m 

referring to the event. Will it be a Christ¬ 
mas party 7 or holiday party? 

LET IT SNOW 

for some people, it’s not Christmas without 
snow. I grew up in South Georgia, and so I 
only dreamed of a white Christmas. Alanv 
people’s vision of C Christmas is one that will 
include a tree or a coxy fire in the fireplace. 
Decorations, lights, family visits, presents 
wrapped in pretty 7 paper, and a reindeer 
named Rudolph are other holiday staples. 

As lor the music played at these events, 
however, there won’t be that much differ¬ 
ence regardless on how you celebrate the 
holidays. Music is one element to the 

fr 

season of celebration that is fairly univer- 

m 

sal and serves to unite people. Christmas 
music, however, usually does not lend 
itself to getting people on the 
dancefloor. Instead, most of the music 
is great for singing and listening to 
while opening presents or enjoying a 
feast. 


PARTY TIME 

At a party, holiday music can be mixed in at 
various times to set the mood. If it’s a Christ¬ 
mas party you’re doing, you'll never have a 
shortage of music to play. There are almost as 
many different types of Christmas songs as 
there are styles of music. Each category: 
Christian, rock and roll, vocalists, country, 


FAST SONG TITLE.ARTIST 

Jingle Sell Rock......Bobby Helms 

Rockin’ Around The Christmas Tree.Brenda lee 

Little Saint Nick...Beach Boys 

Rock And Roll Christmas....George Thorogcod 

Santa Claus Is Coming To Town.Bruce Springsteen 

I Saw Mommy Kissing Santa Claus.John Mellencamp 

Run Rudolph Run..Chuck Berry 

Christinas Medley..Salsoul Orchestra 

Macarena Christmas.Los Del Rio (Joy Mix) 

Santa Claus Is Cornin’ 

(In a Boogie Woogie Choo Choo Train). Tractors 

SLOW SONG TITLE...ARTIST 

The Christmas Song.Nat “King” Cole 

Please Come Nome For Christmas.Aaron Neville 

White Christmas...Bing Crosby 

Christmas in Dixie--Alabama 

Blue Christmas.Elvis Presley 

I’ll Be Rome For Christmas..Peabo Bryson 

Pretty Paper..Roy Orbison 

Have Yourself A Merry Little Christmas Amy Grant 

Winter Wonderland..Harry Conick Jr. 

Silent Night....Boy* II Men 

Merry Christmas Darting..Carpenters 

Merry Christmas Baby...Bonnie Raitt & Charles Brown 

Celebrate Me Home..Kenny Loggins 

Christmas Lullaby.... Mannheim Steamroller 

O' Little Town Of Bethlehem.Mannheim Steamroller 


All songs listed are available on Mobile 
Beat’s Seasonings CD collection. For 
information, call 716-385-9920. 
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R&B, classical, and jazz (just to name a few) cover the 
standard songs like Ul.utc Christmas and Silent Night. 
The genre also spans the serious (Please Conte Home for 
Christmas and Away In A Manger ), to the ''illy (Grandma 
Got Run Over by a Reindeer and The Chipmunk Song). 
Kids of all ages like Rudolph the Red-Nosed Reindeer and 
Frosty The Snowman, while God Rest Ye Merry Gentlemen 
and IVe Three Kings are truly appreciated only bv an 


adult audience. 

If you're looking to compile a large selection of 
holiday music at a reasonable price, Mobile Beat's new 
Seasonings CD collection is a treasury of holiday hits. 
Other suggestions include a couple of “Best of Christ¬ 
mas” CDs: both of The Billboard Greatest Christmas Hits 


from 1935-1954 and from 1955-present , Kenny G’s 
Miracles Holiday Album, and at least one CD from 
Mannheim Steamroller. 

A typical company party usually begins with a social 
hour when the majority of the music should be holiday 
songs as guests arrive and mingle. During dinner, the 
music should be at a low, pleasant volume, with a mix of 
two holiday tunes to every one contemporary song. If 
you have a lighting show, the lights should either he 


turned off or be se( on lou lighting. Definitely, no lights 
should be spinning, strobing or flashing during dinner; 
unless you like seeing people turn green and running lor 
the bathroom! 

Door prizes are often given throughout the evening. 
You will probably be called on to assist in some way— 
perhaps pulling names or numbers from a hat. You may 
also be asked to loan your microphone to the \1(or 
even become the .NIC. 


Most companies that give an annual holiday party 
have learned that one way to keep everyone at the part) 
all evening is to stretch out the gift giving. Just before 
you switch from holiday music to dance music, the boss 

m r 

usually gives a speech, often handing out awards and/or 
year-end bonuses. Finally, the dance phase begins. The 
accompanying list of songs are great to blend in during 
the night to keep the seasonal flavor. These are the 
holiday songs that have proven themselves worthy to be 
played when someone tells you, “Play Something We 
Can Dance To!” 




Jay Maxuell ovens and operates Jay Maxwell's Music By Request m 
Charleston f South Carolina. 


The Ultimate Music 
Guide for Mobile DJs! 


„ e 



■ im| vvmvuim 

We can Dance 


Since 1982, Mobile Beat s Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

It’s the most comprehensive music guide book ever! 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.0. Box 309, East Rochester, NY 14445 


Categories include: 

Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wed ding/ Love Songs 

Includes Year 
and BPM! 


The DJ Magazine 
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CROWD PLEASERS 


by Mike Mireles 


BoiBumba 

Just when you thought it was safe to go back on the dancefloor. 


F irst it was the Lambada. 
Then tilt* Macarena touk 
the country bv storm. Then 
the Tongoneo had a short run. 
Now Brazil strikes back with the 
Boi Bumba, danced to the song 
“Tic-Tic-Tac.” The dance and 
song have recently reached 

American shores and you will be 

¥ 

hearing it and seeing it very soon 
(if you haven’t already). 

I l ie music of Boi Bumba 
originated more than 15 years ago 
in a remote section of the Ama¬ 
zon. Actually, let me quote from 
the liner notes: “She was beautiful 
and he worshipped her. African 
Indian and Portuguese blood 
mingled in their veins. He was 
only a poor cowherd but she was 
expecting a child and this condi¬ 
tion brought about an irrepress¬ 
ible craving to eat the tongue of 
the best ‘Boi’ (steer) of the herd. 
Beauty had her treat, the steer did 
nor die of it and rhe cowherd w r as 
not punished; perhaps because 
once in a while, this world might 

value mixed 
blood farm 
bands and their 
lust for life 
more than a fat 
bullock. I heir 
jubilation is 
glorified by 
the ‘Bumbas’ 
(drums) 
during the Boi 
Festival which 



TOP 10 SALSA ALBUMS 


L Los Adolentes... Personal Ideal 

2. Hector Inotcable.Es El Amor Quin Llega 

3. Victor Manuel...—..Dile A Ella 

4. El Gran Combo....Co Eso 

5. Ricardo Lemvo.Tata Masamba 

6. lose Albierto.Como Quieras 

7. Gmpo Caneo...Aunque Me Duela El Alma 

8. Son 14.A Cualquiera Se Le Muere Un Tio 

9. Lefty Perez...—.Me Oa Locura 

10. Brenda Ki Starr.....Peligroso Amor 


TOP 10 TETANO SINGLES 


1 La Mafia.. 

2. Inotcable. 

3. La Differentia..... 

4. Gary Hobbs. 

5. Stefani.. 

6. Elida V Avante.... 

7. Emilio__ 

8. Michael Salgado. 

9. Tropa F. 

10. Hometown Boys 


.Enomorada 

.Vtvar Sin Ellas 

.Diablito 

.Donde Hay Fe 

... Proque Soy Mujer 

.Tu Llegastei 

.Permiteme 

.La Media Yuelta 

...Sin Aviso 

Eres Mia Esta Noche 


This list can also be seen on bttp://www*fla$b.net/~steppin. 










. 
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commemorates this story.” 

The song “Tic-Tic-Tac” can be found in its 
original form on the album “Boi Bumba” by 
Carrapicho, vvhich is available on BMG U.S. 
Latin. Carrapicho has recorded eight albums of 
Boi Bumba music, BMG France discovered rhe 
group anti “Tic-Tic-Tac’ became a number one 
hit in liurope last summer and in South America 
at the end of 1 996. 


Courtesy of The Jalapcno Beat: Houston 's Hottest Latin 
DJ music source news, Published by Mike Mireles. For a 
Profile of Mireles, see page 28 * 
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or three decades, the most demanding 
professionals have relied on us for 
high performance power. In fact, 
they've inspired many of our new- 
specialized models. Take the 
PowerLighr l.Q 1(V for example—it 
was developed to send smooth sound 
to your mids and highs. And our 2.4 MB 
delivers 2400 waits of thundering 
bass to your woofers. We even offer 
bi-amplified power with our 15 s and 
16 ,IVX . So, no matter what your 
power requirements don’t settle for 
anything but the best. Since the 
development of our exclusive 
PowerWave™ technology, PowerLighls 
have redefined industry standards for 
audio performance, reliability and 
light weight. For more information 
check out our classic 
PowerLightamplifiers on our 
website or call [800) 854-4079, 

‘HEAR THE POWER OF lECIRDlQEY' 


• /toreritfrre" Technology 

• JVeufjft "Cbjnbo" (KIM r l/T and 
bonier bokmesd input amiwcton,! 

• Sfejro/brafci 
imk switch 

• Advanced thermal protection 

• Computer Control Data Port ' " 


PowerLi g hf Features 


Qip Limiters (user defeaiabkl 


• “Touch proof binding post ■ Variable speed fan • Amer ston% * 


oufpiff connectors 


rcontrul 




• DC, suh audio and thermal 
overload proti*ction 

• Patented Ouipt/I Awgfa g 
siiort rifeuif pntfed/o/i 

• Full LED status tunns 



‘ftnmLjgJiU, ‘I'flwrrVViT^'/flLtf'u! Amfin^VJ "ILeu tlun Pmt of Tetimokfj’ ut tradmirii orf QSCAidap ProdKtk lnc'QSC mi Ibr QSC lop «tN^ftmd wilh IhtUhlcci ad Trtdnuri Dfice 

IWrrlight rUrBfcti FVrditi|E. (JSC Ait#o brchirlj. !nt 16? 5 MudArikii fcthnd. CmIi Win, I .A 5212* USA 
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REALITY CHECK 


Amateur Nght 


New Year’s Eve is for people who don't know how to party. 


by Mark Johnson 


N ew Year’s parties are possibly the year’s best 
opportunity to double or perhaps even 
triple your usual take from one evening’s 
work. It’s an intensely focused night, with 

if * 

demand sometimes exceeding supply, justifying 
your premium price. And you’re not alone. 

Many banquet facilities double their rates to 
accommodate the demands of the hosts and the 
rowdiness of the guests. Despite the fact that we 
are in a “party profession,” 1 sense there are 
more than a few Mobile DJs who feel the same 
as 1 when it comes to New Year's parties. It’s 
just not worth it. 

I’m all in favor of anything that increases 
hookings hut, on the Hip side, it’s important to 
look at the big picture and examine some of 
the things you have experienced, or may 
experience in the future, on New Year’s Eve. 

IT'S A JUNGLE OUT THERE 

I’ve spoken with several banquet managers 
and MDJs anti the consensus is: A New 
Year’s Eve party is not just a party you play; 
it’s an event you survive. Seldom will you 
come home on the first morning of the new 
year with that same winning feeling you get 
from performing a great wedding or school 
dance. You may actually experience a higher 
level of anxiety before the party’ and spend 
most of the evening anticipating its conclu¬ 
sion. 

Why is this? Plain and to the point. 

New Year’s Eve parties are a lot of work. 

Unlike the typical gig that fills a predeter¬ 
mined four-six hour slice of time and end 
(typically) by midnight, these parties start as 
late as HI p.m. and may continue until the 
last die-hard staggers out the door at the 
wee hour of 3 a.m. 


TWO PARTIES, TWO AUDIENCES 

Between the start of your first song and 
when you finally pull the plug at the end of 
the show, you’ll play what seems to be two 
different parties for two different sets of 
people. 



— 

rw 
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Before the bewitching hour, it’s a more sedate 
adult party, with cocktail and dinner music, 
followed by a mix of slow and hi-energy dance 
music. All the w'hilc, everyone’s making regular 
visits to the bar. 

As midnight approaches, things begin to 
change... dramatically. Obviously, midnight is 
what New Year’s parties are all about. As the 
moment arrives, couples kiss, make resolutions 
and begin popping corks for champagne 
toasts. Your interaction with the crowd also 
increases with the traditional countdown and 
s special dedications. 

OUT OF CONTROL 

If the party is scheduled to finish at 2 a.m., 
you’ll be on your feet for seven hours or 
G more. As the night progresses, the guests 
1 get more lubricated and more obnoxious. 
Whether it’s open or cash bar, it doesn’t 
matter. Guests will drink, and at least one 
will go obviously and embarrassingly 
overboard. 

You trv to be nice, but the fact is you 
don’t want this person holding a sloshing 
beer near your equipment. To make matters 
worse, he (or she) will most likely declare 
himseli the spokesperson for the entire 
party. He doesn’t make requests, he 
makes demands! Your plans to pace the 
night and play for the crowd aren’t 
important to this individual. One 
moment he treats you like you’re his 

f # 

all-time best buddy, the next moment 
he’s barking in your face for playing the 
wrong music. While he may be one of 
the nicest people you have ever met, 
alcohol is well-known for its ability to 

w 

bring out the worst qualities in people as 
well as making them highly unpredict¬ 
able. 

So now, in addition to trying to 
entertain the other 1 1 )0 guests, you have 
this one person causing major distrac¬ 
tions. You can have vour client remove 
the person but, they usually come right 


24 


MOBILE BEAT 

















back. And what it the drunk is the client? It vou think vou 

J J 

can enlist the help of his or her spouse, go for it. Other¬ 
wise, you've got a tiger by the tail. We all hope our clients 
can maintain their composure while hosting a party , but 
that’s not always the case. We’ve all dealt with drunk 
patrons. My advice is to just maintain a professional 
attitude, try to keep the peace and hope your equipment 
sees a new year. r 


guest begging for donations so you will play more. He is 
on the spot, as you may be the last person standing in the 
way of him and his guests continuing their party. II many 
people are drunk or near drunk, they may actually boo 
fvbu for dampening their party spirits. Alcohol really does 
bring out the ugly in some people. 



0.1 o o f 

In addition to handling drunken guests, you may Have 
problem of overtime. This should be outlined in your 
contract, but it may be forgotten by the end of a New 
Year’s Eve party as your new best friend tries to persuade 
you into another hour of torture. If it’s the host, you 
could simply show your copy of the contract and what the 
overtime would cost. If it’s a guest, then defer the deci¬ 
sion to the host. 

Overtime is also contingent upon the banquet facility, 
if they have bartenders and waitresses, their cost may 
prohibit overtime for you. If it's at a \TW, firehouse or 
other rental hall, then it's like being at the client’s 
house—no one is throwing them out. 

If overtime is a possibility', the client may try to re¬ 
negotiate the overtime fee with you. lie may remind you 
of the food you ate and what you drank, as if you w ere a 
real guest. If you stand firm, he may go from guest to 


THE PARTY’S OVER 

When the party is tmalh mvr. you still have a lew things 

to contend w ith. As you drag your sorrv butt into your 

vehicle for the ride home, vou need to he extra cautious. 

■ # 

U-rjtEven though you (advisably) had an alcohol tree night, 

many other drivers drank heavily and could be dangerous. 
Add police roadblocks along your journey home and it 
makes for one long night. (Jetting to bed around 
a.m. or later will also result in using the following day just 
to recuperate; causing you to sleep through all the 
parades and football games. Is this really how you want to 
welcome the new year? 

w 

If you’re a younger Mobile DJ, the thought of dou¬ 
bling or tripling your income for one night may be 
appealing—go for it! But after a while, the hassles 
outweigh the rewards. I haven’t done a New Year’s party 
in at least four years. Instead, I throw the party at my 
house. Nothing fancy, just a friendly get together with a 
few other DJs who, like me, would rather stay home on 
amateur night. 



Ortofon 
Nitedub $ 
Black DJ 
Cartridge 


Crest Vs450 Amplifier 


unit adds a 

programming and lit displays. Instant Start and 75 frame 
counter 


225 w att power rated at 4 ohms Adv anced circuitry 
with surge/spike protected On/Off swttef), clip 

1 , i r j ► J i ii* j> f i j — 


Professional cartridge great for backcvei 


ing and indicators > variable speed cooling fan and a 5 

w _ YEA/? WARRANTY! List $590. 


Regularly S8&Q? 


American DJ ^ 
Avenger or Vertigo j 

The Avenger m produces 16 * 
beams of multi-color light that 
rotate bock & forth to the bcaf 
of the music. The Vertigo™ 
produces 30 beams or light tha 
rotate & crisscross boefc & fotth 
to the beat of the music. 

YOUR W9&57 
CHOICE! 


Grundorf 
TLR-2SS 
I Rack 


List Price $999.00 


Stanton 101 -HB Single Cup Headphone 


Simie cup headphone wilFadjustable hea 
12 ft coid with 1/4" jack on end. 


grundorf 

» iiu-p# 


American DJ XDM-242 
19" Rack Mount Scratch 
MM! 11 ° 


Numark DM-1635 DJ Mixer with ' 
Onboard Beatkeeper Niunnrk 


feotom include S km 3 phono 
2 mks., rephteabie trossfader 
md dud 6 bund IQ. USf $720. 


Everything you need without blowing 
2 p/tono, 4 line inputs with built in 5 


FREE! 
4-Color 
AJ Gear 
Guide 
Catalog! 


SHIP 

VIA... 


Ch-Ch-Cheik this Out! 


In N.Y. Call: 1-516-667-2300 

Showroom Open 7 Days! *1153 Deer Park Ave., N. Babylon, NY 11703 
Or Visit Us on the WEB: www.thediaroshoD.com 


Simvaas • S39d 12113 V3 • SXJV2I ? S3SV3 




■ 


• . 

m ■ i f- ‘ 
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"Offer gmd S1 tfru 1/1590 Partaptfing dealers only: RettJpnces may vary by dealer and are esjatished sde*y by 
dea ec See St aler tor details. One Promo Ot.y CD Sutecnptafl per perm. Vbd vmere pejhltfed. While supplies last 




























































Tbe CDJ-700Sinclude* 

the featurea of the 

•r m r 

( DJ- 50011— and more: 


;3pm*\i rn 


W*w*vi i >» 


l ’(tra-compact design 
with Direct Control 
layout offers even faster 
jog response, and an 
incredibly small foot - 
print - about one-third 
the size of a turntablel 



CDJ-300 CD Player 


CDJ-500IICD Player 


Headphone output with 
volume control. 


• Master Tempo Control: s-m 

• Auto Cue / Manual Cue 

• Cue Point Correction and Pitch Bend 






Tm de-in ANY TURNTABLE, CD PLAYER, AMP OR MIXER FOR $100 MINIMUM OFF 

any Pioneer CDJ “DigitalTurntable "or DJM’Mixer— 

PLUS GET 6 MONTHS OF PfiOMQ Om CDs FREE iSI 00 VALUE)! 

Fcfl INFO & PARTICIPATING DEALERS CALL 000-782-7210, 

or catch us at vmw.pioneenjsa.conr pro_dj ^^0 

HURRY- ENDS JANUARY ISI ^^0^^ 


The oil- damper system 
isolates the CD and 
laser head from shock, 

making the CDJ-700S 

virtually skip- free. 


n.lW-^nn Turn Huakinipi Miypr 


• Long Loop: .013 seconos to to minutes 

♦ Master Tempo Control: «mm 

* Real Time Cue and RealTime Loop In/Out 

• RelqOp: Return to the previous Loop phrase 

* Auto Cue t Manual Cue 

■ Cue Point Correction and Pitch Bend 



DJM-500 Four Channel Mixer 


/lfaster tempo pitch 
control with +/-I6%, 
switehable to +/-10%. 


• Auto BPM Counter 

• Two Channels with Three Band EQ: -s&b 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with Pioneer cdjseries wi 

• Headphone Auditioning: Selectable monitor 

• Inputs: 2 CD, 2 PhonoIine (switchablei, 1 Me 


• Auto BPM Counter 

• Beat Synchronized Effects 

• Four Channels with Three Band EQ: -20* 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with pioneer cdj bobomy) 

• Inputs: 4 Line, 3 Phono, 2 Mic 

• Pitch Shifter 



PIONEER 


The Art of Entertainment 



for more info, call 800-702-7210, 
on the 'web at www.fjioneerusa 


The CDJ- 700 S file mtkti mobile nuk systems* Punteet 
aL*o I’fftTj a complete line of Pro DJ EtjutpnienL itu iiuHng 
the tme SE^DJWOO Pro DJ /leuJphtmeo obown here ; 

















































































PROFILE 


by Forest Neal 


r 

L. 


1 

A 



T he director dismissed the extras just finishing the 
cocktail lounge scene and then instructed a group 
of young actors posing as waiters and busbovs to 
take their places on the set. As I headed for the door of 
the Magnolia Restaurant in Houston, Texas, a herd of 
anxious young actors whizzed by to take their positions in 
front of the cameras. I couldn’t help but notice one 
particular face in the crowd. Ilis broad, friendly grin 
radiated with enthusiasm. It was the fall of 1986 and my 

m 

lirst. albeit fleeting, encounter with Michael Mirclcs. 

In 1996,1 returned to I louston not as an actor, hut as 
a free-lance writer for a Florida newspaper. I was looking 
for material on young Hispanic talent and turned to The 
Houston Production Guide. Once again, there was Mike 
Mireles with that billion dollar smile all over the pages 
offering his newest creation, “Steppin’ Out Entertain¬ 
ment, ” a high energy Mobile Disc Jockey company. 

Michael Anthony Mireles was born in Los Angeles on 
|unc 6, 1963. I lis father worked in a foundry, his mother 
as a seamstress. I le began performing before he was seven 
years old with a touring Mexican Ballet Kolklorico dance 
group. By the time he was 15 years old he was touring 
with The Texas Jazz 1 >ancers, Aluzions Dance Troupe 
and The Glen Hunsucker Dance Company. Ambitious to 
succeed as an entertainer, Mireles joined the world 
renown Barbara King Dance Company with whom he 
competed in professional ballroom dancing. In addition, 
he was doing extensive film work for the big screen as 
well as television productions as both an actor and dancer. 
1 Ic’s appeared on all three major networks and played a 
Mexican bandit in “Pancho Barnes’’ on The 1 listorv 

m 

Channel. Off-screen, Mireles continued to bring his 
incredible talent to thousands of live audiences all over 
the country, including the Six Flag Astroworld produc¬ 
tion of “Police Academy Stunt Show.” But it was music 
that most defined this young talent, and the culmination 
of all this experience resulted in his company, Steppin* 
Out Entertainment. 

When 1 met up with Mireles at his office, located in a 
small building behind his family home in I louston, I was 
curious as to how he got started as a DJ. lie began by 
showing me an enormous shelf area that held hundreds of 
CDs: 


Mireles: “This is the music library, where we keep even 
type ol music that any age or ethnic gathering could 
request. Everything from Wayne King to the latest 


musical groups, to the swing sound of the forties is 
included.” 

Seal: Ion must have a great filing system to keep all 
these discs straight. 

Mireles: “We do, and it takes a lot of work. It’s one of the 
jobs that keeps me busy on weekdays." 

Seal: Von also seem to be in contact with the world: 
telephones, computer, printer, fax machine, mobile 
phone. Are you on the H eir, too ? 

Mireles: “Yes, we have our own Web page (www.flash.net/ 
-steppin/). Its the communication age and our business is 
to communicate in every possible way with the world out 
there. T hat includes the ultimate goal of all this effort: to 
bring music to thousands on a weekly basis.” 

Seal: How do people hear about yon? 

Mireles: “Well, our market research tells us that over 80 
percent of our clients come to us through referral, and we 
build on those contacts.” 

Seal: That means that somewhere along the line, you 
had to work for that first 20 percent, tell me how it all 
started. 

Mireles: “At first, I was a mobile roadie and DJ. I set up 
equipment for others, and did shows in hotels, clubs and 
country bars. T his is how I paid my dues, night after 
night for 10 years, but it’s the best way to learn." 

Seal: Do yon truly enjoy the evening along with the 
party guests? 

Mireles: “Absolutely, because it’s genuine passion. That’s 
the secret. You can’t play music that you don’t feel. You 
can’t be with that many people month in and month out, 
unless you leel the music, love the sounds, live the beat. 
It’s got to come from your most inner self.” 

Seal: Do you remember your first event out on your 
own ? 

Mireles: “Very clearly. It was July of 1983, upstairs over a 
restaurant. I ‘he building had bad acoustics and we had no 
shock pails. As the people danced, the needle would jump 
on the records. It was quite embarrassing, but there was 
no way to stop it. It was a 50th anniversary party and 1 
was working for a company called Fantasy Unlimited, 
rhey supplied me with used records, a Numark mixer, a 
pair ol Technics 1200 turntables and Peavey Black 
Widow speakers. That’s a night I will never forget!” 

Neal: How has equipment today changed since 1983? 
Mireles: “Its lighter now, and more compact. Just think, 
10 years ago we were hauling around album crates, big 
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“...you can’t play music 
that you don’t feel. You 
can’t be with that many 
people month in and month 
out, unless you feel the 
music, love the sounds, live 
the beat. It’s got to come 
from your most inner self,” 
says Mike Mireles. 



mobile consoles and large vinyl records. Today you can fit 

m m r 

it all in a Subaru and go.” 

Neal: Was Fantasy Unlimited an agency? 

Mireles: "No, not an agency. They were a Mobile DJ 
company like Steppin’ Out. I was hired to work whenever 
my high school schedule would permit. As 1 recall, they 
had about six DJs working tor them. I was with them tor 
three years, then moved out on my own, working at a 
Holiday Inn lounge." 

Neal: Do you follow the trade magazines for music , 
talent and equipment? 

xMirelcs: “Yes, I keep a file of various music and equipment 
catalogs, subscribe to Mobile Heat as well as Latin trade 
magazines such as Tejano News." 

Neal: What are your plans for the future? 

Mireles : “My priority right now is audience satisfaction 
and providing the best music.” 

Neal: Is your family supportive? 

Mireles: “It took a while for them to see the potential. But 
now my mom gets my stage and performance costumes 
ready and Dad helps me load the truck, and assists with 
needed van maintenance. They have become supportive 
believers. My brother, David, has been working with me 
for seven years, I trained him on the basics and he has 
become a valuable asset. I am very proud of him.” 

Neal: When is your busiest season? 

Mireles: “Christmas and prom season Sometimes we have 


three or more shows a day during that period.” 

Neal: Mostly weekend dates? 

Mireles: “Not necessarily. We often have luncheon and 

w 

awards parties on weekdays as well.” 

Neal: This has become a big business; are you surprised 
at its success? 


Mireles: “Well, nationally its a multi-billion dollar 

J 

business, but as for my own company, my expectations for 
the future were always high.” 

Neal: Do you feel an enormous responsibility to those 
people who are expecting you to deliver a fresh new show 
each performance? 

Mireles: “I certainly do. Each party must be tailored to 
the event and to the client’s needs; 1 mean all aspects ol 
that event, musical selection, room size, sound, and 
entertainment program.” 

Neal: Any plans for expansion ? 

Mireles: “Yes, I’m in a position to expand now, but l want 
to move slowly as Em more interested in quality than 


quantity.” 

Neal: Any opportunities for others in Steppin' < tut 
Entertain ment someday ? 

Mireles: “Yes, but they must be at a performance level 
where they are open to learning. \ hey must he patient, 
unique and, most of all, love music”. 

Neal: Are you pleased with your performances? 
Mireles: “Considering the competition, ves.” 
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STEPPIN' OUT WITH MIKE MIRELES 


MIKE ^ 



DELES’ ACTING CREDITS 


Mike’s acting experience includes too many parts to list them all 
but some of them include playing a chief detective in the film 
“Selena," a businessman in the movie “The Man Who Loved 
Women," and various parts in “Crimestoppers." He’s been in 
several commercials, including: Miller’s Lite Beer, Century 21, 
Chevy Trucks, and Dairy Queen, He has also been seen in numer¬ 
ous music videos and training films. 



...money bridal couples spend on wedding invitations! 

You’re already booked for their reception. Why not sell them 
invitations, too? Call S00-292-9207 to find out how easy it can be! 



Celebrating 
50 years of quality wholesale printing. 

Anniversary • Bar and Bat Mitzvah • Invitations and Accessories for All Occasions 
Web Site: vvwv.carlsoncraft.com • P.O. Box 3700 • North Mankato, MN 56002 


Neal: How do you stay ahead of the 
pack? 

Michael: “1 don’t think about staying 
ahead; I just want to deliver an 
outstanding show. The rest will 
come in time.” 

Neal: How vmuld you sum up 
Michael Mireles? 

Mireles: “Music is his passion. Keep 
in mind how much new music there 
is now, and all the various line 
dances that go with it." 

Neal: What words of advice do you 
have for DJs just starting out? 
Mireles: “There is great potential in 
Dj entertainment. In fact, it’s 
phenomenal, and there are more 
parties and events than there are 
professionals to do them. There is 
room for entrepreneurs as long as 
they are unique and professional. It 
doesn’t require an enormous initial 
investment, and newer technology 
has made it easier. 

“If there is a dow r n side, it would 
be that you must sacrifice your 
weekends and adopt a different life 
style, and occasionally nightclub 
work can bring a few objectionable 
people around. But remember that 
the clients expect the best. They 
expect personality and uniqueness 
and incredible programming. You 
can have an earthquake sound 
system, and the newest state-of-the- 
art light show', but they still expect a 
unique performance.” 

With that, I concluded the 
interview. As I walked away Iroin the 
office, I paused for a moment to 
look back. Through the window, I 
could see Mireles back at work, 
concentrating on pulling CDs and 
previewing the program for that 
evening’s event. Stcppin’ Out 
Entertainment is more than just 
music; it is the energy and passion of 
Michael Mireles. It’s the difference 
between a social gathering and a / 
magical event. 


Forest Sea! lives in St. Petersburg, Florida 
and works as a free-lance writer for the 
Hernando section of i be 'Tampa Tribune. He 
writes a weekly movie review column, titled 
“Forest Seal's Hollywood." 
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Introducing the CA 18 power amplifier from Crest Audio 


Crest products are born for life on the road. Back in 
1979, we began making amplifiers specifically 
designed for the demands of touring concert sound. 
Today, Crest amplifiers and mixing consoles are the 
first choice of leading concert sound rental compa¬ 
nies. Now, Crest adds the 
all-new, 5000-watt' CA18 
to its acclaimed CA Series. 


CA's keep their cool with the industry s most effec¬ 
tive thermal management system, and provide fail¬ 
safe operation with Crest's unique TourClass pro¬ 
tection circuits. Every amplifier is subjected to 
the most rigorous quality control and testing 

procedures. 


CA Series - watts per channel 


too wm *oo sro ttut not t 


i LW 


This established line of 
affordable amplifiers deliv¬ 
ers superb, undistorted 
sound consistently - even 
into 2 ohm loads - thanks 
to Crest’s legendary "over¬ 
built'' power supply. 


Model 






JlJtJrw lfctu 






m tpo 


(t J50 




S105A 


To top lit off. all CA ampli¬ 
fiers come with a five year 
warranty at no extra 
charge. 

Call for your copy of the 
complete CA story. 

Crest Amplifiers: the road 
tested choice of touring 
professionals worldwide. 

* Power at 4 ohms bridged 1KH/ P 0 01% THD+N 



Crest Audio Inc. 
100 Eisenhower Dr., Paramos NJ 07652 USA 
til: 201.909.8700 FAX: 201.909.8744 
http://www.crestaudio com 


In Canada: White Radio Ltd. 

940 Gateway Drive 

Burlington ON CANADA L7L 5K7 

III 905 632.6894 Fax 905.632 5648 


















































TECHNOLOGY UPDATE 



by Stephan “Island Jake” Jacob 


Technological advances have made LCD video 
projectors even more enticing for DJs looking 
to offer more than smoke and mirrors. 

ince I last reviewed liquid crystal 
display (LCD) video projectors in the 
October '94 issue of Mobile Beat jf "Paging 
Ms. Elsee Deez "), there have been a few 
changes. Previously , / discussed the advan¬ 
tages of offering such a saw ice and of 
using an LCD projector verses a standard 
video monitor, none of which have 
changed. The advantages include greater 
involvement with your audience , flexible 
sizing of the image , ease of transportation 
and setup , not to mention being able to 
offei * more than just smoke and mirrors. 
This all still holds true today . What has 
changed , as usual , is technology. 


The marketing opportunities for LCD video run the 
gamut. You’ll be the hit of any school dance if you can provide 
music videos. Corporate functions can use your services for 
dual purposes—both entertainment and presentation- 
making you very valuable. At wedding receptions you can 
replay the video tape of the wedding. Karaoke applications 
will really come alive with the use of video. The opportunities 
are endless! Technology is also endless. 

DESIGN INNOVATIONS 

1998 s crop of projectors are twice as bright, more colorful, 
cooler running and about a third less hefty. They also have 
higher resolution capabilities when used in conjunction with 
computers. The reason for this renaissance can be directly 
linked to more efficient lamps. Prior years’ projectors con¬ 
sumed 250-350 watts and produced about 150-300 lumens. 
This year’s products draw 100-250 watts and output 300-500 
or more lumens. Philips' UHP (Ultra High-Performance) 
lamp design generates more than 5 lumens per watt ot input 
power, about nine times more efficient than before. Higher 
output lamp designs also assists in achieving higher contrast 
ratios. Typically I’ve measured about 40-60:1, but 1 am now 
achieving a ratio of 80-100:1. 

The energy efficiency displayed by the newer lamp design 
also has the benefit of producing less heat, therefore requiring 
smaller and quieter fans for cooling. Smaller and more 
efficient designs speak directly to the heart of any Mobile DJ. 
Weight has decreased about 3-5 pounds. 

For your multimedia applications, resolutions have 
increased from standard VGA (640 pixels by 480 pixels) to 
SVC IA (800 pixels by 600 pixels). Some units scale to achieve 
XGA input (1,024 pixels by 768 pixels), but with some trade¬ 
offs in light, image size and quality. In addition, video projec¬ 
tion quality has been increased by using line doublers to about 
500 lines of resolution. 
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LCD manufacturers have an economic edge in keeping 
costs low while maintaining a consistent investment because 
LCD technology is used in so many products todav, from 
watches and calculators to computer/video monitors. Cost for 
the most part has stabilized. Because of this, you can enjoy 
most of the new and improved features at the same price as 
before. 

CUSTOM FIT 

With the consistent flow of cash into the R&D sector, 
manufacturers have divided the market into four emerging 
and distinct-sized units. Some of these units are just begin¬ 
ning to show up on the market, but over the next three vears 
expect to see the following: 

Palm-size Projectors: Units that weigh 5 pounds or less, 
output 200-300 lumens of brightness and have standard 
multimedia resolution of XGA. 

Note-size Projectors: Units weighing in at about 10 pounds, 
outputting 500 or more lumens of brightness, resolution 



MFG 

PHONE 

WEB 

Am pro 

800-254-3001 

www.amprocorp.com 

Apollo 

800-777-3750 

www.apollo.ph.net 

Ask 

800-275-5231 

www.ask.no 

Barco 

770-218-3200 

www.barco-usa.com 

Boxlight 

800-762-5757 

www.boxlight.com 

Buhl 

800-526-7473 

www.buhl-ind.com 

Chisholm 

800-888-4210 

www.chisholm.ccm 

CTX 

888-289-6786 

www.ctxopto.com 

Davis 

800-294-3170 

www.davisna.com 

Digital Proj. 

770-420-1350 

— 

Dukane 

800-676-2485 

www.industry.net/dukane.av 

Eikf 

800-242-3454 

www.eiki.ca 

3M 

800-952-4059 

www.mmm.com 

Epson 

800-442-1977 

www.epson.com 

In Focus 

800-294-6400 

www.infocus.com 

JVC 

■- 

www.jvc.ca/jvc 

Ughtware 

800-445-9396 

www.lightware.com 

Marantz 

630-307-3100 

www.marantzamerica.com 

Megapower 

800-634-2321 

—* 

Mitsubishi 

800-843-2515 

www.mitsubishLcofn 

n'View 

— 

www.nview.com 

NEC 

800-632-4636 

www.nec.com 

Panasonic 

800-528-8601 

— 

Philips 

800-504-9978 

www.phiiipslcd.com 

Plus 

800-289-7587 

— 

Polaroid 

800-432-5355 

www.polaroid.com 

Prolux 

800-3PR0LUX 

www.prolux.com 

Proxima 

800-447-7692 

www.prxm.com 

Runco 

510-293-9154 

www.runco.com 

Sanyo 

818-995-7322 

— 

Sharp 

800-237-4277 

www.sharp-usa.com 

Sony 

800-686-7669 

www.sony.com/professional 

Telex 

800-328-6107 

www.telex.com 

Toshiba 

800-631-3811 

www.toshiba.com/tacp 

ViewSonic 

909-869-7976 

www.viewsonic.com 



increasing to S\( IA. 

Desk-size Projectors: 

Units weighing about 25 pounds, outputting 
1,200 or more lumens and multisync eapahilit) rivaling 
today’s CRT projectors. You'll be able to choose from 
various aspect ratios like 4:3/16:9, plus enjoy resolutions at 
the UXCiA level or even QXGA. 

Supersize Projectors: Units weighing 50 pounds or more, 
outputting 10-20.01)0 lumens, with multisync compatibility 
and QXGA resolution. These units will compete directly 
against CRI projectors for large venue, non-portable, lugh 
resolution applications. This also could be the sign of the 
apocalypse tor theater projectors. 


SIMPLE AS DLP 

Digital Light Processing (DLP) nearly shocked the world a 
few years ago. Designed by Texas Instruments, this chip- 
based technology is significantly different than LCD 
technology. 1 CD allows light to pass through coloi ed 
liquid crystals. DLP technology, on the other hand, is a 
reflective design. Tiny mirrors or highly reflective alumi¬ 
num are embedded and used to reflect light through a 
coloration system. 

r 

The very nature of DLP design, however, prevents it 
from becoming a prime solution. DLP reflects light 
inherently, resulting in a loss of light. Even though the 
efficiency rating is upwards of 90 percent, higher transmis¬ 
sion properties of LCD are currently more efficient and 
brighter. 

DLP, like LCD, can be produced in existing semicon¬ 
ductor factories along with standard computer chip 
production, so costs should lie competitive when the 
technology 7 itself becomes more viable. 


THE FUTURE LOOKS BRIGHT 

Speaking of potential, DLP already has three new compeli 
tors all based in reflective technology. Pioneer and 
Raychem are in the process of designing hybrids that 
combine reflective chips with LCDs. No moniker for the 
Pioneer unit vet but the Raychem unit, dubbed PDLC 
(Plasma Dispersed Liquid Crystal), has already been 
prototyped and looks pretty good. Silicon Light .Machines 
has developed u li.it they call C i rating Light Valve (GLV) 
technology. They are trying to sell their design to manu¬ 
facturers already producing LCD or DLP projectors. 
Essentially, their process utilizes a minute voltage that 
controls a grating to turn on and off certain colored chips; 
much like a shutter opening and closing in a camera. 

That’s the latest on video projectors. If you have any 
questions or you want to purchase any of the units men¬ 
tioned in the accompanying list, just call me, Stephan y 
Jacob, at: 716-385-6958, o 
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Like mounting your gear into a wheelbarrow 

SKB'S NEW GIG RIG COMBINES ROAD CASE AND HAND TRUCK IN ONE TOUGH UNIT 



Picture it: A 
lightweight (50 
pounds) roto- 
molded SKB case 
with a 10-space 
slant rack on top to 
accommodate 
mixers and CD 
player remotes. 
Underneath, there’s 
a 10-space front 
panel to provide 
ample rack space for 
CD players, cassette 
decks, power amps 
and signal process¬ 
ing equipment. 

It’s SKB’s Gig 
Rut and it’s ready to 


stand up to any situation you might encounter between 
home and performance. Features include a molded handle 
in the back that is both easy to lift and push. The large 
rear wheels roll easily over rough terrain and even 
traverse stairs. The front wheels arc a 360-degree rota¬ 
tional locking style. Once you get to the site, the "back 
door” opens for easy access to connections and cables. 

The Gig Rig allows you to leave all interconnects perma¬ 
nent so that once you arrive, all that is left to do is plug in 
the speakers and electricity. 

Another unique feature of the Gig Rig is the lockable 
cover for all the rackable space. By running a padlock and 
chain through the molded handle, you can lock the entire 
unit to a location, then lock the cover with all the gear 
behind it. 

Suggested retail price is $499. For more information 
please contact SKB Cases at 13501 S.YV. 128th St., Ste. 
204, Miami, FI,. 33186, Tel: (305) 378-1818, Fax: (305) 
378-6669, Web site: www.skbcases.com 




Finally there's a quality UHF wireless microphone system, at c reasonable price. 

The heart of our new system is the 411UDR, PLL synthesized, dual conversion superheterodyne, true diversity UHF 
receiver, with 63 user-selectable channels, balanced and unbalanced XLR and 1/4" outputs, tone squelch, output volume control, 
status LEDs and an optional rack mount kit. The 41HT handheld and the 41BT bodypack transmitters are frequency agile and utilize 
surface-mount technology for superior reliability. For under $1000 Azden redefines the parameters by which cost effective high-band 
wireless will be judged. 

fig* yy CHARGE IT! The 41 HT handheld can be used with either 

2 AA alkaline, or, our exclusive rechargeable NiCad battery, and 
B TIL J you can charge it with our optional (AMC-2A) charging station 


^JAZDEN 


147 New Hyde Park fid., Franklin Sq.. NY11010 
(510) 328*7500 * FAX (516) 326*7506 
E-MAIL-AZ06NUS@A0L.COM 
Azden Home Page: http :/ r www.azdancorp.com 
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THE POWER OF LIGHT AND SOUND 


600 East 156th Street Bronx, New York 10455 718-292-5972 Fax: 718-292-7976 gemsotindco gaol.c 


Features all of the above PLUS, Rotary Gain 
Controls, Digital Sampling with selectable 
playback & Removable Gross Fader. 
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Mobile Beat presents 

___the best, brightest, 

sassiest DJ/KJ mobile billboards around! 


by Bob Popyk 


Billboards 

along 
the road 


to success 


Are your business cards creating 
more business for you? 


How do you use your business cards? How are you purring to use those little 
billboards you carry in your pocket or purse? Do they sit idly in your desk 
drawer or are they at hand as soon as a prospect says, “How do I contact 
you?” In other words, are they bringing you more business or arc they simply 
a substitute for toothpicks? 

BIZ CARD BASICS 

It goes without saying that for business cards to have any value at all, they 
need to display up-to-date information. Are yours current? Is the informa¬ 
tion on how to reach you correct? Do your cards contain your name as the 

¥ ¥ ¥ 

contact person, and a phone number complete with area code? In judging the 
cards sent in for this contest, we received several very good cards that did not 
contain the name of acontact person. Points were lost. And while we did not 
award points for a fax number, cellular phone, pager number or e-mail 
address, the easier you are to reach, the better the chancesyou’ll get the job. 
If you have a \\el> site, be sure to include your URL, 

Speaking of the Internet, an e-mail address on yen sows 







Bob Popyk is the publisher of ^Creative Selling^ } " a monthly 
mzskrter on sales and marketing strategies. His sales 
meetings and sent wars are presented nationwide to major 
companies and industries* Cull 800-724-9700 to reach him 
or to request a fret sample issue of his newsletter. 

















that you’re up with the times. Listing fax and cell phone (or 
pager) numbers show that you’re very accessible. The condition 
of your cards is important, too. Cards that aren’t stained or 
dog-eared show that you are concerned with quality and 
appearance. 


of confusing and losing the customer, and whether your 
business card will stand out from your competitors’. 


THATS JUST THE BEGINNING 

How you put your cards to use is just as important as the look 
of the cards themselves. Some DJs take their cards beyond the 
basics, to a higher level. We received several “tent style ’ cards. 
These are twice the size of the typical 2-inch by 3.5-inch, hut 
fold down to the standard size. They offer the advantage of four 
sides on which to put your message. You can use the front and 
back for your logo and contact information, and then put your 
pitch inside. You might also consider perforating on the fold, so 
that the one side becomes a discount coupon. 

But you don’t need a lot of space if you use what you have 
effectively. How about the back of your business cards? Several 
of the cards we received use the reverse side to describe the 
services they offer, Others use the back to plug their Web pages 
and e-mail addresses. Some chose not to use that space at all. 

KEEP IT CLEAN 

With phone numbers and all the other information you might 
want to list on vour business card, don’t make the mistake of 
cramming it all onto one side. That’s why the fold-over card 
with three to four sides of usable space is a good option. Too 
much text just clutters up the card. If you use type below six 
points, it becomes hard for some people to read. You need to 
balance your message with the design of the card. Before you 
put your company slogan, the number of years you’ve been in 
business, phone, fax, and cellular numbers, and a list of all the 
different kinds of events you handle on one side of your 
business card, think about your company image, the possibility 


H* HMAI4 


CUSTOM CARDS 

Something that most businesspeople forget is that they can 
have different cards for different uses. Lor example, maybe you 
want a card with a coupon for bridal shows and other outside 
events. You may have another card to give to interested 
prospects you meet while on a gig. 

This does not mean you have to spend thousands of dollars 
on business cards. Some of the most creative altemativ es to 
business cards require little or no money. One DJ in New 
jersey called to explain why he couldn't enter the contest: I le 
doesn’t use business cards. Instead, when approached b\ a 
prospect who asks lor a card, he pulls out his checkbook and 
rips a check in half so just the business name, address and 
phone number is on it. He writes his name on the bottom and 
says, ‘‘Here. Call me. It really gets the customers’ attention. 

Another DJ in Wisconsin says that he doesn't like to use 
business cards that are the same shape and size as all of his 
competitors’, so when a customer asks for his card, he takes out 
an index card and writes his name, address, and phone number 
on it. He says it really stands out from the little stack of regular 
cards the customer has been accumulating from other DJs. It's 
certainly a lot bigger, doesn’t get lost, and has a persona) touch. 
And when he writes, “I want to earn your business!” in long- 
hand, it really means something. 

Several of the cards sent in were shaped like a miniature 
record or CD, with a logo centered like a label, another creative 
way of making the card stand out, while visually enforcing what 
you do. Regardless of the size or shape of your card, what is 
most important is the card’s ability to communicate what you 
do. That was the top criteria in the contest. If a prospect really 
has to read a card closely to understand what you do, or get out 
a magnifying glass to read your name or phone number, 
chances are the card isn’t going to get the job done. Stay away 
jt'-Trom phrases like “Professional DJ Service.” If, for some 
reason, you are not perceived to be professional, putting it on 
your card won’t help. 

Business cards can bring business in, they can bring 


and they can he one of the best methods of 
mg you have. Take a look at some of the 
have collected yourself. If your business card 
ioyeness and go beyond their creativity, 
omethihg 'about it. 
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And The 
Winners Are... 



Usk 


▼ 




Office: 410*329-6067, 
Pager: 410-453^2500 
Fax; 410-329-2236 
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Musicians / Jukebox Rentals 

Licensed/ 
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Ken Palmisano 
16 Jackson Ave Dover, NJ 076011 
(800) 660-5696 (201)366-6643 
DJ KENNY P ® aol com 
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(The Disc Jockey fomwly known as Mark Thomas) 

(818) 793-1877 
(800) 430-HITS 


Best Black & White 
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DISC 

J 0 C K Elf S E 

R V ICES 


Weddings * Banquets • Parses - Oxpomle ■ Steg S Doo 

HAMILTON / BURLINGTON {905)541-8436 
Toll Fn>C 1-800-435-0130 


915 - 520-0860 


Pledge! 

Owner - Operator 



Any Pniy - Ary Sue 
Any Ira ■ Any P&ea 


Waktrnj Spcoihrs 


TUNES 


/A/. EH Olii'cira 


WEDDINGS • tOMPANT PARTIES 


EEUNIONS • OAHGS • BWQOETS • t-MMO OPENINGS 
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WHAT MAKES A GREAT 
BUSINESS CARD? 

Here’s the criteria we used in 
selecting this year’s winning 
business cards: 

Basic information: We were 
looking for cards that clearly 
communicates nature of the 
business and includes the name 
of personal contact along with 
the phone number (including 
area code). 

Cards meeting the basic 
information criteria were then 
judged on uniqueness oi design 
and overall professional quality. 

This covered not only the 

# 

completeness of the informa¬ 
tion on the card, hut legibility 
and comprehensibility of the 
information. 
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Rob Clark Productions 
DISC JOCKEY SERVICE 
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ay Kochendorfer 

Producer 

r -> 

( 612 ) 437-6129 
( 800 ) 861-3691 
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£d&. Chirk 


Par Piss • Weddings 
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AMERICA 


A Complete Disc Jockey Service 

Weddlngi • Parties • Specialty Shows 

Karaoke • Magic 

Larry Gilbert 
(978) 988-1010 
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Playing the HOTTEST Hits 
from the 50*s to the 90's 

Paul Piker 

7523 North Pain) Road 
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COLLEEN A. KOKORUZ 
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IN U.S 


ition of the 
in the Business! 


tv Bu t 


• Multi-layer plywood construction 

• Heavy-duty steel hardware 

• High-grade carpet finish 

• Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 for full-line color catalog. 72l Hjn(h Avenue 

mmm ■ W Council Bluffs. IA 51501 

Q | W Li r|ElD I"#- PHONE 712/3220900 

__ carpi FAX 712/322-3407 



THE ft I BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 

SPINNIN' 2000 explains in detail.. . || jjj'a 

• PRO SOUND AND LIGHTING EQUIPMENT ' O 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

• MANAGING A DJ SERVICE * TRAINING DJS • CONTRACTS 
I • ADVERTISING YOUR SERVICE « GETTING JOBS 

l • AND MUCH MORE! : '| 

I Visa/Mastercard orders 
ft call 800-892-4060 




Send check or money order for $19.95 plus $3 s/h 
with name and shipping information to: 

Spinnin' Pro DJ, P.0. Box 5, East Rochester, NY 14445 
NY Residents please include sales tax. 
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The Trackmaster series. 


It's been nearly two years since we first introduced our Jrackmoster. Since 
that time we ve explored news ways to improve on the original idea. 
Building on the proven performance of Trackmaster, along with extensive 
customer feedback, we developed the new Groovemaster series. 

Like its predecessor, Groovemaster features an integrated headshell 
design for easy, tool-free, trouble-free mounting and luminous stylus tip for 
precise cueing in low light. 

We pumped up the output voltage 1o put more punch in your high ener¬ 
gy donee mixes. Best of all, Groovemosler has improved tracking and 
increased durability for active backcuing and "scratch" mixing. 

You can hear the extra punch of the Groovemaster at your nearest 
music and equipment dealer. 

STaNTon 

7 lie choice ol the professional 

101 Sunnyside Blvd., Plainview, NY 11803 
(516) 349-0235 Fax: (516) 349-0230 

Canada: Sounds Distribution 
120 Finchdene Square #1, Scarborough, ON MIX 1A1 

(416) 299-0665 Fax: (416) 299-4416 
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TECH TALK 


by George Mohr 


EQ Etiquette 

Problems with your sound may be due to misuse of an equalizer. 


W illi another holiday season upon us, it’s 

time again to think about how to spend all that 
cash you took in. My advice? Two words: more equip- 
ment! It never hurts to improve the sound of your system; 
and who would turn their nose up at a tax deduction? 

WHAT TO BUY? 

Let’s assume vou already have a limiter and an electronic 
crossover, yet your sound still isn’t quite what you want it 
to be. And it isn’t consistent. In some venues it’s perfect. 
Other times it’s either a hit shrill, or there’s feedback. 
Sometimes the bass bin resonates like a brass drum, or the 
tape deck sounds like someone is frying eggs in the 
tweeter. And no matter what you do with those old songs 
from the ’50s, they always sound hollow and thin. 

If this is the case, it’s time to look at that other piece of 
signal processing gear we sometimes take for granted: the 
equalizer. 

THE BASICS 

As you know (J hope), the sound that comes out of your 
speakers is made up of a wide range of frequencies. In 
simplest terms, equalizers (EQ) break the sound into 
smaller hands of frequencies. The most common and least 
sophisticated form of an equalizer are the bass and treble 
controls on your home stereo or boombox. The bass 
control boosts or cuts the low end of the sound spectrum 
while the treble effects the high end. 

Add a midrange control in the middle for die voice or 
presence and you have the makings of a simple three-band 
EQ. On multiband graphic EQs, the bands are arranged 
from the lowest frequency (the bass), to middle frequen¬ 
cies (the midrange), to the higher frequencies (the treble). 
So an EQ is really an enhanced tone control for your 
system. I here are two types of EQs on the market today: 
the ‘graphic” and the “parametric.” W hile a parametric 
EQ can he beneficial in a Mobile DJ or KJ environment, 
it is more at home in rccoruling studios. So let’s focus on 
the graphic EQ. 

You may have a five- or seven-band graphic F.Q on 
vour mixer. If so, you may be asking yourself: Why do I 

^ * V m J 0 

need a rackmountable outboard EQ? Good question. 

When looking for an EQ, first determine what you are 
going to use it for. Vre vou going to use it in a club? For 
mobile work? Karaoke? Each of these applications are 


different, so pick an EQ right for the job. For typical DJ 
work, a seven-band EQ should he adequate. I low ever, 
should you have a simple mixer that has only bass and 
treble controls or no EQ at all, you need more! 

While out looking for an EQ you will probably notice 
that the more bands an F.Q has, the more it costs. This is 
because the bands are narrower and more precise. These 


EQs usually have more than 15 bands and are divided into 
two channels, so you can adjust ihe left and right channels 
independently. Typically, dual 31-band EQs arc the 
largest, hut I have seen larger. This type of equalizer is 
mainly used for critical listening applications, such as 


theaters and clubs. 

Next in line is the dual 15-band EQ. This is probably 
the one you would seek out as a Mobile DJ or KJ. It is 
very flexible and allows many frequency options without 
overkill. As a hare minimum, I don’t recommend going 
be! ow a 10-band EQ. It you are thinking about looking 
for a mixer down the road and think seven hands will be 


enough, then it is much more logical to purchase an EQ 
that is already built into the mixer. 

w 


IMPORTANT SPECS 

Look for a level control for each channel on the EQ. This 
control will allow you to compensate for over/under gain 
in tlie system (which I will explain in a moment). Another 
nice feature to have is a switchable band gain control. As 

most EQs boost and cut their bands by ±12 dB. This 

0 

switch allows vou to limit the boost/cut to ±6 dB. This 

tr 

can be a handy feature for those jocks who can’t get 
enough bass. Speaking of bass, a low cut switch on the 
unit can help reduce turntable rumble. 

Another thing to look for in an EQ is the connections. 
Do vou have a balanced system with balanced cable 
hookups? Then you should check to see if the EQ has 
balance capability. Most of the EQs made by Rane, 
Furman, American DJ Supply, Ashly, Gemini, and 
Numark all offer these features. Rane, Furman and Ashly 
are, in my opinion, top-of-the-line. American I )J Supply, 
Gemini and Numark offer very good introductory models 
at a very attractive price. 

HOWS IT WORK? 

Now that vou have your EQ connected to vour system, 

f f ^ m w 

the first thing to do is give it a big smiley face by boosting 
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FIGURE NO. 1 

Approximate frequency ranges for musical instruments and voice 
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all the highs and lows. Looks great huh? Maybe, but that 
method of setting an K< 1 is the same as turning the bass 
and treble controls all the way up on your home stereo. 
You can do much better. 

The first rule of thumb is to remember that an 
equalizer equalizes or tames unbalanced frequencies. It is 
not an amplifier. In recording studios, an equalizer is used 
to balance the acoustics in a sound room. On the road, 
you can virtually eliminate all the problems we mentioned 
earlier by properly setting your EQ, 

lake a look at figure one. Note how the frequency 
(labeled as IIz or hertz on your EQ) relates to the music 
we hear. This will give you a good idea oi where to start 
in setting up a proper equalization curve. Referring back 
to the problems mentioned in the first paragraph, here’s 
how to adjust your EQ. 

For this demonstration, I am using a 15-hand EQ with 
the bands labeled as follows 20Hz, 40Hz, 60Hz, 120Hz, 
250Hz, 4401 Iz, 500Hz, 1kHz, 1.5kHz, 2.5kJlz, 4kHz, 
6.5kIIz, 8kITz, 16kIIz, 20kl Iz. 11 the bands on yours are 
slightly different, just work with the control that matches 
closest to mine. 

Let’s assume the problem is that the system sounds 


quite different in each location 
even though all components 
are the same. Simply moving 
from one location in a room to 
another can change the sound 
of the system and create 
unwanted harshness or 
muddiness. Sound is very 

m 

tricky like that. 

it 

Obviously, it’s a good idea 
to allow yourself extra setup 
time to “ring out” the system 
before there’s a crowd in the 
room. Start by critically 

r # 

listening to your system from 

0 0 

different points in the room. 
What is the sound lacking? 
Where is the sound harsh, 
sibilant or overbearing? 
Referring to figure No. 1, 
begin by making minor 
adjustments to the controls. 
After each adjustment, walk around the room until the 
sound is clear and full. This takes some practice, but alter 
you train your car to recognize certain frequencies, it 
becomes very natural. 

w 

Other less obvious problems that can be corrected 
with an EQ are as follows: 

• If you arc using a budget speaker system with lower 
quality components, you may find that, at higher levels, 
the high frequency drivers (tweeters) sound like finger¬ 
nails on a blackboard. To improve this condition, back 
down the frequency controls in the 2.5k to 5k range until 
that horn is bearable, 

• If you are hearing a “bonk” instead ol a clean beat 
when the drummer hits a tom-tom, adjust the 250 to 550 
range. If you are hearing turntable rumble, engage the 
low cut filters or, better yet, drop the 251 Iz control all the 
way down. Most musical material in the bass range never 
goes below 40IIz anyway, so cutting that control will 
remove a lot ol low-end stress on your amp and help 
prevent amp overload, too. 

• One of the most annoying sounds when amplified 
through a sound system is tape hiss. By reducing the 15k 
to 20k controls on the top end, it can he greatly reduced, 
cofttmued cm p. 119 
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by Renee Lassial 


F rancisco-Javier (Frank) and juan-Carlos (J.C.) 
Digon are identical twins. Except for the two 
minutes between their births (Frank is the eldest), 
the brothers have barely left each other’s side. But these 
two brother's lives mirror more than just their reflections. 
The paths on which they choose to travel are identical as 
well. You might think they would get tired of one another; 
but doing so would be like getting tired of being with 
yoursel f. These guys are just that similar. So it is that the 
Digons have come to cooperatively operate a mobile 
music service, Double Image DJs, in their native city of 
Miami, Fla. 

The brothers began their career as DJs while in their 
freshman year at the University of Miami. Music and 

f f 

performing were practically bred into J.C. and Frank. 
Their mother has owned an all-girl dance studio longer 
than they've been alive. The studio was also how thev 
were able to afford their first mobile sound system. Every 
so often, J.C, explained, the studio’s sound equipment 
would need an upgrade. So when they decided to start 
DJing, their mother gave them the components that were 
being replaced. 


They have both since graduated college with identical 
degrees: a bachelor’s in business administration in market¬ 
ing, with a minor in music media industry. Now they are 
both attending St. Thomas University law school and 
intend to work in copyright law in the future. 

Meanwhile, these 22-year-old go-getters continue 
diligently with their Mobile DJ business. Forever working 
as a team, J.C. takes care of the sound equipment and 
Frank manages the lighting. They always go on jobs 
together. “We’re used to each other,” J.C’. says about their 
business relationship. They also do their college home¬ 
work together, making sure it’s done by Friday so they can 
concentrate on their business. 

Music and dance arc important and integrated aspects 
for the duo. When not attending college, studying, 
working at their own DJ business, or setting up lighting 
and effects for their mother’s dance studio, they don’t just 
go home and watch “Giligan’s Island." They act as 
performing arts superintendents for the Dade (lounty 
Youth Fair and Exposition, which puts on the largest 
South Florida dance competitions with more than 800 
participants each year. 
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top-mounted controls of the CDM200. The unit features digital output to join it to any 
type of DAT, MD, P( or CD-R, making it the perfect player for composing musicians or pro 
D|s mixing tunes. And the extra large, quick response jog wheel makes searching 
the music frame-by-frame and selecting cue points a whole lot easier. 

And with pitch control at plus/minus 12%, pitch bend, auto cue, multifunction LED 
displays, and large, durable dust-away rubber buttons and more, the CDJ-1200 combines 
state-of-the-art engineering with easy to use features, lee your dealer today or chet 
out our website at www.geminidLcom. 







NJ 07008 Phone-732-969-9000 Fax-732-069-9000 
. FL 33020 Phone 954-920-1400 Fax 954-920 4105 






















DOUBLE 


IMAGE 


BJ’s 





Equipment: 

AUDIO 

Rane ME 15B Graphic EQ 

Crown Power Base Two Amplifier / PVX-160 Amplifier 


Gemini Mixer 6008 / PMX 1 



/ PMX 2200 


Gemini 9500II Dual CD Player 
Gemini RM 700 Microphone 
Roland MC-303 Groovebox 
Technics SL-1200MK2 turntable (2) 

Digrtech DSP-256XL Digital Sound Processing Unit 
Onkyo Dual Tape Deck 
Furman PL-Plus Power Conditioner 
Speaker Cabinets: 

Cerwin-Vega PD18-C (2) 

Peavey 1200 T (2) 

LASE (2) 


LIGHTING 

American DJ Power Center PC-100 

Gemini PL9 Power Supply 

LyteQuest Dancing Strobe LQ-450 

LyteQuest Roamer LQ-330 

LyteQuest Helicopter LQ-6L 

Ness Swinger / Gobo-Bank / Torpedo / Ruby 

Ness ML-15 Strobe lights 

Ness Imaginator II 

Ness Controller 

Ness LTS-300 Truss with T-bars 
Show Pro Laser Image LS1000 
SPF/X Confetti Cannon 
Clay-Paky Saturno 
TEI Centaur / Police Beacons 
Infinity Derby MH310 
RLC737 Controller 
120dB Siren / Black Lights 
VEI Fog Machine V-940 / V-925 
Ultimate B22BP 
Curtain Strobes / Rope Lights 
Pin Spots / Mirror Balls 


Being surrounded by academia and dance, it makes sense that the 
majority of Double Image’s bookings are for school events. Typical 
events include: University of Miami Homecoming Dance, the Greek 
Ball, Dancethon, Formal Balls and various fraternity and sorority 
parties. J.C. and Frank, however, don’t incorporate dance instruction 
into their DJ service. As J.C. savs, it’s not too tough to get 18-27 year 
olds up to dance all on their own. In fact, it’s probably hard to get 
them to stop! 

A definite bonus for anyone in South Florida, J.C. and Frank are 
bilingual. Being able to speak Spanish and English, not to mention 
knowing all the latest dances and the best music to dance to, enables 
them to relate to their specialized market of the 18- to 27-year-old 
generation. The fact that they are currently a part of that generation 
also helps (but we all know how long that lasts). 

Equally impressive is the promotional package the brothers send 
out to their clients. It includes a professionally-typed cover letter and a 
five-minute video, displaying their sound and lighting performance 
from actual events. 


How do these young guys handle it allr My guess is a very positive 
attitude. “The importance of success is not found exclusively by 
looking back. Sometimes one needs to envision the future in the 
potential of your market to find its true meaning,” both Frank and 
J.C. echo, “It is the perseverance of the individual that will ultimately 
lead to success." If that’s the case, these twins are doubly blessed for 
success. And no doubt, they’ll find it. ■ 



In Search of ... 

YOU! 

If you would like to be profiled in Mobile Beat Magazine’s “In Search 
Of," send a letter telling us about your company and some profes¬ 
sional photos of you and your sound & lighting set up. Mail to: 

Mobile Beat Magazine 
P.0. Box 309 

East Rochester, NY 14445-0309 
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* over 90% efficient 

41 Virtually no Distortion 
or Hiss 

* Patent Pending Servo 
MOS-FET Circuit provides 
precise speaker movement 

* Virtu ally no Clipping 


* Spectacular Highs 
* Incredible Midrange 

* UNBELIEVABLE BASS!!! 

* Amazingly Affordable 

* Air Cooled - NO FANS 


Compact design * 
7.5"x 4.1"x 3*4" 

Lightweight - 3 lbs * 

POWERFUL * 
150 Watts @ 8 Ohms 
270 Watts @ 4 Ohms 
560 Watts @ 2 Ohms 
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by Steve Wozniak 


O ne of the true joys of attending the 
annual Mobile Beat DJ Show and 
Conference in Las Vegas is the 
opportunity to meet DJs from all parts of 
North America. Not only is it great fun to 
compare notes with other professionals and 
profit from their experiences, but it greatly 
expands one’s perspective on the mobile 
entertainment profession. Getting together 
with others in a convention atmosphere is 
really the best way to get a feel for how 


ENGLISH WEDDING TRADITION 

I learned of an interesting tradition while on 
assignment for this ProFile. Following an 
investigation that would make Sherlock Holmes 
and Dr, Watson proud, I learned of the history to 
the common wedding tradition of the garter 
toss. It seems it evolved from an earlier English 
custom called “flinging the stocking." On the 
bride and groom's wedding night, the guests 
would follow them to their bedroom and wait 
until they undressed. They would then proceed 
to steal their stockings and then fling them at 
the newlyweds! According to custom, the first 
person to hit the bride or groom on the head 
would be the next person to marry. Somehow, I 
just can’t see this practice making it in the 
States. 


diverse this profession 
is. Not to mention the 
amount of talent that’s 
out there. 

With this in mind, I 
decided to open the 
parachute a little wider 
and hop a freighter to 
the other side of the 
Atlantic. I landed in 
Grimsby, England, 
where T met up with 
Mike Taylor, editor of 
Mobile DJ Magazine, 
owner of Rainbow DJ 
Music and a DJ on 
Fresh FM radio. 


A DAY IN THE LIFE OF AN ENGLISH DJ 

It’s Saturday evening and, just like back 
home, I am en route to a wedding reception. 
But this time I’m assisting Taylor, instead of 
being the head honcho. The wedding recep¬ 
tion is in Lincoln, approximately 60 kilome¬ 
ters (40 miles) from Grimsby. 

During the ride to the event, Taylor tells 
me he’s been a 1 )J since 1975. Over the last 
22 years, he’s performed at countless private 
parties, including weddings, anniversaries, 
and birthdays. During the late 70s, he was 
the regular Saturday night house jock at a 
nightclub in Cleethorpes called “Bunny’s 
Place.” 

In 1979, Taylor received the “DJ of the 
Year” award and began free-lancing at clubs 
around the U.K. After a short break between 
1983 and 1985, he returned to the biz with 
the startup of his own mobile discotech 
(Mobile DJ service) called Rainbow. 

The company’s peak year was in 1988, 
when Rainbow employed 15 DJs to work 
events nationwide. Although his calendar was 
booked to the max, Taylor ran into a problem 
common with multi-system owners here in 
the United States: clients expected him to be 
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There is a reason why DJs all around the world are talking about the new DJX Series™ from Sonic, and the rea- 
son is incredible performance! The DJX1812™ and DJX 1510™ “sub on a stick" system utilize a unique dual 
loaded folded horn system for unprecedented bass response. Don’t bother biamping this system because high 
powered passive crossovers are standard. The 64 lb. DJX215™ sets a new standard for performance in a com¬ 
pact package with high power handling and an affordable price. The DJX 115™ and 183™ enclosures will rock your 
dance floor without filling your truck or emptying your wallet. AH are backed with a two year limited warranty that 
you probably won't ever need. Send $3 for a complete catalog, that also features our tine of sub enclosures. 

Sonic Inc. 3383 E. Layton Ave. Cudahy Wl 53110 (414)483-5091 Fax(434)483-3344 

































PROFILE: TAYLOR MADE 



their Dj. Not being able to be in all places all the time, 
he felt he was losing control of his operation. Add to this 
the recession that bit into the U.K. in the late ’80s. By 

1990, Taylor 
decided to 
downsize to 
just three 
systems, each 
with karaoke. 
Rainbow now 
specializes in 
corporate 
clients and 
cabaret work. 

TIME TO GO TO 
WORK... 
ALMOST 

The wedding 
reception is 
being held at 
a “marque” (a 
big tent) 
where, earlier 

today, the couple said their vows. As we arrive, everyone is 
taking their seats for the meal. In fact, as we enter, the 
best man is just beginning his toast. 

We’ll make ourselves inconspicu¬ 
ous urttil we’re told that it's okav to 

w 

begin setting up. 

Taylor has learned from past 
experience to check out these 
temporary sites in advance to 
determine if there is a proper 
supply of electricity or if genera¬ 
tors will be required. As the 
dancefloor is usually placed right 
on top of the ground, he’ll also 
check to see if it’s level. If not, he’s 
prepared to bring extra boards. 

And as with any job, he also likes to 
know in advance it there will he 
any obstacles that will slow loading 
in the sound system. 

At 4:30, we’re told thai it will 
be about an hour wait. This gives 
us just enough rime to slip away for 
a pint (non-alcoholic, of course) 
and compare notes on how we 
operate our services. 

One of the first topics of 
discussion is rates and deposits. I 


can tell by the look on Taylor’s face that this is a bit of a 
sore subject. No wonder. It seems a rash of payment 
problems have forced him, and other DJs in England, to 
require that all jobs be prepaid 10 days prior to the event. 

“Unfortunately, during the last twelve months, we’ve 
encountered many, many checks not being honored, and 
we can no longer do cash pickups at an event, because a 
few DJs have been assaulted and robbed at the end of the 
evening. With prepays, we don’t have to bother the 
customer on their special day, and we can concentrate on 
doing our best performance instead of collecting the 
balance due,” says Taylor. According to him, 100 pounds 
sterling (Si 30 American) is the average fee for a typical 
wedding reception in his area. On New Year’s Eve, 

Mobile DJs often charge about 400 pounds ($600 Ameri¬ 
can). 

Time flies by quickly and, as we return to the tent, the 
caterers are removing the tables and laying out the 
dancefloor. The guests are milling around outside the 
tent, enjoying the evening air. By 6 p.m., Taylor and I 
have the sound system set up and do a brief sound check. 
We're ready to go. We’re scheduled to play from 7:30 to 
midnight, which is somewhat average, although it depends 
greatly on the licenses in the area. Some establishments 
are permitted to go to 1-2 a.m. Others end much earlier. 

Much like receptions back in the states, the meal 
(usually a buffet) leads off the event. The bride and groom 

go first, followed by their 
parents and then everyone 
else. 

The dance portion 
begins with the bride and 
groom’s first dance. Taylor 
adds some nice lighting 
and a little fog for mood. 
Following the traditional 
dances, Taylor leads off 

J 

with a slow set to get 
things started. Then he 
quickly picks up the pace 
with rock and roll, chart 
music, and party songs. 
The British duo, Black 
Lace (Agadoo), who were 
introduced to North 
American DJs at the show 
in Waterloo in March of 
’97, remain a popular 
source for interactive party' 
songs in the U.K. 

As the evening begins 


“I just hope that we 
can get certified,” he 

confides. “If certifica¬ 
tion or licensing were 
required, DJs would 
benefit because they 
would be able to show 
their customers that 
they really care...” 













The Mobile DJ Magazine, England 
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to spin down, Taylor switches back to the “slowies” for 
the “smoochie-nits." Then he hits the big finale of the 
evening with everyone in a big circle and the newlyweds 
in the center. First, we play You'll Sever Walk Alone by 
Jerry & the Pacemakers, followed by l Will Always Love 
You by Whitney Houston. The guests form a “gantry" in 
two lines. The newlyweds walk in between to exchange 
farewells and then leave. 
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ROOM FOR IMPROVEMENT 

Taylor is quite serious about the Mobile DJ industry. “I 
just hope that we can get certified,” he confides. “If 
certification or licensing were required, DJs would benefit 
because they would be able to show their customers that 

w 

they really care. The customer would then accept the 
Mobile DJ industry as a true profession and agree to pay 
more money. The way things are today, there is so much 
propaganda out there, it’s tough to know who offers what 
to whom.” 

In addition to his DJ business, in 1995 Taylor 
launched a bimonthly publication entitled Mobile D] 
Magazine. Similar in ways to Mobile Beat, the Mobile D J 
Magazine offers industry news, personality profiles, and 
product reviews. “I am currently touring the ILK. to 
promote the magazine to retailers," says fay I or. It’s very, 
very hard work doing the magazine, working as opera¬ 
tions manager and presenter on Fresh I 'M radio and 
entertaining at two functions per w eek. Fortunately, I get 
lots of support from my wife, Amanda, and son Daniel.” 
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SCOOP 


There’s magic in the MM 8x mixer. 






I * _ 






Robert A. Lindquist 




Rane 

Check 


W hen a new mixer shows up at No. 1 Mobile 

Beat Tower, it typically sparks an air of jubila¬ 
tion and excitement among the present and 
former mobiles on staff. If it happens to be a mixer from 
Rane, it’s a double thrill. The Mukilteo, Wash, company 
has been up to bat twice before and put ‘eni neatly over 
the fence both times. So is it any wonder that when the 

m 

new Mojo MM 8x arrived, I nearly sliced off a digit with 
the box knife in eager anticipation? 

With the MP22 and MP24 mixers and the birth of the 


Mojo line last year, Rane proved that their commitment 
to the DJ market is genuine. As a result, Rane has gar¬ 
nered a reputation for high quality, “not-for-everyone” 
audio tools that do their jobs very well. To a large extent, 
the Mojo MM 8x is a result of the growing popularity 
with DJs. 


CHECK THIS OUT 


The layout of the MM 8x is a subtle departure from the 
norm. All the controls on the MM 8x are right where 
they’re supposed to be and very well labeled. Even with a 
total of six sliders, 20 rotary controls, 11 switches and six 
jacks on the front panel, the layout is neat as a pin. 
Everything is so obvious that even a novice should have 
no question as to what does what. 

To the far left are the microphone (mic) controls. At 

the top, is 
an XLR 



% 

Rack: Gem Sound Ar-32 
CSL Workstation 
CO Player Gemini CD9800 
Equalizer Ashly MQX 2150 
Compressor/Limiten Ashly CL52E 
Processing: Aphex Model 104 Aural Exciter 
Amps: Ashly SRA 120 
Speakers: Sonic T153/SCF200 
Headphones: Stanton 1001 Pro 


input for 
the main 
mic 

grouped 

with 

controls for 
level, bass 
and treble. 
At the 
bottom is 
the level 


. control for the auxiliary (aux) mic. There is a second XLR 
' jack for the main mic, and 1/4-inch jack for the aux mic 
. on the back panel fuse either XLR, not both). 

To the right of the mic control cluster arc the controls 
for the four input channels. Each of the four inputs is 
equipped with bass, mid and treble controls and can 
accommodate either a turntable or two lines. This gives 

* the MM 8x capability for up to eight line sources and four 
\ turntables. Interestingly, channels one and two have been 

* sub-grouped together as the “A" mix, and channels three 
and four are called the “B” mix. The two mixes are then 
tied together with the crossfader. For the performance DJ 
who uses backgrounds and sound effects in ihe mix, this is 
a plus as it facilitates creating two separate submixes and 

’ then crossfading between them. 

. For the typical mobile who accesses music from a dual 

* CD player, two turntables, or cassette decks, it means you 
. can’t use just channels one and two if you want to use the 

crossfader. If you’re using two turntables, you would want 
them assigned to channels two and three, which would 
cluster all the necessary controls in a tight pattern above 
the crossfader. While 1 hesitate to call this an innovation, 
it no way detracts from its performance, and is certainly 
. one feature that gives this mixer some individuality. 

The final third of the faceplate is home to a master 
. level control, cue buttons, headphone controls and a 
- bonus line input and output. A double row of LEDs arch 
up and over the master control. The zero dB point is 
■ placed right at 12 o’clock. The LEDs effectively separate 
the master from the channel controls while increasing 
operator awareness to what’s going to the amplifier. If the 
; lights are arching past the top of the master slider, you’re 
. into overdrive; time to pull back on the master. Whoever 
at Rane came up with that one deserves a gold star and 
. free espresso for a month (trendy drink for a trendy 

* company). 

. To the right of the master is another idea worthy of a 

* gold star. While I really don’t like seeing RCA jacks on 
. the face of a mixer (actually, I just don’t like RCA 
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RANE CHECK 


jacks...period), the Mavens of Mojo have put aux in and 
aux out jacks, with level controls, right on the front of the 
MM 8x. Should you ever need to patch in a backup CD 
player, CD+G player, tape deck, or other line input on die 
fly, you can do it without a screwdriver without missing a 
beat. 

Cue buttons for each channel are placed in a cluster to 
the left and just below the master. An LED glows when a 
channel is in cue. To the right ol the cue buttons are 
controls for the headphones, including pan and level 
controls. With the pan control, the headphone send can 
be the main out, the cue channel or a blend ol the two for 
rehearsing a mix. W ith a 220mW output into 150 ohms, 
there’s plenty of juice to drive the Stanton 1001 Pro 
headphones. 

Enhancing the works of the faceplate is an “artsy” teal 
and white paint job. Not only is it very classy and profes¬ 
sional, it is quite functional in separating the controls into 
their individual clusters. It you are wondering where the 

4 M 

power switch is, there isn't one. Considering that you 
should always turn the mixer on 

gr 

first (and the amp last) to reduce 
pops to the crowd, who needs 
one? 




With the MP22 and MP24 mixers 


A REAR VIEW 

The back panel is just as neat as 
the front with inputs and 
outputs grouped in a logical 
fashion. For the main outputs, 

1/4-inch TRS jacks arc pro¬ 
vided. An improvement over 
RCA jacks (did 1 mention 1 
don’t like RCA jacks?), but not 
as good as XLRs. The power 
requirement for the unit 

specifies an 18 volt AC trans- ygyy VV6II. 

former, which is supplied. 

While the connector resembles 
a telephone jack, the owner’s 

manual savs it’s not. Seems like kind of a fun lev wav to 


and the birth of the Mojo line last 


year, Rane proved that their com¬ 
mitment to the DJ market is genu 
ine. As a result, Rane has gar¬ 
nered a reputation for high qual¬ 
ity, audio tools that do their jobs 


rather seen separate ins and outs with RCA jacks, an 
I mention... I don’t like RCA jacks? 


LETS TRY IT OUT 

As expected, the MM 8x performs just as good on the 
road as on the test bench. It is easy to configure, regard¬ 
less of music sources. There’s plenty ol spacing between 
all the controls so there’s no excuse for fumbling. I here’s 
an “off’ position on both mics and all four channels to 
eliminate any noise from an unused channel. When the 
mie channel is live, a red LED blinks eliminating all 
excuses as to how that remark you made about the bride’s 

r 

mom got out over the speakers). Having bass and treble 
controls on the main mic is a plus. Not having them on 
the aux mic input is a minus. Most Dls would use the 1/4- 
inch aux jacks for a wireless inic, which is usually the one 
that needs the EQ. 

The sliders have a positive feel and are linear from top 
to bottom. Rane is particularly proud of their active 
crossfader which, they claim, makes a big step forward in 

eliminating crossfader noise. 
Even with all the sliders, 
including the master, at full- 
on and the Ashly SRA 120 
amps cranked to the max, 
noise through the system was 
barely audible. And while 

w 

your audiences may expect, 
and even take for granted, a 
good sounding system, there’s 
nothing that will send ‘em 
home quicker than back¬ 
ground noise and distortion. 
With this mixer as the heart 
of your system, the crowd 
may want to follow you home. 


THE MOBILE MOJO 

As with all good things, our 
30 days with the Mojo MM 8x 
came swiftly to an end. It was time to put it hack in the 


hook up the power, but Rane claims that getting the 
transformer out of the mixer itself improves performance. 
Being that transformers can induce hum, this sounds very 
logical. 

.Another interesting feature is the program loop for 
external processing of the program signal which utilizes 1/ 
4-inch TRS plugs. The tips connect the sends lo the 
processor, the rings connect to the returns. There’s a 
similar jack ior the main mic, and a pre/post switch so you 
can record either with or without the processing. While 
this design is quite typical in concert and studio applica¬ 
tions, it lacks familiarity with Dls. Anytime the same plug 
is used as an input and an output, 1 get nervous. Given 
that connectors are the number one cause of problems on 
the road, I can hear this timebomb ticking. I would have 


box and waft it Raneward. I 'he final analysis? This is a 

* 

good all purpose mixer. And while its features target it 
more toward the club or remix DJ, it certainly has a place 
in mobile systems as well. Hopefully, Rane’s next project 
will be to build the “Totally Mobile Mojo.” It would offer 
XLR outputs, a stcreo/mono switch, I/r balance control 
and a built-in, adjustable, compressor/limiter. To control 
costs, lose the phono amps and inputs. There are plenty 
of mixers available for the decreasing number of DJs who 
use turntables, rn looking forward to one purposely 
designed for today’s total CD/AID mohiles. It would be 
the Mojo for the millennium! For more information, 
contact Rane Corporation, 10802 47th Avc. W., Alukiltco, 
WA 98275-5098. Phone: 425-355-6000. Website: 
www.rane.com 
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A Lights 


www MtrsjcrruowPAGif'COM 


Vmi MYP ONLINE Today ... 

A Great Way To Find The Info You Need 
Request Product Literature From Manufacturers 
Use As A Starting Point To Find Other Sites, 


Otter extended to Mobile Beat readers only $14.95 offer valid via phone or mail. Internet book 
orders are processed at $24,95. Phone orders require credit card; mail check/money order to 
Music Yellow Pages (M B. Promotion} 184 Hempstead Ave W Hempstead NY 11552 


This Directory Is So Use/ul 
It Will Qet Stolen ... 
Unless You Chain It 
To Your 1 *eski 


r PitTiLo rJ 


OVER 34,000 LISTINGS... 
375 CATEGORY HEADINGS 
A CROSS REFERENCES! 


TOUR COMPLETE 
SOURCE BOOK ., 


I<i, T*1 iff* 


Need Another Copy ? 

Need The New Edition ? 

Someone Steal 'Tour Copy" 

Order The Print Edition Today! 
34,000 Listings,..Every Manufacturer, 
Wholesaler & Di stributor in The Industry 

Only $14.95 
Cell (516) 489-6514 






THE MOST VERSATILE 
CARTS IN THE WORLD! 


Ay The MultiC’ari* easily converts 
from two-wheel hand truck, to 
variable length hi-stacker. to platform truck, 
to mobile workstation - in just seconds. Therr's 
even a group of accessories that converts the cart to 
a three-tier shell cart. I he uses are limited onlt h\ vour 

fr b- * 

imagination! 






MULTI-CART 


Music Industries Corp. 
99 Tulip Ave., Floral Park, NY 11001 
tel: 1.800.431.6699 * fax: 516.352.0754 


* Up lit 500 lb toad capaciU 

*4 murids to tTmosr from 

* Heavv-duh fciitir-clinibers 

* “ V 

* t mnpL-ti ly self contained 
with n<} parts to lost' 

* ('aster brake to secure 
unattended loads 

* Killed construction * super 
hard finish 


Cali 800 - 324-2673 









Sound, Lighting, Video & Accessories 



Lightwave Research Tracks] 

A versatile and affordable 
fixture that outperforms 
and outsells any 
luminaire in 
its class! 



s^mmceoH 


tKWA#VF 

TESE^CH 



Universal 
Controller 

Compact, and tosh&ffe>ctrve, I he Universal 
controller allows independent control of 
Trodtspof, tntellabeam, and Emulator! 


ADJ Avenger 

New and improved 
a more durable motor 
4 additional lenses throwing 
even more multi-colored beams 
back n forth, up and down! 


r ^ 

>tor and 


DENON 


T r*r I. pJ hm M> 



Denon 
DN2500F 

Pro Dual CD Player 

Easily the most odvonced entry in the 
evolution of Dencn's linkup of dual CD players! 



lyto 
Gemini 
Motorhead 

You con count on the A 

Motorhead to project bright- ' 
colored beams anywhere 
on the dance floor. 



Numark 
DM1635 DJ 
Mixer with 
Beatkeeper 

Mix like a pro with - . - 

higkend audio NUITiaPK 

circuitry arid the complete mix 
control of the lealkeeperl 


lift life Hi-In tensity 
Gooseneck Lights 1 

In addition to the popular o&TtTtftB. 
12 and 18" fixtures with mounting 
base and dimmer we now offer 
models that connect to your DJ 
gcor with BNC or XLft connectorsi 


Stm&UceiK “Dp® 

ADJ Snapshot 

Recently introduced 
and already 
□ best-seller! 





KLi 


j 


KLS FM-1000 
London Fogger 

Ultra-powerful and 
compact, we bring you 
the London Fogger 
from KLS, 


CALL 000-324-2673 FO! 

OR EMAIL US AT: sales@core 


2673 FOR OUR LATEST CATALOG 



sTaiNTon 


Stanton 
Groovemastcr 

The very latest from Siontan, the 
some cantilever design as the 
Trackmaslef with increased voltage 
to boost the punch in your mixesl 





Gemini PT2O00 
High-Torque Direct 
Drive Turntable 

All of the features that vinyl spinners love 
about the SLI200MKM hove been 
included, only the price has changed 1 



Shore Headset 
Wireless System 

A popular choice for DJ s 
and KTi who like to get 
out into the action, 

Out best selling 
headset wireless! 
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Numark DM1635 Mixer with Beatkeeper 



The result of combining creative thinking with good proven ideas. 


T he most enjoyable thing 

about reviewing new equip¬ 
ment is getting a chance to 
look, touch, and operate other 
peoples ideas. The Numark DM1635 
mixer sports a bevy of features based 
on solid ideas from mixers past and 
present combined with ideas that 


I 


NUMARK DM1635 MIXER 
WnH ONBOARD BEATKEEPER 


Mixer features 

8 he, 3 swrtcfiable phono. 2 trie inputs 
Dual 6 ban graphic EQ 
Master amt booth level controls 



Slerw/Moao switch on the master 
Effects send on all input channels lor 
addt:ig outboard sampler or drgtai effects 
Dedicated 01 mic channel w/2 band EQ 
and tab-over dual control 
Fi#> assignable replaceable crossfader 
High power headphone output 
Push button cueing 
Ifghend performance audio signal 
Neutnkmic connector (1/r or XLR) 
lABHOIgM connector 

The Beatkeeper Features 

hfw IPW (racking up to 3 input sources 
Ucxi\* la! BPM displays 
fauV w tracking of m>< 
dW fcabp update every beat 

Sync bek button 

Numark Industries 

1U Dupant time 
Prondence, 81D2507 

\ Ut (401) 946-4700 • fix; (401) 946-5350 


1 
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foretell a bright future. 

Visually, the DAI 1635 follows the 
trend away from the standard white 
on black paint schemes with a dash of 
color to individualize its appearance 
in the growing sea of competitors. 
Garnet hkie highlights a very practi¬ 
cal feature, which is the highlight ol 
this review—the Beatkeeper. 

EXPECTATIONS 

With a list price of $690, this new 
board from Numark is on target in 
terms of what should be expected in 
this mid-price range. It offers four 
channels with inputs for up to three 
phonos or four line inputs. A replace¬ 
able crossfader with OFF position 
facilitates fading between any two 
channels. A MONO/STEREO 
switch is positioned right above the 
master. This is more than just a 
handy feature. There are times, 

W 

particularly for mobiles, when being 
able to run in mono is preferable, yet 
it’s a feature that even some higher- 
priced mixers leave off. 

Beyond these basics, there are two 
mic inputs. The combo XLR/1/4- 
inch jack for the DJ mic is placed in 
the upper left hand corner. The 
second mic input connects via a 1/4- 
inch jack on the back. A single set of 


treble and bass controls effect both 
mics. It you are using two mics that 
sound about the same, this is an 
advantage. If you arc using two mics 
with different personalities, a two- 
band EQ that effects each of the mics 
separately would be more useful. 

Your choice. Personally, I would have 
preferred the two-band EQ either be 
assignable to either mic or work only 
with one. This would make it pos¬ 
sible to match the user replaceable 
and assignable crossfader. 

Speaking of EQ, there are six 
bands, split for the left and right 
i channels on board. The sliders for 
the EQ are well-spaced for easy 
adjustability. 

Other features include: master 
and zone volume levels, separate tape 
outjacks, push button cueing and split 
cue headphone monitoring with 
crossfader. 

THE BEATKEEPER 

For years, DJs have been calculating 
beats per minute by tapping their 
fingers or toes while watching the 
second hand sweep around a wrist 
watch. All for the sake of creating 
! smooth mixes or segues. Thankfully 
those days are long gone. 

The Beatkeeper features beats per 
minute (BPM) tracking of all eight 
input sources using large and bright 
red dual LEDs. Surrounding the two 
BPM windows are three parallel rows 
of vertical LEDS (like those used on 
the output meter), two above and one 
row below. 

The row below each BPM 
window is arranged into two groups 
of four to indicate which channel/ 
source you are monitoring. Just above 
each BPM w indow are two sets of 
dual LEDS for hoth down beat and 
peak indicators. 

Above those four arc two rows of 
11 LEDS. The lower grouping 
indicates beat offset, while the above 
array indicates tempo difference. 
These two groups are broken into 
“stop light’* red, yellow, and green 
indicators. The colors refer to the 
continued on page 119 
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£59 GMX ONE IS OFFICIAL No.1 MIXER 

fiUBIBAL GATHERING AND MTV! 




MTV European Tmir 

36 iksunatHins' 
(iet\ 


EXCLUSIVE! 


ul Tribal CiatlK’rmg 

was the K AM 


. I 
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Designed and built to the finest specifications in the UK„ the KAM Gold GMX One utilizes the 
latest in (VCAf digital technology, virfualy eliminating crackle and noise from all our faders and crossfaders 
In addition, the Gold Series GMX One has a total of 6 inputs, including: one microphone, three phono, 
and two line, and all three channels have input trim control with separate bass, mid and treble adjustment. 

































SCOOP 


V 


by Jammin’ Jim Kerins 




Dual wireless system takes a lickin’ at karaoke show 

I am deep in concentration, tryi ng to get my 
two thousand dollar computer to behave as 
well as my thirty dollar answering machine. 

Suddenly, the phone rings through my multimedia 
surround sound speakers. I anxiously grab the mouse by 
the tail and begin clicking the telephone message 

screen. By the fourth and final ring, it’s obvious I’m headed for 
digital defeat. I yell, “*#@!*ing machine!” I reach tor the phone 
and happily pay the 75 cent charge for *66 to find out who just 
called. 

As I’m waiting for someone to answer, I wonder, “Who could 
it be?” Cindy from the local all-girl college wanting me to D1 for 
a sorority dance or lingerie party? No such luck. It was those 
wacky tolks at Mobile Beat again. 

I humbly accepted the honor of reviewing the YF-8002 
wireless microphone from APi. Now if you are like me and the 
other karaoke hosts, you’ve had your microphones dropped so 
many times they feel more like maracas than mics and are about 

<r m 

on par with your alarm clock s AM radio for sound quality. The 
chance to let mv audience destroy someone elsc’s mics was vert 7 

dm? J 

exciting. 

I took the system for a test run at Big Karaoke Night at my 
hometown bar, Buffalo Bills. I think it was named for that famous 
(so famous I can’t remember his last name) western dude, Buffalo 
Bill. Or maybe it was named for that waning-in-popularity 
western N.Y. football team. I can’t seem to remember their name 


either. You know the ones who lost the Super 
Bowl like four times? I really think the bar is 
named for the football team but, guess what, 
it’s closed on Monday nights... duh. 

I set up my gear, speakers, amps, yadda 
yadda and then return to my van to retrieve 
the technological centerpiece of the evening, 
the APi dual inic, dual channel, wireless 
system. Setting up the system is easy. The 
system comes in an ATA style road case and 
every 7 component is nicely packed into 
custom foam cut outs. Seems cool so far. The 
system contains a dual channel receiver 
(standard 19-inch rackmountable), two black 
wireless mics, power supply, and two quarter- 
inch cables for hooking the system up to 
your mixer. Finally the piece de la resistance: 
two (not one, but two) almost dead 9-volt 
batteries. Yes, they thought of everything. 
Everything except mic clips. 

Having broken, I mean used, many 
wireless systems, I was impressed as to how 
well the batteries I finally obtained fit into 
the microphone compartments. The units 
also have a power and mute switch located on 
the bottom of the mics. Having the mute 
switch handy is great, but I prefer to have the 
power switch located out of reach of karaoke 
singers’ fidgeting fingers. You know the 
potential for disaster. Inevitably, as someone 
is singing a song and I’m at the bar trying to 
enjoy some well earned liquid refreshment, 
the singer hits the power switch, sending my 
sound system into 120dB white noise over¬ 
load. I run for the board to fix the problem, 
while the entire bar assumes I’m the techno¬ 
logical idiot, not the singer, trailer court 
Mary. 

Having no space in my rack, I placed the 
receiver on top of the system. The unit has 
two front mounted black antennae that move 
around all over the place, so you can position 
them where they won’t poke your eyes out. 
Front controls include: two RF (radio 
frequency), two AF (audio frequency) LEDs, 
power switch, and two level controls. The 
rear panel has two quarter-inch audio 
outputs and extra antenna connectors for 
optional rear mounting. 
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PERFORMANCE IS KEY 

I fired my system up for the night. 
Normally, 1 use Shu re SM58 tnics or 
some low end brand inic (for people 
with cold sores). Immediately, 1 
walked out front with both wireless 
mics to get a feel or the tone and 
range. 1 was impressed with the 
clarity of the mics. They are perhaps 
not as natural sounding as a standard 
Shure SA158, hut have an out front 
quality about them. Throughout the 
room, the mics never cut out. But the 
big test was yet to come. 

The majority of the evening was 
Filled with the usual, but that night L 
got the real classic, “Minga Mike.” 
He’s the guy who drives a Camaro 
ami wears two hundred gold chains 
and a button down polyester shirt 
with little tufts of body hair poking 
through the chains—you know the 
type. And, of course, he has to cup 
the mic like the rappers on MTV— 
how annoying. 

The more “Minga Mike” got into 
singing, the more my anxiety began 


jus the facs 

VF-8002 Transmitter 

Transmitter: Handheld 

Frequency Range: 195-230 MHz/10 channels 
RF power output: 50 mw 
Antennae Type: Internal helical Coil 
Nominal operating range: 300 feet 
Frequency response: 33Hz - 16kHz 
Modulation: 15kHz deviation 
Signal to Noise: Better than 90dB 
T.H.D.: Less than ,1% @ 1kHz 
Battery type: 9V alkaline 

Nominal battery life: 10 hours 

VF-8002 Receiver: 

Receive frequency range: 195.0 - 230.0 MHz/10 
channels 

AC requirements: 110V 
Signal Sensitivity: 16 dBu @ s/n 58 dB 
T.H.D.: Less than 1% @ 1kHz 
Frequency response: 35- 16kHz 
Audio connectors: 1/4” (unbalanced) x 2 
Power consumption: 7 watts 


in rise. You could practically see the 
testosterone oozing out of his ears 
and dripping onto the mic. Did you 
ever watch anyone sing? 1 mean 
really closely, i'hey spit and spew. 

And “M inga Alike” was no exception. 
I le was really into pronouncing each 
and every syllable, while showering 
the mic and even one w ithin a 5-loot 

W 

radius with saliva. 1 le was sweating so 
much, even his gold chains were wet! 
(Fortunately, I disinfect everythin! 

'i ip» ■ c* 

or at least let it air dn for a dav.) 

r w * 

I hcn a friend of Mike's interrupts 
him to inform him that his car alarm 
went ott. Mike flings the microphone 
on the floor and runs out to check on 
his precious baby. 

Anyway, the APi mics performed 
very well. The sound was just fine 
and range was excellent. And they're 
pretty durable except, of course, for 
“Minga Mike’s” personalization (the 
rather large dent). 

I or Information contact: APi 
U.S.A. 935 Terminal Way, San 
Carlos, CA 94070. ^ 

Tel: (415) 593-5298 W 




Increase Your Profits 

Brochures • Mailers • Postcards 


Products Available To 
Increase Your Bookings For: 

Weddings 
Corporate Parties 
School Dances 
Bar/Bat Mitzvahs 

Command Higher Prices! 
Build Your Business Faster! 
Make More Money Now! 


»val' aB 



CoHFor Free oompies 

Toll-Free; 800.810.4152 
Phone: 51 5.276.9266 
Fax: 515.276.4267 
E-mail: bkthrou@aol.com 


Presentation Folders 

for DJs 

Quantity 50 100 250 500 

Price $100 $150 $300 $500 
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Island Cases 

1121-20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free: 800-343-1433 • In NY: 516-563-0773 

Fax:516-563-1390 



The B-52 SH-18 subwoofer enclosure provides 
the advantage of low frequency horn loading in a 
compact and cost-effective cabinet. Suitable for a 
wide variety of high output applications, the SH- 
18 provides high efficiency, low distortion, 
increased headroom and superior transient 
response. Rated at 400 watts RMS, the 155 
pound cabinet features a U.S. made 18" cast 
subwoofer mounted behind a Plexiglas™ window. 
Dimensions are 24"wx25"dx37"h. Retail price of 
the B-52 SH-18 is $599.99. For information, 
contact E.T.I. Sound Systems, 3383 Gage Av¬ 
enue, Huntington Park, CA 90255; or call (213) 
277-4100 
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• 16 Gobos 

• 10 Solid Colors 


2 Clear. 

Adjustable Focus 


Tricolor 


For a FREE catalog 
or your nearest dealer, please call 


Exclusive Canadian 


7750 N.W. 44th Street • Ft. Lauderdale, FL 33351 
Tel: 954-746-7212 • Fax: 954-746-7515 
^ E-mail: chauvet@worldnet.att.net 
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by Robert A. Lindquist 


A Severe Threat? 


T liis just can’t be an audio amplifier. Amps are much 

larger and heavier. Amps have lots of inputs and outputs. 
Amps have LEDs, switches, meters and lights. But this is 
an amp. In fact, it appears, in this initial test anyway, to be a 
very' good amp. 

Severe Sound is a small research and development company 
in Florida which has been designing products for other 
companies for quite some time. In the course of doing what 
they do, they invented a unique way to build incredibly efficient 
and affordable Mos-Fet amplifiers. 

About the size (3"H x 4”W x 7.5’’L) and weight of a four- 
pound building brick. Severe Sound's introductory effort, 
appropriately named Alodel One, claims a conservatively rated 
power output of 150 watts into 8 ohms and 270 watts into 4 

ohms. 

NOT RACKABLE? 

No, you don’t rackmount the Severe Sound Model One; you 
bolt it to the back of your speaker. Instead of running a speaker 
wire, you run a balanced or unbalanced line right out of your 
mixer or processor. A 20-foot two conductor cable with RCA 
[dugs on both ends is prov ided. I immediately questioned the 
use of RCA jacks on a professional amplifier and was told that 
the tiny faceplate and desire to keep this model under S300 
influenced the decision. Once into full production, we should 
sec models that offer XLRs or 1/4-inch jacks as an option on 
the input. Currently, the output uses just a I/4-inch jack. 

Also located on the faceplate are two fuse receptacles, the 
VC power connector and an on/off switch. I hat's it for the 
controls. The amp is air-cooled, relying on the dissipation 
ability of the aluminum fins. For protection, fuses guard the 
input and output stages and a feedback servo circuit removes 
power at clipping or if distortion exceeds .05 percent. 


LIKE A TON OF BRICKS 

During our tests, we subjected the unit to multiple eight-hour 
duty cy cles. At various times, and at different volume levels, we 
would disconnect and reconnect the inputs and outputs in an 
effort to induce some type of failure. The amp passed without a 
hitch. To test the protection circuitry, we shorted out one of the 
speakers, which instantaneously blew the output fuse, as 
expected. This is why you never want to leave home without 
spare fuses. Future models, we understand, will have circuit 
breakers instead of fuses. 

We ran the amp, in series, into two M I X speakers. Our 
input device was theNumark DM 1635 mixer (reviewed in this 
issue). With a four ohm load, there was plenty' of drive for any 
small to medium sized hall. Even after four hours, the cooling 
fins were barely warm. 

Since there are no volume controls on the amp, it runs at full 
output all the time. Your room volume is controlled entirely by 
the mixer. In operation, the amp was extremely quiet except for 
an annoyung low-level “pop” each time it was switched on. In an 
A-B test with an amp, from a different manufacturer w'ith a 
similar output rating, we found that the Severe Sound .Model 
One squeezed a noticeable amount of extra bass punch from our 
12” two-way test speakers. We then hooked it up to a Sonic 
DJX1510/SCF400 subwoofer cabinet. That punch turned into a 
strong and heavy low thump. The manufacturer claims a 
dymamic range of 4Hz to 20K. Granted, 4Hz is well below the 
average person’s hearing range and beyond what most speakers 
can reproduce; but it does seem to squeeze every bit of bass 
potential out of the speakers. If you have been looking for a 
simple way to add bottom to your sound, combining one of 
these small amps with a matched subwoofer would certainly 

make a difference. 

YOU CANT LOSE 

Beyond that, there’s not much more to say' about this miniature 
power house. As far as appearance and features, it’s about as 
back-to-the-basics as you can get. In terms of technology, the 
new switch mode servo Mos-Fet design makes this a marvel o! 
efficiency. 

As for reliability, only time will tell. The company claims 
that the) have put several dozen out in the field and have had no 
problems. The standard warranty is one year with a fiat rate of 
Si00 for repairs after that time. Plus, there’s a 14-day no- 
quesnons-asked return policy. If you buy and decide you don’t 
like it, they’ll give you a full refund. 

So is this an amp y r ou should buy? While it would be nice to 
have some long-term reliabilty data to quote, we don’t. Except 
for that “pop" at power up, the amp does its job quite well. The 
sound is very good. It has definite possibilities as a subwoofer 
amp, and for performers who like the idea of having each 
speaker powered by a dedicated amp. When you toss into the 
equation a cost of just $279, which works out to under a $1.50 
per watt and 50 watts per pound well, if this is the future of amp 
design, how could we not like it? 

For more information, contact Severe Sound, 7651 N.W. 

6th Street, Pembroke Pines, FL 33024; tel: (954) 986-1794. 1ra 

l 
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ELECTRONIC BARGAINS 

professional Products Division 

970 MONTELLO STREET, BROCKTONMA 02401 


Customer Service: 508-584-8255 FAX: 508-586-2488 


PRO SOUND, LIGHTING, 
0KARAOKE EQUIPMENT 


FREE CATALOG! ORDER TOLL-FREE 1-800-336-1185 



.because your image is everything 

Professional Modular Rack Cases 



AVAILABLE 

IN 

GRAY 

OR 

BLACK 


Showcase 10x4 Combo 169 
Showcase 10x6 Combo 189 
Showcase 10x8 Combo 209 
Showcase 8x4 Combo 159 
Showcase 8x6 Combo 179 
Combo Rack Folding Base 99 
Showcase 4SP Amp Rack 99 
Showcase 6SP Amp Rack 109 
Showcase 8SP Amp Rack 129 
Showcase 10SP Amp Rack 159 
Showcase 12SP Amp Rack 179 
SS-1 24Hx42W Sound Stage 199 
SS-2 32Hx42W Sound Stage 219 
SS-3 24Hx62W Sound Stage 299 
SS-4 32Hx62W Sound Stage 319 
Showcase CO-120 CD Case 99 
Showcase CO-160 CD Case 129 
Showcase CD-60 CD Case 79 
Showcase CD-121 CD Case 109 
CD Case Protective Shelf 59 
CD-CASE Folding Table Base 89 
LPD-100 12" Disc Case 99 


ADD $10-Jl5 PER CASE for Black 
WE HAVE INTELLIGENT LIGHTING CASES! 


DON'T BE FOOLED BY CHEAP 
IMITATIONS! THESE CASES ARE 
THE BEST MAO BACKED BY AN 
EXCLUSIVE 10-YEAR WARRANTY! 



NUMARK CD-7030 Dual CD 
GEMINI CD-950011 Dual CD 
GEMINI CD-9800 Dual CD 
GEMINI CD-100 CD w/Pitch 
GEMINI CD-4700 Single CD 
JVC XL-P63 PORTABLE CD 
DEN0N DN-2000 DUAL CD 
DEN0N DN-2500 Dual CD 
DEN0N DN-M2000R MD 
DENON DN-T620 CD/TAPE 
PIONEER DJ SYSTEMS 
PIONEER PDR-05 CD-R 
MARANTZ COR-615 CD-R 
CALL IF YOU DON’T SEE IT! 


BEST 
PRICES 
ALWAYS 
ON THESE 
ITEMS! 
WE WILL 
NOT BE 
UNDERSOLD 


PRO SPEAKERS 



SPI Sound 12M 225 WATT 12” 2-WAY 
SPI Sound 15M 300 WATT 15" 2-WAY 
SPI Sound 15ML350 WATT 15” 2-WAY 
SPI Sound 30M 500 WATT DUAL IS" 


399PRI 
499PR! 
599PR! 
999PR! 




Gemini PMX2001 Mixer 199 

Gemini PMX3001 Mixer CALL 

Gemini DS-2024 Sampler 199 

PDM1012 Sampling Mixer 159 

PDM4012 Sampling Mixer CALL 

PDM6012 Sampling Mixer CALL 

PDM7024 Samp 1 1ng Mixer 369 

Gemini PS727 Mixer 299 

Gemini PS767 Mixer 349 

PS812 Sampling Mixer CALL 

PS924 Sampling Mixer CALL 

Gemini PR0626 Mixer 169 

Gemini PMX16 Mixer 99 

Gemini PMX25 Mixer 139 



NUMARK DM1190 Mixer 279 

/ DM1635 Mixer w/Beatkeeper 499 

DM1685 Mixer w/Sampler CALL 

OM1835X Mixer w/Beatkeeper 699 
OM1885X Mixer w/Sampler CALL 

NUMARK DM1600 Mixer 299 

NUMARK DM1800 Mixer 449 

The Beatkeeper 299 

RANE MP-22 Club Mixer 599 

RANE MP-24 Club Mixer CALL 

DENON SMX2000 Mixer CALL 


LIGHTING’ 



UBL 


JBL EON Power 15 
3BL EON 15 . 

JBL EON Power 10 
JBL EON Power Sub 
JBL TR125 Speaker 
JBL TR126 Speaker 
JBL TR225 Speaker 



VISIT OUR SUPERSTORE! OPEN TUES.-FRI. 9-6 SAT. 9-4 
WEDNESDAY UNTIL 8P.M. CLOSED SUNDAY 6 MONDAY 
LARGEST D.3. EQUIPMENT SHOWROOM IN THE WORLD! 
"IF WE DON'T HAVE IT, THEN YOU DON'T NEED IT!" 


ww^w.electronicbargains.com 

Prices Subject to Change Without Notice 






















by Stephan “Island Jake" Jacob 



Improvements in the 9800 dual CD player are more than 
peanuts, but I’m still looking for the prize. 



A s a kid, one of mv favorite snacks was Cracker lack®. Not only was 

* ** W 

there the mouth watering, sweet and salty combination of popcorn, 
molasses, and peanuts, but there was always a nifty, bidden prize in 
every box. Great tnunchies and entertainment to boot, all at a reasonable 
price. Those were the clays. 

I recently found a coupon for Cracker Jack and couldn’t resist a stroll 
down memory lane. How times have changed. The familiar box now sports a 
waving flag informing the consumer of the 2.5 grams of fat per serving. How 
'90s. 1 quickly poured out a handfull. As I fervently examined the stash, 1 
thought, “Hey... where are the peanuts?" 

As tor the prize... 1 remember it always offered significant entertainment 
value for hours of joy. The highly regarded prize 1 received this time, 
however, was a tiny, poorly registered color baseball card that no 10-year-old 
would give a second look to, much less collect. What’s this got to do with the 
Gemini CD-9800 dual CD player? 

LOOKING BACK 

My first dual CD player was a Numark 5020, purchased around 1989. It was 
kind of like how I remember Cracker Jack. It looked good, worked pretty 
well and had a few cool features. Overall, it was a good first generation 
machine, but there was nothing to compare it to. 

Next came the Denon 2000 with instant start capability and highly 
accurate cueing buttons. 1 thought I'd gone to DJ heaven. The Denon gained 
juick success with its accurate CD manipulation and DJ friendly features, but 
it> prii t* was on the high side. I hen came Gemini’s debut effort: the 9500. At 
S200-S300 less than the Denon, the price was nice. Bur, in addition to 
lacking remaining time, continuous or single selection and slow cue-up, the 


9500’s instant start wasn’t exactly instant. 

■r 

So now it’s on to the CD-9800. It’s a new day, a 
new machine and, to continue the analogy, a new 
box of Cracker Jacks. The prize I’m fervently 
searching for is instant start capability. Ifo really 
evaluate this machine s strongest and weakest points, 
I decided to give it a workout In both club and 

mobile environments. 

WHAT ARE THE OPTIONS? 

The improvements of the CD-9800 over the 9500 
are numerous and welcome. The controller now has 
two large jog wheels for enhanced and faster cueing. 
Both wheels feature a course outer ring for large 
adjustments and a “finger pod” for fine adjustments. 
By all accounts, these work great. 

The next big addition is direct track access 
buttons. Instead of being arranged in the traditional 
4x3 button grid, they arc set in a row just above a 
sharp looking LED display. 

Speaking of the display, the “Halloween” orange 
glow has been replaced with business gray and 
reddish-orange against an opaque black background. 
Regardless of what angle you view it from, you 
should be able to clearly read the characters with 
ease. The display confirms play and pause status, 
which is further verified by a static or blinking green 
LED located near the operational controls. Located 
to the right of each display', is a time button which 
lets you select between real time, remaining track 
time, and remaining disc time. It still features the 
accepted standard readout of minute, seconds and 
frames; plus the playback display flashes rapidly 
when there are 5 seconds left on the track. 

The pitch control section now includes a la carte 
choices of ± 4, 8, or 16 percent. My only additional 
request in this section directed at both Gemini and 
Denon would be to copy the Pioneer pitch/tempo 
control, which increases the beats per minute 
without distorting the vocals. Although the slider on 
the pitch control felt smoother than on the 9500, its 
response level was still on the sluggish side. 

The final new features of note are dual cue 
buttons for setting custom cue points and a BNC 

digital output jack. 
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NICE TOUCH 

In the single mode, an auto cue function 
locates the beginning of the music 
program on each track, advancing past 
any blank space. In continuous mode, the 
unit will play through the entire disc. In 
addition, you have the option of setting 
one or two custom cue points using the 
Cue 1 and Cue 2 buttons along with the 
search jog wheel. You can also activate the set cue button, 
located near the time button, and input a predetermined 
numeric cue point in real time with the direct access buttons. 

One of the most improved areas of the CD-9800 is the 
overall tactile feel ot the controls and various buttons. In 
addition to increased sensitivity, when each button is depressed 
a two-stage “clicking" sound is heard as well as felt. This sound 
may not be heard in high volume environments, but the feel is 
so distinct you would he immediately aware of a particular 
button’s activation status. 

LETS ROOK AND ROLL 

For the first part of this test, I swapped the Gemini 9800 with a 
Denon 2000 at the club. The Gemini’s controller was an 
additional rack space wider, while the drawer section was about 
the same size. The switch took far less time than expected, 
which left me with a few extra minutes to get to know the CD- 
9800. Drawer opening and closing and auto cue times are about 
average and certainly an improvement over the 9500. 

Segues, if well planned, are the strong suit of this new 
model. Three other seasoned performers gave the CD-9800 a 
spin and, try- as they did, couldn’t beat mix consistently because 


MOBILE BEAT TEST BENCH 


Other products used in this test: 

• Numark 1635 mixer 

• American DJ WR-100 microphone 

• BST JMA GOON amplifier 

• Colorado Sound N’ Light Workstation 


of an inconsistent delav in the actuation 

9 

of the play mode. Although the specs 
claim 0.03 seconds, at times it felt more 
like a quarter ot a second. Our consen¬ 
sus was that Pioneer and Denon still 
had the edge on Gemini in this area. 
The pitch bend buttons and pitch 
control, as expected, were up to 
contemporary standards. ()nce you gain 
familiarity with the Cue 1 and Cue 2 
buttons, you can use them just as you would a sampler, but it 
takes some practice. 

For part two of the lest, 1 took the ( 1 )-9800 to a small 
wedding reception the next afternoon. I he delay in the 
actuation of the play mode is less significant in this type ot 
setting. The direct access buttons proved to he real handy tor 
quick track selection; and the set cue command is a great 
time-saver when you know the point you’re looking for. 

Overall, I found the CD-9800 to be a major step forward 
in terms of design and features. One of it% weaker points is 
the user’s manual (written in five languages) that just doesn’t 
do justice to the capabilities of the player. Even if you speak 
all five languages, you’ll still find some of the descriptions 
ambiguous and confusing. This machine deserves better. 

Then there’s that darn inconsistency in the activation of the 

w 

play mode. For the typical mobile, this will probably go 
unnoticed. Club spinners, on the other hand, w ill want to give 
the 9800 a good work out before putting one in the booth, 
just to make sure it won’t he a problem for any of the Inmse 
jocks. So while the free prize (true instant start capability') was 
missing from the box, everything else was there making the 
Gemini CD -9800 a real Cracker Jack machine. ft 
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TubeWORKS unveils motorized air-powered 
confetti blaster 


Tube WORKS' ConfettiBlaster™ is a high-powered automated 
system which provides a continuous stream of confetti over 
party-goers’ heads. 

The ConfettiBlaster is designed to be a multi-functional unit: 
operating on the ground, an elevated surface, mounted to a 
lighting truss or attached to overhead areas. Until now, confetti 
had to be shot out of low capacity air cannons, and reloaded 
after a one-second Iblast. The ConfettiBlaster delivers an 
instantaneous and continuous stream of confetti. It also shoots 
many other low density products, including theatrical snow. The 
duration of the blast is limited only by the amount of product 
placed into the reservoir, designed to be loaded once and 
activated many times. 


The unit has a built-in 1.5 gallon reservoir, and peripheral 
attachments are available, allowing up to a 55-gallon capacity. 
Additionally, because of the unit’s energy saving motor, many 
units can be linked together for large-scale events, allowing for 
synchronous blasting. 

About the size of a suitcase, the ConfettiBlaster’s 190 mph 
winds blast enough confetti to fill very large areas. The 
ConfettiBlaster carries a 30-day warranty on all mechanically 
defective parts. All ConfettiBlaster assembly is performed at 
the TubeWORKS U.5. facility. Dealer inquiries are welcome. 


TubeWORKS makes a variety of high-performance display 
devices. For additional information contact, TubeWORKS at 
(818) 879-2386 or (800) 962-2556. 



Red Sound Systems - 
Voyager 1 Beal Xlraclor 


New from the UK company, Red Sound Systems, the Voyager 1 
Beat Xtractor breaks new ground for remix DJs. With Voyager 1, 

DJs can add riffs or complete tracks to existing material by 
synchronizing their own MIDI gear to an audio source such as CD 
players, tape machines or vinyl recordings. While constantly 
monitoring and displaying an audio track’s BPM, the Voyager 1 
generates a stable MIDI clock signal in sync with the audio track, 
enabling any connected MIDI sequencer or sound module, such 
as the Roland MC303, EMU’s Orbit/Planet Phatt, or QuasiMidi’s 
Rave-o-lution, to automatically lock in and track the tempo of the 
audio. Utilizing the Voyager 1, the tempo of patterns and songs 
within a sequencer can now be controlled directly from an audio 
track leaving the DJ or operator free to overlay his or her own 
individual musical pieces and percussion parts, either live or in 
the studio. A further application allows drummers to actually 

control the tempo of their band’s MIDI sequences by feeding a mixed signal from a kit into 
the Voyager 1. Other features include two individual audio input channels with BPM 
displays, MIDI clock rotating display, MIDI out, run/pause, cue, beat one reset, and tap 
controls. Housed in a durable steel case, the unit is available in both a standard blue or 
limited-edition chrome plate finish. For further information (including prices), contact: Red 
Sound Systems, Ltd. Chancery Court Business Centre, Lincolns Inn, Lincoln Road, High 
Wycombe, Bucks HP12 3RE, England. Tel: + 44 (0) 1494 429321. 

Internet: http://www.redsound.com 
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Denon does V 
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The Motown Cafe, in Las 
Vegas’ New York, New York 
Hotel and Casino, has installed 
a Denon DN-2000F MKII 
double CD player in its DJ 

s-y.gpgjs -> k * ' ” *. 1 1 r | 

booth. 

-Mg' 

Every 20 minutes throughout 
the day, the 800-seat Motown 
theme restaurant features the 
“Motown Cafe Moments” on 
stage, performing classic R&B 
songs from the *50$ and ’60s. 

Then, every night at 11 p.m., 
the cafe transforms into a 
dance club with popular ’70s 
disco and '80s funk music 
the Denon CD player. 

Designed specifically for DJs, 
the DN-2000F MKII double CD player is an upgrade of tl 
industiy-standard DN-2000F. Comprised of a dual rack 
CD player and RC-35 remote rackmount control unit, the 
newer model offers an improved chassis construction, 
expanded control features and a new laser pickup. 


Denon Electronics, a division of Denon Corporation (U$A| 
a leading manufacturer of electronics for professional 
broadcast, multimedia and consumer audio markets with 
headquarters in Parsippany, NJ. 


Hit 





http://www.sideas.com/sideas e-mail: sideas@coil.com 

Sound Ideas, Inc. 3671 Karl Rd. Columbus. OH 43224 
Phone: (614) 263-5180 Fax: (614} 263-1823 
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MTX introduces two new models to the MTX Power Loud¬ 
speaker Line. The “T” Series is built for the ever increasing 
demand for a high performance professional audio loud¬ 
speaker at a working performer’s price. MTX has added 
superior performance and a very cosmetically appealing design 
to the new Power ‘T’ Series. Both models are full-range 
designs and consist of the P12T, a single 12” and horn and 
the P15T, a single 15” and horn. Each model features a 2” x 
6” high frequency horn with a full 90 degrees of horizontal 
coverage and a very low crossover point of 1.8kHz. This horn 
accurately reproduces midrange frequencies for improved off- 
axis intelligibility, and provides a smooth transition between 
high and low frequencies. The incredibly low deep bass 
response was engineered by MTX to provide a smooth but yet 
very natural low frequency reproduction. Incorporated into the 
low frequency drivers are 2” and 2 1/2” high temperature 
Black Kapton voice coils with an oversized strontium ferrite 
motor structure to increase thermal handling protection and 
insure dependability. The 10 degree trapezoidal cabinet is 
constructed of 3/4” O.S.B. with “dado” interlocking construc¬ 
tion covered with black aviation grade carpet. Interlocking 
protective comers and a unique sleek pressure-tension 
mounted one piece 19 gauge steel grill not only look great but 
insure durability. MTX added multiple inputs, 1/4” and 5-way 
binding posts for every possible input configuration. MTX 
backs all Power Loudspeakers with a 5 year warranty. For 
more information contact MTX at (602) 438-4545 or Fax: 
(602) 438-8692. 
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By Robert A. Lindquist 



PANASONIC’S SL-VM525 VIDEO CD CHANGER CAN DO THE SHOW 



We’re always a bit skeptical when 
asked to review consumer line (i.e. 
“home type”) equipment. Unfortu¬ 
nately, when it comes to karaoke 

r ' 

gear, there is no distinction between 
consumer line and pro line. Most of 
the karaoke players we’ve run over 
the test bench in the past have been, 
with the exception ol lacking a 
rackmountable face, quite profes¬ 
sional and roadworthy. The new SL- 
VM525 from Panasonic is no excep¬ 
tion. 

While the plastic faceplate looks 
and leels very consumer line, the 
metal case gives it a sturdy, well- 
constructed feel, while keeping the 
weight at just 11 pounds. Prior to 
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2 stereo 
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92 dB 
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setting up the unit for this test, we 
dropped it several times at various 
angles from a distance from the 
ground of about 10 inches. While 
this is something the manufacturer 
would prefer we didn’t do, it’s the 
only way to certify that the unit is up 
to at least light mobile use. This is 
not to suggest that our readers 
misuse their gear, bui stuff happens. 

THE DO’S AND DONTS 

First off, it’s important to note that 
this is not a dedicated CD/CD+G 
player. It’s a multi-format machine 
that plays 5”: audio CDs, CDRs, 
karaoke CD+Gs, and several types of 
full motion video discs. So along with 
handling your typical Sound Choice 
or Music Maestro lyric-over-colored- 
screen CDs, it will also play a hill 
length CD-I movie (it will not play 
DVDs) and NVS-type CD videos. 

For KJs, all features except CD-I 
are useful. As a house machine for a 
bar or pub, the CD-I feature may 
prove handy. That’s assuming that 
CD-I maintains any market strength 
(it’s pretty weak now) once DVD 
gains a stranglehold on the prere¬ 
corded movie market. With DVD 
getting a big push in time for the 


holidays, that may already he the 
case by the time you read this 
review. 

cn MlirU FAR MfU/IFC 

wii iriuuii run iTiUvilo 

Interestingly, all of the DVD 
players we have seen so far will not 
play a CD+G there may be some, 
we just haven’t seen it). One of the 
big advantages to DVD and video 
‘ 1) is the ability to place full 
motion video behind the lyrics, 
like the big 12” laser discs. Assum¬ 
ing you have a video screen set up 
for the audience, this gives them 
something more to look at than just 
words on a background. 

IIow is this player for doing 
karaoke? Ultimately, using two 
CD+G machines is the best way to 
do a karaoke show. It allows you to 
cue the next selection while a singer 
is in the spotlight. And having a 
backup player is just good common 
sense. I am reminded of a karaoke 
show I attended last spring in 
Myrtle Beach, S.C. Right at the 
height of the show, the KJ’s JVC 
player jammed. All momentum was 
lost as the K| stopped the show for 
almost 45 minutes to fix the ma¬ 
chine. I le did not even have a CD 
player to fill the gap. 

Aside from the fact that it’s a 
good idea to have a backup deck, 
using this Panasonic player is very' 
much like using a dual deck, The 
carousel will hold five discs but, 
unless you really have the brain lor 

* m 

it, I wouldn't recommend loading in 
more than three at time. Once the 
drawer shuts, it can be hard to 
remember what disc is in what slot. 1 
found the best way to use the 

m 

machine was to load a disc, select 



MOBILEBEAT 















Your sound 


a case is aicase 

— SN I '■ 


ip, and most important. 


818 813 9038 


f 

J 

// // / 



/ '/ 


( \Y w 


7 r 

1 if / 

h M j 


I 

// 

Vl V 

, m \ \ \ p , , § 

: : ^s 

YkW 



i 

- 5 i A 

2 , J 





A 



















































SCOOP: PANASONIC’S SL-VM525 (CONTD) 


and start the track, open the drawer 
and insert the next disc. That’s right, 
you can open the drawer while the 
disc is playing! Once you start the 
second disc, switch the first and repeat 
the process. 

ERROR-FREE OPERATION 

Disc selection is simplified by a row of 
five two-color LED disc indicators. 
The LEDs glow amber for loaded 
discs, green for the disc that’s playing. 
Tracks can be selected either by using 
the stepper controls or directly with 
direct access buttons. All selections 
can also be made by way of the 
supplied 38-key wireless remote. Disc- 
rotation and track cueing times are 
excellent. Program the disc and track 
and it'll be ready to go well before the 
singer gets to the microphone. 

Additional features include two 
microphone inputs with independent 
volume controls, three-step digital 
echo, seven-step digital pitch control, 


“Using this Panasonic player 
is very much like using a 
dual deck. The carousel will 
hold five discs but, unless 
you really have the brain for 
it, I wouldn’t recommend 
loading in more than three 
at time.” 

key control, and multiplex playing. 

( lie feature that is lacking from this 
and the majority of karaoke players is 
mic equalization. While not critical 
for home use, professionals really 
need to be able to tweak the sound of 
their mics separate from their system. 
Not to mention, carrying separate 
equalizers for their mics is rather 
cumbersome. A simple tone control 
would add greatly to this unit’s 



“NOBODY DOES IT BETTER ” 


WISHING 
YOU A 
GREAT '98 


CELEBRATING 
OUR 

10TH ANNIVERSARY 


For 10 years Sherman has dedicated itself to making your parties 
the talk of the town. From Magic in the Night® Lightropes to Maracas 
we will continue to design and create the best in party giveaways 

Customer Service Hours: Mon-Fri 9AM-5;30 PM EST 

(800)645-6513, Ext.3025 or FAX(516) 546-7024 


professional qualities. 

On the job, I found the Panasonic 
SL-VM525 verv easy to use. It 
responds quickly to commands and, 
with a S/N ratio of lOOdB, has 
terrific sound. Packaged with each 
unit is an extensive software library 
including nine CD+Gs from Sound 
Choice, Music Maestro, DKKaraoke 
and RCA. There is also a UBest 
karaoke video CD, an NVS-TV 18 
sound video disc and, for after the 
gig, the Phillips TV movie: “Four 
Weddings and Funeral.” With an 
MSRP of $599 (if sold separately: 
$499 for machine and $249 for 
software) for the player and the 
software, it’s quite a bargain. 

WTether you are a full-time Kj, or a 
DJ who does the occasional karaoke 
booking, this is certainly one of the 
best buys available at this time. 

•p 

For more information on the 
Panasonic SL-VM525, contact 
Karaoke Warehouse at 800-645- 
8401. 
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N.A.M.E and Emery & Webb, Inc. join forces 
to make a strong team even stronger! 

Emery 8c Webb, Inc., a leader in the insurance industry since 1886 is the new insurance provider 
for the National Association of Mobile Entertainers. They are well established in the music 
industry, servicing hundreds of members of NAMM (National Association of Music Merchants) 
International Music Products Association. 

This Liability and Property 8c Casually insurance is available at the lowest rates ever, 
with the best coverage. The DJ insurance program is a member only benefit and is 
just one of the many benefits included with N.A.M.E. membership. 

• Access to excellent group medical insurance plans 

• Merchant card services for Visa, Mastercard 8c Discover 

• Discount long distance and 800 # phone rates 

• Equipment discounts 

• Up to date music licensing information 

• National networking 8c referrals 

• Discount web page design , development and hosting 

and much more. 



CALL TODAY - 215-491-4027 

* rate valid until 2/1/98 - existing members may use this rate as a renewal or have their current 

membership extended an additional three months 
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TECHNOLOGIES, INC, 

650 FLINN AVE , STE. 4, MOORPARK, CA 93021 
To I (805)523 2759 Toll Free (800)661-8069 

Fax (805)523-2021 


M ake Waves with sound products from Audio 20Q0'S* Audio 2000'S products 

deliver exceptional quality, dependability, and innovative technology at com¬ 
petitive prices, true sound value* We offer a full line of microphones, wireless micro¬ 
phones and headphones, designed and manufactured to make you stand out in the 
crowd as a distributor, or performer* Please cail (800) 661-8069 for a free listing of 
our pro-audio products and let us show you how to make waves* Audio 2000'$, 
Sound Quality For Today And The Next Century 
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by Henry Collins 


Y our hands are clammy, your 
mouth is dry and your pulse is 
racing. Early symptoms of a 
heart attack? No, it’s APS (amplifier 
purchase syndrome). It’s that uneasy 
feeling you get when making a major 
amplifier purchase. Well, to help ease 
the heart-wrenching pressure of a new 
amplifier purchase, we will take a look 
at power amplifiers and discuss what 
factors you need to keep an eye on be¬ 
fore reaching into vour wallet. 

OUTPUT POWER—HOW MUCH IS 
ENOUGH? 

The first step in selecting an amplifier 
should begin with your speakers, A 
speaker’s power handling and maxi¬ 
mum SPL (sound pressure level) will 
help you determine how much ampli¬ 
fier muscle you really need. A basic rule 
of thumb is: double the speaker’s con¬ 


tinuous power handling to get the 
amplifiers maximum output power. A 
speaker, for example, with 150 watts of 
continuous power handling at 8 ohms 
could be safely paired up with a 300- 
watt amplifier. 

MAXIMUM SPL 

A speakers maximum SPL spec is also 
a useful guide in determining the rec¬ 
ommended power output of a power 
amplifier. This approach requires an 
understanding of decibels and loga¬ 
rithms beyond the scope and patience 
of most equipment buyers. Simply 
stated, to increase a speaker’s loudness 
bv 3dB, vou have to double the 
amplifier’s output power. For example, 
il a speaker can deliver an SPL of 98dB 
with 1 watt of power, you would need 
2 watts to produce an SPL of lOldB. If 
this same speaker had a maximum SPL 


Watts up with power amps is 
the focus of this DJ Shopper. 
Who’s got rite juice, w ho’s got 
the staying power and who’s 
lost weight. It’s all here and it’s 
all designed to help you keep 
your speaker investment from 
going up in smoke. 

of I24dli (a typical listening level for .i 
near-deaf rock concert experience), the 
amplifier’s power output requirement 
would jump to 512 watts.! .et s sa\ this 
same speaker could produce an SPL of 
101 dB with just I watt, it would only 
need 256 watts of power to produce the 
same 124dB listening level. So by us¬ 
ing more efficient speakers in your 
sound system, vou can achieve concert 

m " w 

listening level with less amplifier 
power. 

THERMAL PROTECTION 

Power amplifiers generate a lot of heat, 
especially when operating at high out¬ 
put levels, lb help vent this heat and 
prevent thermal damage, most profes¬ 
sional quality amplifiers feature forced 
air cooling fans. If you are purchasing 
a power amplifier with over 100 watts 
of output power, make sure its thermal 
protection includes cooling fans. V\ hen 


Audiotek ATK Series Amplifiers 


A relative newcomer to the DJ market, Audiotek’s ATK series offers 
rugged design and bulletproof performance (see ATK-800 review in the 
Sept. ’97 issue). We torture-tested the ATK-800 and it stood up well to 
the abuse. Dual multispeed fans, comprehensive protection circuitry 
and a massive toroidal transformer are just a few of the performance 
features found on this impressive line of power amplifiers from Audiotek. 
Three year warranty. 


JMC1200 



BST JMC Series Amplifiers 




- - - - ■ --^W 

•X 



JMC2000 

HMD — —~~— r~ 


* 

■pF 1 1 


BST's 2 ohm stable JMC 1200, JMC 1600, and JMC 2000 are idea! for 
powering bass cabinets. They feature an onboard low pass crossover with 
four selectable frequencies. A 15Hz subsonic filter keeps inaudible low 
frequencies from hammering your drivers. The amplifiers come equipped 
with full thermal, short circuit and surge protection, as well as power up 
and power down transient muting. Dual fans with automatic speed adjust 
ment are among the other quality features offered on BST's top-of-the-line 
JMC series amplifiers. Three year warranty. 


The DJ Magazine 


75 












DJ SHOPPER 


operating your amplifier, it is also im¬ 
portant to make certain it has plenty 
of ventilation and the vent filters or 
grills are cleaned regularly to ensure 
sufficient air flow. 

SPEAKER PROTECTION 

Another important feature to look for 
when purchasing an amplifier is 
Speaker protection. One of the most 
important of these is DC (direct cur¬ 
rent) protection. When an amplifier is 
driven into hard dipping for an ex¬ 
tended period of time, it can pass un¬ 


wanted direct current to the speakers 
and arc weld the voice coils to the mag¬ 
net assembly. A lost professional power 
amplifiers feature some form of DC 
protection or clip limiting to help pre¬ 
vent speaker damage. Before buying 
any power amplifier, make certain it 
features, at the very least, DC protec¬ 
tion circuitry, as this is a reliable indi- 

■F * 

cator of good amplifier design. 

Turn-on and turn-off transient pro¬ 
tection is another speaker-saving fea¬ 
ture vou should check for when buy- 

»r m 

ing an amplifier. Look for amplifiers 


with some form of turn-on/turn-off 
muting or delay circuitry that quiets 
power-up transients before they find 
their way to your delicate high-fre¬ 
quency driver components. A good 
transient-stopper safety'tip: remember to 
power your amplifiers last when firing 
up your sound system and power them 
down first when shutting down your 
equipment. 

HUMMMMMM! 

There’s nothing more annoying than 
an amplifier that doesn’t know how to 



Crest CA Series Amplifiers 

A popular name on the touring circuit, Crest's CA series power ampli¬ 
fiers are best known for their clean, consistent power in a compact, 
road-worthy package that won’t break the bank. Advanced technol 
ogy and extensive TourClass '' protection circuitry allow these ampli¬ 
fiers to operate with greater efficiency in difficult load and power 
conditions. The CA’s clip limiting circuit protects drivers and ensures 
sonic integrity even in extreme overload conditions. All this perfor¬ 
mance and reliability is backed by a five year warranty. 


Crown K2 Amplifier 

Crown has long enjoyed a reputation as a premiere amplifier 
manufacturer. In keeping with this tradition is Crown’s revolu¬ 
tionary K2 amplifier. The K2 is the world’s first amplifier to 
utilize Crown's proprietary Balanced Current Amplifier (BCA) 
circuitry to deliver exceptionally high power while generating 
no component-degrading heat, plus it consumes less energy 
than competitive amplifiers. This might well explain why this 
475-watt (at 8 ohms) amplifier features no cooling fans! 




EV Precision Series Amplifiers 

Electro-Voice Precision Series™ amplifiers deliver state- 
of-the-art performance and bulletproof reliability. With 
four models in the line delivering 350 to 750 watts per 
channel (at 8 ohms). Precision Series amplifiers incor 
porate the best in powered amplifier design to deliver 
superb performance and exceptional value. Precision 
engineering and manufacturing have never been avail¬ 
able at more attractive prices. 


Numark Performance Series Amplifiers 

Numark has stepped up to the plate again with an all new line 
of power amplifiers. As the name implies, the Performance 
Series is a high performance line of power amplifiers designed 
to stand up to the demanding rigors of mobile sound applica¬ 
tions. INumark offers two models with 2-ohm stable output: the 
SA3000 delivers 150 watts at 8 ohms and the SA5500 is rated 
at 270 watts. Both amplifiers offer fan-cooled and bridged-mono 
operation. 



Numark 
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Pioneer MV Series Amplifiers 

Yes, Pioneer also makes a line of professional power amplifiers. 
The success of their mixer and CD player line has directed atten¬ 
tion away from their amplifiers, which by the way, are equally im¬ 
pressive. The line consists of two models: the M-V2000 which 
delivers 220 watts into 8 ohms and the M-V3000, which kicks out 
300 watts with an 8-ohm load. Both models offer comprehensive 
speaker and output protection along with beefy construction. 




QSC Powerlight Series Amplifiers 

For years now, QSC has been battling the mistaken belief 
that a lightweight amplifier doesn’t have the guts needed 
to belt out chest-pounding bass. With QSC's tour-proven 
line of Powerlight amplifiers, even die-hard muscle trans 
former amp junkies are giving the Powerlight line a sec¬ 
ond look. Rock-steady performance, solid construction 
and competitive pricing are just a few of Powerlight's main 
selling features. 


keep quiet. All amplifiers generate 
some measurable amounts of internal 
noise. The design of a good amplifier 
will keep these noise components well 
below the program signal. An 
amplifier’s ability to hush up is called 


signal-to-noise ratio. If you are mixing 
CDs or any digital sound source, you 
will want to look for a very quiet am¬ 
plifier since digital audio media have 
tar less background noise than vinyl and 
audio tape. Look for amplifiers with a 


signal-to-noise or hum and noise spec 
of 90dB or greater. Since high signal- 
to-noise specs are indicative of good 
amplifier design, stay lar away from 
amplifiers with poor or over-inflated 
noise specifications. 
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Confetti/Streamer Systems 


PAPER SUPPLIES 

15 Foot Steamers $6 49 per pkg 

25 Packages $7.49 per gkg 
50 Packages $6.49 pf* pkg 

30 Foot Steamers $8.49 per pkg, 
25 Packages $7.49 per pkg 
50 Packages $6.49 per pkg. 

Slowfall Contetti $8,49 p* r pkg 
25 Packages $7.49 per pkg 
50 Packages $6.49 per pkg 

Bubble Confetti/Streamers 

Add $1.00 at all price levels 

CO 2 Cylinders $1 .59 per cyi 

25 Cylinders $1,49 per cyi 
50 Cylinders $ 1.39 per cyi 

The Ultimate Source for 
Streamer & Confetti 
Cannons / 


AN 18" CELEBRATION LAUNCHER 
10 PACKAGES OF CONFETTI 
AND/OR STREAMERS 
20Co2 


Only sm 70 v \ 
PACKAGE 2 -<■> 

TWO 18" CELEBRATION LAUNCHER 
20 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

30 Co5 only $329. 

PACKAGE 3 

A 32" CELEBRATION LAUNCHER 
10 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

10 Co2 



o 


Only $168.88 ■ 

PACKAGE 4 ° 

TWO 32" CELEBRATION LAUNCHER 
20 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

20 Co2 Only $337.76 
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203-230-2449 

OUTSIDE CONNECTICUT 

1 -800-552-4478 





SPEAKERS 

Electro-Voice 
Sound Tech 
Cerwln Vega 
Community 
Klipseh 
Bose 
EAW 

Visual Effects • Ness 
Tracoman » Martin 1 


MIXERS 

Electro-Voice 

Pioneer 

Numark 

Furman * Gemini 
Vestax * Rane 
MTX 


POWER 

AMPLIFIERS 

Soundcraftsman 
Electro Voice 
Crown 
Crest 
Q.S.C. 


LIGHTING 

Optec * NS! • Sho-Pro * Omni Sys. • TEl 
ETA * Lightcraft * Lightwave Research 


Knight Truss * TPR • American DJ • High End Systems 


O N IsTeT'C TICUT(I< 

DJ & NIGHTCLUBS- 

SUPPLY, INC. 


110 Republic Drive 
No. Haven, CT 06473 

www. ctdjsupply. com 
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Yorkvilie Audiopro Series Amplifiers 

High efficiency, quality and performance best describe Yorkvilfe 
Audiopro series amplifiers. All Audiopro amplifiers undergo a thor¬ 
ough computer-monitored, temperature-cycled, burn-in period to 
test for any deviation from design parameters. A computer opti¬ 
mized heat dissipation system ensures that Audiopro amps will 
not undergo excessive thermal stress, even under demanding 



speaker loads. 

Soundtecli PS Series Amplifier 

At 15 pounds, 8 ounces, Soundtech's PS800 
is the heavy weight champ of lightweight tour¬ 
ing amplifiers. This compact, single rack 
space amplifier delivers 230 watts at 8 ohms 
and 800 watts in mono bridge mode. Best of 
ail, the PS800 has a finance-friendly sticker 
price of $699. 



DON'T LET 'EM SEE YA SWEAT 

A seasoned pro audio salesperson is like 
a hungry shark. They can smell their 
next meal from miles away. So when 
you step into their swimming area, 
make sure you have your stroke under 
control. Remember, never lose sight of 


the importance of this purchase. Pretty' 
LEDs and an attractive paint job arc 
meaningless when your amplifier suf¬ 
fers a heat stroke and the bride and 
groom stand looking at you for an ex¬ 
planation. 

Check specs, check performance 
and check price before you dive in. If a 


deal on an amplifier sounds too good 
to be true... it probably is. Whenever 
possible, ask the salesperson if you can 
see the owner’s manual of the ampli¬ 
fier you plan to buy. I fit is poorly writ¬ 
ten and has incomplete specifications, 
drop it like a bad habit. You’ll be doing 
you and your wallet a big favor. y 
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The basic job of an amplifier is to increase 
an audio signal’s amplitude. It must be 
able to do this while accurately reproduc¬ 
ing the original audio signal without 
distortion. In more simplistic terms, an 
amplifier is a straight wire with gain. 


While the mission of an amplifier is simple, 
the technology required to accomplish this 
feat isn’t. An audio signal is composed of 
alternating sine waves with positive and 
negative components. How these wave 
components are handled by the amplifier 
is largely determined by its circuit design 
or classification. 


CLASS DISTINCTION 

In a simple Class A amplifier design, a 
single transistor circuit amplifies both the 
positive and negative sides of the wave. 
The primary advantage of a Class A design 
is accurate sound reproduction with ultra 
low distortion. The disadvantage is that H 
is at most 50 percent efficient, which 
means it consumes a lot of wasted power 
and generates a lot of unwanted heat. 


One variation on the Class A design is the 
Class B amplifier, which is actually two 
amplifier circuits [two transistors) tied 
together. One amp amplifies the positive 
side of the wave, while the other one 
amplifies the negative side. The outputs of 
these two amps are then tied together to 
make the single waveform. The primary 
advantage of the Class B approach is 
greater efficiency. The disadvantage is that 
there is some distortion of the wave when 
they are merged together. 

The Class AB amplifier is similar to a class 
B amplifier in that two amplifier circuits 
are used. The difference is that the positive 
amplifier actually goes partially negative, 
while the negative amplifier goes partially 
positive. In short, the AB amplifier is 
basically a compromise between a Class A 
amplifier and a Class B amplifier. It Is more 
efficient than a Class A, but less than a 
Class B. And while the distortion is less 
than a Class B, it's more than a Class A. 

Class distinction alone does not make a 
great power amplifier. Some of today’s 
popular AB amplifiers easily rival the 
distortion specs of some earlier Class A 
designs. In fact, recent advances in power 


supply and digital switching technology 
have given birth to a whole alphabet of new 
amplifier classes. Today you'll find Class 0, 
Class G and Class H power amplifiers, in 
addition to the more popular Class AB 
design. Some of these newer designs, such 
as QSC's Class H amplifiers, offer greater 
output efficiency and improved thermal 
characteristics. 

Pushing the amplifier class struggle still 
further is Crown's revolutionary K2 series 
amplifier. This controversial amplifier 
design evolves around Crown's patent- 
pending BCA (balanced current amplifier) 
output stage. This “classless" amplifier 
design generates one-tenth the heat of 
conventional amplifiers and is over three 
times more thermally-efficient than any 
other amp on the market. In fact, the 475 
watt-per-channel K2 is convection cooled 
(no cooling fan). This is something for any 
amplifier, especially one with a sealed 
chassis. 

So instead of worrying about which is the 
best class of amplifier to buy, check the 
specs, check the price, and stay tuned to 
Mobile Beat. Class dismissed. 
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24-hour answering service 
NY: 718*332*8131 Fax: 718*332*8141 
Visit our Web site: www.partypinto.com 
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/\nvoile who is currently 

# # 

DJing cun remember when 
finances were not quite as 
ambitious as we were. Had 
American DJ released the 
XDM-221 then, it would 
have not been a problem. 
The compact XDM-221 
boasts and, as we discovered, 
delivers high-end features 
and performance at a reason¬ 
able price! 

CHECK THIS OUT! 

At first glance, the “primer” 
gray XDM-221 does look a 
little bit bland. After a short 
time, however, we acquired 
a taste for its simple styling. 
Contrasted white silk- 
screening and colored knobs 


by Henry Coluns/B.J. Morris 

made at-a-glance adjust¬ 
ments a piece of cake. The 
compact, all-metal chassis 
proves to he an excellent fit 
between our two turntables. 
We had no problem getting 
around on the accessible 
XDM-221. The placement 
of the various knobs, faders, 
and buttons obviously had 

m 

heavy input from DJs. The 
mixer’s two phono, two line, 
master output, and record 
output RCA connections 
stood firm through many 
setup changes. The back 
panel also sports a 1/4-inch 
microphone input, beefy 
ground post, user-replace¬ 
able .5 amp fuse, and 115/ 
230 volt current selector. 


DEFY THE NORM! 

W ith many budget-minded 
mixers, money-saving short¬ 
cuts taken in construction 
and quality can be quite com¬ 
promising, Therefore, we 
had our doubts of i bis unit's 
quality... until we tried it. 
American DJ obviously had 
to shave some corners to 
make the XDM-221 afford¬ 
able, but we can’t find them! 
All of the top panel controls 
are superbly mounted and 
deliver a very solid feel. Even 
the transformers came 
through our testing un¬ 
scathed. Our only minuscule 
complaint is the somewhat 
flimsy channel faders. They 

w w 

are stronger than expected, 
but are out of place among 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack: CSLS.perBfe 
Odyssey CMC 11-14 

Turntables: Vestax POX-33 

Cartridges: ShuieSCoSC 

Equalizer BST Process 10 

Amplifier Crest CA18 

Speakers SdflicDUX1812 


American DJ XDM-221 
Suggested List: $179.00 

American DJ 
4295 Charter Street 
Los Angeles, CA 90058 
Tel: 213-582-2650 
Fax: 213-582-2610 


the other “workhorse” con¬ 
trols. 

LETS TAKE A LOOK 

Defying its price point once 
again, the XDM-221 comes 
loaded with features. Both 
phono/line channels have 
treble and bass F.Q controls 
with IGdB of attenuation. 
The dedicated DJ mic chan¬ 
nel features output level con¬ 
trol, and a push-button talk- 
over selector that automati¬ 
cally reduces the output level 
of both phono/line channels 
when pressed. Treble and 
bass EQ controls make an¬ 
noying mic feedback a thing 
of the past. The mixer’s dual 
textured transformer toggle 
switches are extra long to 
prevent an embarrassing 
slip. A center-mounted, 
seven-segment LED meter 
makes level monitoring easy 
in the darkest conditions. 
American DJ’s unique 
“Feather Fader" is definitely 
one of our favorite features. 
The “Feather Fader” deliv¬ 
ers smooth, fast, and uncom- 
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inonly solid operation on 
cver\’ mix. 1 he crossfader 

r 

curve is “quick-in,” making 
it ideal for scratch-mixing. 
Last, but definitely not 
least, the XDM-221 offers 
“must-have” cue mixing. 
Combined with a push-but¬ 
ton channel selector and 
rotary cue level control, the 
cue mix knob allows you to 
preview your mix, for a mis¬ 


take-tree performance. 

A HELPING HAND. 

Perhaps the XDM-221's 
best feature are the dual 
LED “beat” indicators, a 
definite plus for beginning 
DJs. In our testing, the in¬ 
dicators usually lit with kick 
drum or bass tones, and 
were almost always on 

m 

matching beats. If you have 

i—^ v 


beat-matching mastered, 
you ma\ not think this is an 

m m 

important feature. I low- 
ever, anyone who has ever 

m 

played in a setting where 
you could barely hear u hat 

• W 

you were playing can attest 
to the fact that a visual aid 

can definitely come in 

# 

handy. 

m 


PUTTING IT ALL TOGETHER. 

The XDM-221 from 
American D| has changed 
our impression ot what a fi- 
nance-trieiHllv mixer must 

if 

offer. It consistent!} per¬ 
formed beyond our expec¬ 
tations, and decisively 
proved its worth as the 
mixer of choice \\ hen price 
and performance are im¬ 
portant to you. 
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Gemini CD 9500 Pro II 
Dual CD Player 

Digital outputs, instant 
start. 6 speed jog wheel 
in fonvardAever.se. ±89r 
pitch control! 


tViw SfMMr- Tati for Prirr 


QSC USA 900 

Performance and reliability arc 
standard in this best selling amp! 
270 Watts @ Sft, 450 Watts.® 411 
2 speed fan cooled. 



List $785 - Your Cost $4HO 


Denon DN 2000F MKII 
Pro CD Player 


Technics SL-1200 



I all tor 
tmr (din 
rift* 


DENON 



American DJ 
Sound Activated 
List $599 Light Effects! 


Cull lor Your 
ton 1'imi: 


Technics 


I he most popular C D Player 

with DJs. Time tested and reliable. 

This unit has all the right features 

including instunt start (.01 sec.),+8*7* . . . ., 

, t i , ., . and highly sensitive tone arm for 

pitch control, cue, and w ide viewing angle. t 

* mrtM r/tntnnll 

Gemini PMX1600 


The standard lor vinyl junkies! 
Features feather touch start/stop, 
high torque motor for quick start, 
am! highly se 
more control 


19" Rack Mixer with 
All The Essential 
Features at an 
Excellent Price! 




Citronic Predator 

One of the hottest mixers 
on the planet! 

Dual .1 kind kill sw itches, dual [nincli 
buttons, balanced outputs, and cue nan. 


List $249.°° 

s i 


QTRoniC 


3 Phono, 4 Line, and 1 Mic Input 
Cue/Program Fader 
Assignable and Removable 
Crossfader 



( nil Fur %f mii* € osi! 


n/ 
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Numark CD 702011 

Gives DJs full control with 
instant cue, pilch control (±K f .r), 
track pre-programming, and 
cue search ( 1/15 sec.) 





The Vertigo emits 30 beams 
of colorful light that roiaic 
and crisscross to the music! 

I IU."" 

| till I*ihtlli , fl 

null i*\tr**iuvh n4iuhlr! 

Nady Wireless 2 




List S319 

OSM SlitH 

Up to 150(1 ft. Range 
16-20 Hour Balters Life 
> 120 dli Dynamic Range 




1 - 800 - 404-8230 

P.O.Box 8151 • Reno. NV 89507 


WWW.PLANETDJ.COM 
E-MAIL US AT: 
info@Dlanetdi.com 
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SCOOP 



In a market dominated by gadgets and gizmos, it’s nice to know that 
someone still has their ear to the end user. The new GMX-ONE mixer is the 
latest impressive result of KAM’s attentiveness. 


' X here have always been 

w 

a few forward-thinking 
companies who realize the 
importance of listening to 
the end user, and heavily 
utilize factors such as feel in 
their product designs. 
These companies have 
made the simple, user 
friendly, yet cutting edge 
products that continue to 
shape the way we make 
music. At the forefront of 
this trend towards solid, 
functional simplicity is 
KAM. Among the various 
mixers from KAM that re¬ 
flect this approach, we 
chose to review the GMX- 
ONE. Designed to meet 
the needs and withstand the 
rigors of vinyl scratch-mix- 

■£k W 

ing, this progressive mas¬ 
terpiece has the makings of 
greatness. 
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LOOKING GOOD! 

We were impressed with 
the GMX-ONE from the 
minute we opened the box'. 
The stylish, brushed alumi¬ 
num top-panel styling 
brought a smile to our 
faces. Because, let’s face it, 
nobody wants to show up 
with a mixer that looks like 
another sweatshop OEM 
surprise. The attractive fin¬ 
ish is complemented by 
minimal silk-screening, and 
clean-cut, out-of-vour-wav 

* w 

ergonomics. Recessed top- 
pane! hardware keeps you 
from getting tangled up 
during ultra-fast mixes. 
The back panel features 
well-anchored RCA con¬ 
nections for the mixer's 
three phono and two line 
inputs, as well as booth and 
master outputs. Also pro¬ 
vided are a 1 /4-inch phone 


jack for connecting an ex¬ 
ternal microphone, and a 
connection for the remov¬ 
able, external transformer 
power supply. 

BOMB PROOF 

Construction is one of the 
most important aspects of 
a mixer. Poor construction 
can lead to a weak feel, 
short life, constant 
crossfader replacement 
syndrome, and failure dur- 
ing a performance. Beefy 
construction is even more 
important in a mixer de¬ 
signed for abusive profes¬ 
sional vinyl mixing, like the 

GMX-ONE. Keeping this 
in mind, wc used and 
abused the GMX-ONE off 
and on for three weeks like 
it was DMC finals, and 
guess what broke. 

Nothing! The mixer 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack: CSL SuperTable 

Odyssey CMC 11-14 

Turntables: Gemini PT-2000 

Cartridges: Shure SC-35C 

Equalizer BST Process 10 

Amplifier: Crown K2 

Speakers: Gem Sound 2151 


KAM GMX<ONE 
Suggested List: $569.00 
Pro Mix Distributors 
3044 Center Lane 
Fort Lauderdale, FL 33308 
Tel: 954-566-2997 
Fax: 954-566-9722 


came out of the tests scowl¬ 
ing and ready for more. The 
transformers, rotary pots, 
•and faders held up beauti¬ 
fully! 

w 

A LITTLE GOES A LONG WAY 

Although the KAM GMX- 
ONE features fewer bells 
and whistles than its com¬ 
petition, it packs on the 
pounds where it counts! 
Each of the three channels 
feature treble, midrange, 
and bass F.Q controls with 
12 dB of attenuation, and an 
input gain trim control with 
lOdB of attenuation. Keep¬ 
ing scratch mix DJs in mind, 
KAM provides solid, tex¬ 
tured transformers for slip- 
tree, fast cuts. We were sur¬ 
prised to find that even af¬ 
ter weeks of throwing the 
transformers back and forth, 
they still operated without 
any of the “clicking” signal 
noise found in many mixers. 
Those of you who are miss¬ 
ing half of the knobs off of 
your mixer will be happy to 
know that all of the knobs 
are securely fastened to the 
pots! They are so secure, 
that attempting to remove 
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one tor inspection took sev¬ 
eral minutes to accomplish. 
1 he CiMX-( >\E teatures a 
comprehensive cue section. 
A toggle-switch selector 
makes cueing between 
channels quick and guess 
free. For headphone moni¬ 
toring between the selected 
channel anti the program 
output, a cue mix knob lets 
you pan between both 
sources eliminating the one 
headphone up, one head¬ 
phone down cueing. 


SMOOTH AS A BABY’S... 

Perhaps the most innova¬ 
tive, exciting feature found 
on the GMX-ONE is its 
state-of-the-art VCA 
crossfader. Found on expen¬ 
sive, professional installa¬ 
tion mixers, the super¬ 
smooth VCA (voltage con¬ 
trol amplifier) cross fader 
never comes into contact 
with the analog audio signal. 
Instead, it regulates voltage 
flow to a separate digital de¬ 
vice, which in turn regulates 


the audio signal. In other 
words, this means less noise, 
longer crossfader life, and 
no more dim pot problems. 
This technoh igv also creates 
a curve that is consistent 
across the entire crossfadu 
throw. Regardless of your 
style of mixing, we promise 
you’ll fall in love with this 
crossfader. 

TO SUM IT UP 

After our first 5 minutes of 
playing with the 


(i\\l\-( >\T. u c had formed 
a preliminary conclusion ■■ 
this mixer is a lot of fun! Af¬ 
ter a few weeks of plating 
with it, our conclusion was 
still the same. This is one of 
the most well-rounded, in¬ 
novative, attractive, hard¬ 
working mixers to come 
across our bench in a long 
time. Not just because of 
w hat it has, hut also because 
of what it doesn't have... a 
front panel full of gadget 
clutter, J 



GMX ONE PROFESSIONAL DJ MIXER 



MASTER CHANNEL 3 CHANNEL 2 
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dazzling laser show that everyone can afford 
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SCOOP 


By Henry Collins/BJ. Morris 



OS /i 


FULLY EQUALIZED DISCO MIXER WITH * BUS ' EXTENDABLE 


jt,c 

D 


BST flCTIV 25 

The “sport-utility” of mixers is poised to take you to the limit and be¬ 
yond. The Activ 25 from BST delivers enough versatility to make the most 
challenging Mobile DJ gigs a walk in the park. 


As you will all agree, be¬ 
ing a Mobile Dj is very en¬ 
joyable and rewarding. We 
have the unique opportunity 
to make someone’s special 
event memorable. The only 
bad thing is that every un¬ 
predictable event poses new 
setup and performance ob¬ 
stacles, as well as equipment 
demands. How many times 
have you shown up at a gig 
with your bright and shiny 
new mixer only to discover 
that the client lias changed 
their mind about this or that, 
and your new “wonder 
mixer” won’t fit the bill? 
Ever-changing conditions 
demand a mixer designed 
with the utmost in perfor¬ 
mance, features and durabil¬ 
ity in mind. BST has heard 

w 

our pleas and delivered with 
the feature-packed, ex¬ 
tremely versatile Activ 25. 


ONE FOR THE ROAD 

For quite some time, we 
have been watching for a 
mixer to come along that 
would adequately fulfill the 
needs of anv Mobile Dl. 
Needless to say, when the 
Activ 25 came across our 
bench, we exchanged sighs 
ol relief. Over the course of 
our testing, we took the 

■tJ " 

Activ 25 on the road to sev¬ 
eral different venues, each 
demanding a very different 
mixer. Each time, under 
various setup and perfor¬ 
mance conditions, the 
mixer performed nicely. 
Housed in a rugged 1 fl¬ 
inch, rackmountable chas¬ 
sis, the mixer’s wealth of 
pushbuttons, knohs, and 
faders are laid out to be 
very accessible, and easily 
identifiable. 


IN AND OUT 

A major aspect of the Activ 
25’s versatility is its seem- 
ingly endless supply of in¬ 
puts and outputs. One top 
panel mounted XLR DJ mic 
inputs, plus three back panel 
mounted 1/4-inch mic in¬ 
put, make karaoke applica¬ 
tions a snap. Four stereo line 
inputs, one mono line input, 
two phono inputs, and a ste¬ 
reo “Bus” submixer input 
enable you to utilize virtu- 
ally any input configuration. 
Along with a record output, 
independently adjustable X 
and V outputs are designed 
for running dual “zones" or, 
as we discovered, bi-ampli- 
fied setups. In our testing, 
we ran the X output to our 
full-range amp, and the Y 
channel to our bass amp. 
This setup allowed us to 
maintain precise control of 


Test Bench 


TTte following components 
were used in the product 
evaluation. 

Rack: CSL Supertable 

CD Player Pioneer CDJ- 500 II 

Turntables: BST PR-136 

Cartridges: Shure SC-35C 

Equalizer BST Process 10 

Amplifier: QSCPL 1 . 0 , PL 4.0 

Speakers: Pioneer S-V7000. 
S-V5500W 


BST Activ 25 

Suggested List: $ 386 . 90 . 

BST 

1220 Champion Circle 
Carrollton, TX 75006 
Tel: 888-BST-O014 
Fax: 888-FAX-BST9 


the sound, as well as solo the 
bass cabinets for easy EQ 
adjustments. 

TWEAK & PEAK 

Another aspect of the Activ 
25 that impressed us was the 
amount of control offered 
on each channel. Each of the 
four main channels, as well 
as the DJ mic and auxiliary 
mic/line insert, feature a 
slider controlled, three- 
band EQ with 12dB of cut 
and boost. In case you didn’t 
catch that, each of the Activ 
25’s four mic inputs has its 
own three-band EQ. ' I 'his 
rare feature means an erui to 
annoying mic feedback. 
Each of the four main chan¬ 
nels also feature an input 
selector, as well as individual 
gain control for each input 
source. For those of you 
with remote-start compat¬ 
ible CDPs or turntables, 
BST included push-button, 
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contact-closure remote 
starts on each channel. 

As if all of that weren’t 
enough, the Activ 25 boasts 
an impressive list of perfor¬ 
mance features as well. The 
mixer’s assignable, replace¬ 
able crossfader has a 
smooth, yet firm feel and an 
unusually short travel of one 
inch. This facilitates fast 
mixing, but does not offer 
the manipulation of a 
longer-throw crossfader. 
Crossfader throw is based 
almost solely on personal 
preference, thus experimen¬ 
tation is the only way to de¬ 
termine if this is a pro or con 
for you. Located on each 
side of the crossfader are 
“punch” push-buttons. 
These essentially act as in- 

f 

sert buttons and allow the 
user to overlay the assigned 
channel to the channel that 
is currently playing. This is 


a nice feature, as it allows 
you to insert scratch effect 
or sound bytes without the 

W 

lag time or volume drop of 
moving the crossfader. For 
level monitoring, the Activ 
2 5 features illuminated, ste¬ 
reo YU meters with push¬ 
button X or V output selec¬ 
tors. W hile it does not fea¬ 
ture the essential cue mix 
function, the Activ 25s cue 
section is nicely designed. 
Each channel features a 
push-button PEL sw itch for 
easy channel selection. The 
long-throw cue level fader 
gives as much volume as we 
could stand, even during 
high-level mixing, and is ac¬ 
companied by a PFL/mas- 
ter toggle switch. 

NEEDS SOME ATTENTION 

We would not be com¬ 
pletely accurate if we told 
you the Activ 25 is perfect. 


The first problem that came 
to our attention was the in¬ 
put selector design. 1 laving 
toggle switches that are solid 

and easy to hold is essential 
■ 

to anv Dps hook of tricks. 
W hile the switches are, in 
fact, solid, they extend only 
a quarter inch above the 
Iront panel, rendering them 
virtually useless for vigorous 
transformer effects. 

We should also address 
the push-button calk-over 
feature on the DJ mic chan¬ 
nel, Its preset sensitivity is 
so severe that the slightest 
noise transmitted through the 
microphone triggers the pro¬ 
gram drop, creating up and 
down signal output. It is our 
suggestion that you bypass 
this feature and reduce the 
music level manually. 

The last “blooper” 
found on the Activ 25 is the 
not-previously-mentionul 


Sound Boost. This over¬ 
sized push-button effect 
gives an instant 3dll boost 
ro the output signal. We 
found that this effect, espe¬ 
cially when implemented at 
already high output levels, 
can causes potentially dam 
aging, clipping distortion. 
Unless you have a perverted 
passion lor reconing speaker 
drivers, we heartily discour- 

m 

age its use. 

IN A FEW WORDS 

These few problems, you 
must remember, are minus¬ 
cule when compared to the 
overw helming list of posi¬ 
tive, performance-cnhanc- 
iug features lomul on the 
super-versatile Activ 2 5 
from BST, We do not hesi¬ 
tate to recommend this 
mixer to any Mobile DJ who 
demands the most from his 
or her equipment. J 



Whether Wour -fi fScginrter Or 
/> nightclub 7his 7s 7he 
Catalog Jot you. flrtg 
7tem /J Vto Could Use 7 h One 
Catalog! Call ttous Jar Jhe 
fill tie* Ml 9? 

Catalog Jnef ^^ 

Mjjw 


Call 800-730-5984 For All 
Your DJ Equipment 

Your Complete 


RECORDS 


Lineartech 


SCRATCH & SAMPLE 
PACKAGE 

V2Unwrtotft BD-1M0 turntables VwfeartrkJgtiiod needles ¥Llr>eariechD$4C0 
mixer w.Trans formers VGLIGUE 2000 10 sec Sampler ¥Pro Headphones VPro 
M crophene *2BMpmtf5 VReoordCare KK ¥5Free Promo 12 VAII 
cable & Included ¥3yr warran ty 


CALLTOLL FREE H/M 
800-730-5984 
•FAX 718 291 3011 
•NY Calls 718-291-8241 
•WEB www.musicfacfory.com 

Mail to: 162-01 Jamaica Ave ■ 
Jamaica. NY i 1432 

RETAIL OUTLETS: 

QUEENS: 162-01 Jamaica Ave | ~ 

BRONX: 219 Focdham Rd 

ORDERING INFORMATION: To older using a credit card, 
call in M free. Otherwise, just send a money order« duck 
with a siip of paper wr.h yogi name, address and pione ngm- 
bei There Mam n nuns shipp ng lee of 56.00. The shipping 
fee for orders above 5100 is 5'-, of the order Cal for rales of 
heavy hens Be cases or speakers A 


“- O0 STARTER PACKAGE PLUS 

¥2 Gemini XLBD-10 tumtebte* ¥w/eartfldgas and netdtot YLineartecti DS-600 
scratch mixer wflranstcrmers ¥Pro Headphones ¥PfCM3e YZSItpmsis vRecord 
Care Kit YSFre# Promo 12 VAIICaWw included ¥3)T warranty 


GET UP AND SCRATCH PACKAGE 

*2lirisartech 80-1603 turntables w/ cartridges and needles VUneariedi DS- 
9O0 w/20 second simpler ¥Pro Headphones Microphone ¥2SNprn*ts 

YRecordCira Kit ¥5Frte Promo 12 VAllCibies Included 

¥3yr warranty JJP 


DJ INTERMEDIATE PACKAGE 

¥2Geminl XL-QD50 direct drive lumlibles VNirniarkOM-IOOfot Mixer VStenton 
MK500 needles ¥Pro Headphones *Pro Micro phone ¥2SHpmats YRneordCir* 
Kit ¥5 Free Promo 12 YAUCables included ¥3yr warranty 


The Kings Of The DJ Package! 
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One Hot Mini! 


Designed to meet the needs of performance and production DJs, the rugged, user-friendly DN-M2000R minidisc player/recorder from 
Denon comes packed with many of the same features found on Denon’s industry-standard DN-2000F MKII CD player. Five front-panel 
Hot Start buttons deliver instant playback of sound effects or track locations. A large jog dial and shuttle wheel make track searching 
quick and accurate. Upon track selection, the advanced auto cue function sets the track start at the point where audio signal begins. 
Track/disc name and track divide/combine are among the many editing possibilities available in record mode. Three-setting finish mode, 
± 4 or 8 percent pitch adjustment, and push-button seamless looping are among the many other performance features that are sure to 
make the DN-M2G00R the most valuable piece of gear in your rack. Suggested list: $1,250 

Denon 

222 New Road • Parsippany, NJ 07054 
Tel: (973) 575-7810 • Fax: (973) 808-1608 


Roland Does It Again! 

The Boss SP-202 Dr. Sample, from Roland Corp,, is de¬ 
signed for budget-minded mobile, performance, and 
production DJs who demand professional results. The 
tabletop SP-202 delivers up to 260 seconds of internal 
storage at four selectable sampling rates, and multiple 
built-in effects. Up to 35 minutes of samples can be 
loaded and played in real-time via Roland’s revolution¬ 
ary two and four megabyte SmartMedia cards. Built-in, 
pro-quality effects such as Pitch Adjust, Filters 1 and 
2, Time Stretch, Delay, and Ring Modulation make tweak¬ 
ing sam ples or vocals via the SP-202's mic input a piece 
of cake. Other performance features include MIDI input 
for external sample triggering, and battery powered 
operation for out-and-about sampling. Sample the world 
with the essential Boss SP-202 Dr. Sample from Roland. 
Suggested List: S395 

Roland Corporation 

7200 Dominion Circle • Los Angeles, CA 90040 
Tel: (213) 685-5141 • Fax: (213) 722-0911 
Web site: www.rolandus.com 
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FOR YOUR NEAREST - 

VOCOPRO DEALER 
L. CALL 800-678-5348 — 
FAX: 818-968-1998 _ 


I fPGQQM 


5 If a heavy duty commercial workhorse is what you need, the Vocopro professional series is absolutely 

the best choice combined with both quality and value. The Kj-6200 is the only mixer feature built in video switching 
and digital key control. The VP-600X Power Amplifier outputs 600 watts of RMS power with impressive signal 
to noise ratio of lOOdB, combined with pair of VX-IS / 15" P.A. speakers.Togeth 


er they sound so good 


Your customers will come back again, and again 


For portability, the TWISTE R measures only 22" x I 
w k' and weighs less than 59 lbs., with features 

V built-in shock resistant CD/CDG player, 

19 steps digital key changer, 
cassette deck that plays and records the actual mix c 

and vocal, together with six speakers in one ruggedlroadlca 

■MHHI 

It is the perfect system for rental or home use, 
The TWISTER is your best choice for maximum versatility _an 


We ve got wh at you need www.vocopro.com E-MAIL:inf o@vocopro.com 
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Mix It Up! 

Made for the serious Mobile DJ, the four-channel HIFE 
401 delivers a variety of features t along with the smooth 
ergonomics necessary to make vinyl and CD mixing a 
breeze. For CD-mix DJs, remote start controls on each 
channel provide push-button remote operation of com¬ 
patible CD players. For vinyl lovers, the HIFE 401's 
narrow chassis is the same height as B$T’s PR-136 and 
the Technics SL-1200 MKII, making it ideal for fast* 
paced, free-style mixing. LED push-button cue switches 
make source monitoring easy and guess-free, even in 
the darkest rooms. Fast-action, one-inch ALPS 
crossfader, along with individual gain, balance, and 
three-band EQ controls for each channel make the HIFE 
401 from BST your number one mixing workstation. Sug¬ 
gested list: $438 

BST 

1220 Champion Circle * Carrollton, TX 75006 
Tel: [8881 BST-0014 • Fax: (888) FAX-BST9 


More Punch-Less Crunch 


Boasting more useful features, current output, and reliability than ever 
offered before, Mackie Design’s innovative Fast Recovery [FR] series pre¬ 
mium power amplifiers are sure to be a leading contender in the 
ever-changing amplifier marketplace. Fast Recovery technology utilizes 
low negative feedback and high-speed digital circuitry to allow the FR 
series to operate at peak performance even when driven past their normal 
limits into loads as low as 2 ohms. Sweepable constant-directivity horn 
compensation, sweepable high-pass filter, switchable low-pass crossover, 
and sub-sonic stabilized all come built-in, eliminating the need for costly 
add-on modules. Constant-gradient T-designed cooling assures that the 
FRs will keep their cool. Delivering up to 1260 watts at 4 ohms bridged, 
and equipped with rugged Neutrik Speakon connectors, the FR series 
amplifiers from Mackie Designs are ideal for Mobile DJs as well as tour¬ 
ing, reinforcement, permanent installation, recording, and broadcasting. 
Suggested list: $699-$799 


Mackie Designs 

16220 Woodinville-Redmond Road NE • Woodinville, WA 98072 

Tel: (800) 898-3211 • Fax: [206) 487-4337 • Website: www.mackie.com 
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Create Funky Tracks... 
On Your PC! 



Mixman Technologies, 
known for its interactive 
music software, intro¬ 
duces Mixman Studio, a 
new CD-ROM that turns 
your computer into an 
easy-to-use and fun-to- 
play desktop music 
system. Mixman Studio 
replaces expensive, in¬ 
timidating professional 
audio gear with a con¬ 
sumer-friendly interface 
that enables beginning 
and seasoned musicians to create professional sounding music. The innovative virtual turn¬ 
table interface allows easy loading of up to 16 musical elements at a time. Mixman Studio 
comes equipped with an extensive library of grooves and samples from styles that I can truly 
say sound great, such as; hip-hop, jungle, house, acid jau, Latin jazz, reggae, funk, world 
beat, ethnic, and ambient. Auto-match technology delivers effortless loop synching, and 
flawless beat-matching every time. The studio section of Mixman Studio allows you to record 
any given sample as a WAV file and add it to the mix. Real-time control over tempo, volume, 
pitch, and panning, combined with the so-fun-itVaddictive interface, and an unbelievably 
low price, makes Mixman Studio a must have! Suggested list: $49.95 

Mixman Technologies 

850 Montgomery Street, Suite 350 

San Francisco, CA 94133 

Tel: 1415) 403-1380 • Fax: (415) 403-1388 

Web site: www.mixman.com 



Dynamic Dual! 


Ideal for Mobile DJs, restaurants andl bars, the clean cut DN-T620 from Denon com¬ 
bines a CD player and cassette player/recorder in a 3U, rack-mountable chassis. When 
used with a mixer, programmed music from the CD player can be mixed with vocals 
from an outboard microphone and recorded to the cassette deck, making prerecorded 
announcements simple to create. The DN-T620’s professional quality CD player fea¬ 
tures single or continuous playback, A-B repeat mode, and gutsy, hologram laser pickup. 
The studio quality tape deck comes loaded with Dolby B noise reduction, retum-to- 
zero memory rewind, Full Logic mechanism, adjustable input level, and switchable CD 
or external fine record inputs. Variable pitch adjustment of ± 12 percent, adjustable, 
assignable headphone output, and balanced XLR inputs and outputs make the DN- 
T620 truly dynamic. Suggested List: $750 

Denon 

222 New Road • Parsippany, Nl 07054 
Tel: (973) 575-7810 • Fax: (973) 808-1608 
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Party Bubbles 
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Lighting 
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ONE SYSTEM... 
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Our SL- 860 RM is the world’s most popular 
Mobile lighting system for 3 good reasons ... 

f. Single Use - Single Stand-Alone Lighting System 

2. Multiple Use - Connect up to six trees together 

3. Remote Use - Connects with any of our controllers 

Start with an SL-860RM Mobile Lighting System and later 
add some special effects. It’s a recipe for success. 



Call For Our 
Free Catalog 
And Dealer List 


Phone: 603-476-2720 • Fax: 603-476-2725 
P.O. Box 1670 • Center Harbor, NH 03226 




Testing 

1,2,3 

Keep your voice out 
of the mud with the 
new, studio-quality 
ATM89R condenser 
vocal microphone 
from Audio- 
Technics. The 
ATM89R may he 
configured as 
cardioid, 
suhcardioid, and 
omnidirectional, as 
well as the preset 
hypercardioid, 
thanks to its user- 
interchangeable 
element. Internal 
shock mounting 
and "iron-clad" 
construction make 

this mic perfect for mobile use. High sensitivity and SPL 
capability allow for excellent performance and crystal clear 
vocal reproduction. It’s your voice, shouldn’t it sound like it? 
Suggested list: $325 

Audio-Technica 

1221 Commerce Drive • Stow, OH 44224 
Tel: (330) 688-2600 • Fax: (330) 688-3752 








Professional contract 
Invoices 


Letters 
Expenses 
Reminders 
Reports 
Travel Log 
MusicManager 
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THE MUSIC MAESTRO 


1639 11th Street* Santa Monica, CA 900404 • 310-314-3888 tel • 310-314-3882 fax 

























MUSIC NEWS 



The 1997 hits leave their presence upon us, while 1998 soon-to-be hits make an impression. 


I t’s time again to look 
back at the hottest anti 
best selling CD com¬ 
pilations of 1997.1, how¬ 
ever, don’t believe in dwell¬ 
ing in the past, so we’ll also 
take a look forward at 
some new releases that arc 

sure to make next year’s list 

* 

of the best from 1998. 


by Fred Sebastian 


•90's STYLE" 


Varied and extensive, 

this is a tjreat 

collection of 90s hits (two CDs) (As 

Seen On TV). 


Here Comes The Hotstepper 

INI KAMOZE 

My lovin' (You’re Never Gonna Get It) 

EN VOGUE 

What Is Love 

HAODAWAY 

It Ain't Over TB It's Over 

LENNY KRAVrrZ 

No Rain 

BUND MELON 

1 Can See Clearly Now 

JIMMY CUFF 

Groove Is In The Heart 

DEEELITE 

Epic 

FAITH NO MORE 

2 Legit 2 Quit 

HAMMER 

Hip Hop Hooray 

NAUGHTY BY NATURE 

Something Got Me Started 

SIMPLY RED 

1 Kissed A Girl 

JILL SOBULE 

1 Like The Way (The Kissing Game) 

HI-FIVE 

Rebirth Of Slick (Cool Like Dat) 

DIGABLE PLANETS 

Black Velvet 

ALANNAH MYLES 

If 1 Ever Fall In Love 

SHAI 

Bad Reputation 

FREEDY JOHNSTON 

Three Little Pigs 

GREEN JELLY 

Fantastic Voyage 

COOLIO 

Informer 

SNOW 

Let's Talk About Sex 

SALT-N- PEPA 

Baby 1 Love Your Way 

BIG MOUNTAIN 

Set Adrift On Memory Bliss 

P.M. DAWN 

Tom's Diner 

DNA w/ SUZANNE VEGA 

Wind Of Change 

THE SCORPIONS 

Superwoman 

KARYN WHITE 

1 Wanna Sex You Up 

COLOR ME BADD 

Freak Like Me 

A DINA HOWARD 

I Remember You 

SKID ROW 

Sick Of Myself 

MATTHEW SWEET 

All Around The World 

LISA STANSF1EL0 

Lucas With The Lid Off 

LUCAS 

Sukiyaki 

4PM 

What's Up 

4 NON BLONDES 

Show Me Love 

ROBINS 

Whoomp! (There It Is) 

TAG TEAM 

"BEST JAZZ ALBUM 

••t EVER!* 

This set is for iazz lovers, dinner 

parties, cocktails, and : 

more. From 

classics to smooth jazz 

, a bit of 

everything is (bund in 

this collection 

(three CDs). 


Let There Be Love NAT KING COLE & GEORGE SH EARING 

(Get A Kick Out Of You 

ELLA FITZGERALD 

Mad About The Boy 

DINAH WASHINGTON 

Fever 

PEGGY LEE 

Cry Me A River 

JULIE LONDON 

That Ole Devil Called Love 

BILLIE HOLIDAY 

Take The 'A' Train 

DUKE ELLINGTON 

Minnie The Moocher 

CAB CALLOWAY 

Five Guys Named Moe 

LOUIS JORDAN 

Redo Dolly 

LOUIS ARMSTNONG 




Ain't Misbehavtf 
Relax 

Summertime 

Misty 

A Foggy Day 
Night And Day 
Let’s Get Lost 


FATS WALLER 
LEON REOBONE 
SARAH VAUGHAN 
ERROL GARNER 
BARNEY KESSEL 
DJANGO REINHARDT 
CHET BAKER 


I Wish I Knew {How It Would Feel To Be Free) BILLY TAYLOR TRIO 
That Kid From Red Bank COUNT BASIE 

Take Five DAVE BRUBECK 

Birdland WEATHER REPORT 

Running Away RAY AYERS 

Watermelon Man MONGO SANTAMARIA 

Moondance GEORGIE FAME & VAN MORRISON 

w/JON HENDRICKS 

Do Nothing Till You Hear From Me MOSE ALLISON 

Wade In The Water RAMSEY LEWIS TRIO 

Dropping Bombs On The Whitehouse STYLE COUNCIL 

(Round, Round, Round) Blue Rondo A La Turk AL JARREAU 

RONNY IORDAN 


So What 
Breezin’ 

Morning Dance 
Last Night At Danceland 
The Girt From Ipanema 
Travels 
So What 

Cantaloupe Island 
Round Midnight 
Song For My Father 
The Sidewinder 
Moanin' 

Midnight Blue 
Eleanor Rigby 
Goodbye Pork Pie Hat 
Om Biology 
Blue Train 


GEORGE BENSON 
SPYRO CYRA 
RANDY CRAWFORD 
STATE OF THE HEART 
PAT METHEHY 
MILES DAVIS 
HERBIE HANCOCK 
THELONIUS MONK 
HORACE SILVER 
LEE MORGAN 
ART BLAKEY 
KENNY BURREU 
STANLEY JOROAN 
CHARLES MINGUS 
CHARLIE PARKER 
10 HN COLTRANE 


"TOE THE LINE 2.,. THE NEXT 
STEP" 


This is countrv dance at its best. It 

w 

features previously unreleased mixes 
and dance instructions (two CDs). 


Honky Tonkin's What I Do Best MARTY STUART & RANDY TRAVIS 


Every Time I Get Around You 
Swing City (Extended Dance) 
Wrong Place, Wrong Time 
Every Cowboy's Dream 
Missing You 

An Out Of Control Raging Fire 
Tangled Up In Texas (Dance Mix) 
Where The Sidewalk Ends 
A little More Love 
Texas Is Bigger Than It Used To Be 
Hillhilly Rock 

Hanky Tonk Dancing Machine 
Guitar Town 
South Side Of Dixie 
I Brake For Brunettes 
Highways And Heartaches 


DAVID LEE MURPHY 
OGER BROWN & SWING CITY 
MARK CHESNUTT 
RHETT AKINS 
THE MAVERICKS 
TRACY BYRD w/ DAWN SEARS 
FRAZIER RIVER 
GEORGE STRAIT 
VINCE GILL 
MARK CHESNUTT 
MARTY STUART 
TRACY BYRD 
STEVE EARLE 
VINCE GIU 
RHETT AKINS 
JOE ELY 
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Walk On 

JANEEN WITHERS 

Don't Be Cruel (To A Heart That’s True) 

MARTY STUART 

Lovebug 

GEORGE STRAIT 

Rose Of Memphis 

RODNEY CR0WE1L 

Love On The Loose, Heart On The Run 

McBRIDE AND THE RIDE 

Holdin’ Heaven (Club Mix) 

TRACY BYRD 

One Dance With You 

VINCE GILL 

Tempted 

MARTY STUART 

Strut Your Stuff 

DAVE SHERIFF 

It 1 Ain't Got You 

TRISHA YEARWOOD 

Children 

THE MAVERICKS 

Hard lovin’ Woman 

MARK COLLIE 

You Better Think Twice 

VINCE GILL 

Honky Touk Twist 

SCOOTER LEE 

What They're Tallin 1 About 

RHETT AKINS 

Blame It On Texas 

MARK CRESNITTT 

Hillbilly Highway 

STEVE EARLE 

Western Woman ROGER BROWN & SWING CITY 

Big Love (Master Edit) 

TRACY BYRD 

Rocky Top (Championship Mix) 

THE OSBORNE BROTHERS 


•LET'S DANCE!* 

This CD contains the best original 

participation dance 

songs. 

Bristol Stomp 

THE DOVEUS 

The Twist 

CHUBBY CHECKER 

Twine Time 

ALVINE CASH 

The Bird's The Word 

THE RIVINGTONS 

Walking The Dog 

RUFUS THOMAS 

The Jerk 

THE LARKS 

Pony Time 

CHUBBY CHECKER 

Hey Let’s Twist 

JOEY DEE 

Mashed Potato lime 

DEE DEE SHARP 

Willie And The Hand live 

JOHNHY OTIS 

At The Hop 

DANNY & THE JUNIORS 

let’s Dance 

CHRIS MONTEZ 

Do The Funky Chicken 

RUFUS THOMAS 

Oo The Bird 

DEE DEE SHARP 

finger Poppin' Time 

HANK BALLARD 

Peppermint Twist 

JOEY DEE 

Limbo Rock 

CHUBBY CHECKER 

The Monkey Time 

MAJOR LANCE 

Wooly Bully 

SAM THE SHAM 

(1 Do The) Shimmy Shimmy 

60BBY FEEMAN 

•ULTIMATE PARTY ANIMAL" 


This is the over-all best seller of the 


year! (three CDs) 


Saturday Night WHIGFIELD 

Ooh Aah lust A Little Bit (Motiv8 Radio Edit) GINA G 

Dreamer (Original Club Mil) LIVIN’ JOY 

Morin’ On Up (M People Master Mil) M PEOPLE 

Things Can Only Get Getter (OrReamit Edit) 0:REAM 

We Are Family (Sure Is Pure Remii Edit) SISTER SLEOGE 
Let Me Ge Your Fantasy (Radio Edit) BABY 0 

Ride On lime BLACK BOX 

Rhythm Of The Night (Rapino Brothers Radio Version) CORONA 
The Power SNAP 

Sunshine After The Rain (Two Cowboys 7" Edit) BERRI 


Twist & Shout CHAKKA DEMUS & PLIERS 


Don't Stop (Wiggle Wiggle) 
(Townhouse Radio Edit) 

No Limit 

Boom! Shake The Room 
Stayin' Alive (Radio Version) 


OUTHtRE BROTHERS 
2 UNLIMITED 
JAZZY IEEE & THE FRESH PRINCE 

N-TRANCE 


Two Can Play That Game (K-Kiassic Mil) 
Killer 


BOBBY BROWN 
ADAMSKI 


I Wanna Ge A Hippy 

(Flamman & Abraxas Radio Mil) TECHNOHEAD 


ROBSON & JEROME 
TRAVOLTA / NEWTON-JOHN 

WHAM! 
TAKE THAT 
KYLIE MINOCUE 
RICK ASTLEY 
RICH! SAID FRED 
LOS DEL RIO 
DAMIEN 


Saturday Night At The Movies 
Grease Megamii 
Wake Me Up Before You Go Go 
Relight My Fire 
Locomotion 

Never Gonna Give You Up 
I'm Too Sexy 

Macarena (Bayside Bays Mil) 

The Time Warp (PWl Extended Remix) 

Swing The Mood: 

(in The Mood / Rock Around The Clod / Rock-A-Beatin’ Boggle / 
Tutti Frutti / Wake Up Little Sniie f Cmon Everybody / Hound Dog 
i Shake Rattle & Roll / All Shook Up / Jailhouse Rock / At The 
Hop) JIVE BUNNY 

Can Can BAD MANNERS 

Anniversary Walt?: 

(Rod ‘n‘ Rol Music / Lover Please f That’ll Be The Day / Singing 
The Blues / When Will I Be Loved / Let's Work Together i You Keep 
A Knockin' / Long lull Sally / Let's Dance / Red River Rock ! No 
Particular Place To Go / The Wanderer /1 Hear You Knocking / 
Lucille / Great Balls Of Fire) STATUS QUO 

Cotton Eyed Joe REONEX 

Flava (Brighton & Morris 7" Mix) PETER ANDRE 

Just Kelp Yourself TONY FERRINO 

Cum On Feel The Noize SLADE 

Blockbuster SWEET 

Hit Me With Your Rhythm Stick IAN DURY & THE BLOCKHEADS 
I’ll Be There For You FRIENDS 

Y. M. C. A. VILLAGE PEOPLE 

Goney M Megamii: 

(Rivers Of Babylon / Sunny / Daddy Cool / Rasputin) BONEY Ml 
Celebration KOOL & THE GANG 

Boogie Wonderland EARTH WIND S FIRE 

You Make Me Feel (Mighty Real) SYLVESTER 

Contact EDWIN STARR 

Oops Up Side Your Head CAP BAND 

Bad To The 60’s: (Pretty Woman Intro / Dancing In The Streets / 
Black Is Wad / Bend Me Shape Me l You Really Got Me / All Day 
A All Of The Night i Hippy Hippy Shake / Pretty Woman / Hony 
Mony / Doo Wah Diddy / Sherry / Stay / Big Girls Don't Cry 1 
Proud Mary / Pretty Woman Reprice) TIGHT FIT 

ABBA Medley: 

(Stars On 45 / Voulez Vous / 8ang-A-Boomerang / Money, Money 
Money / Knowing Me, Know ing You / Fernando / The Winner Takes 
It All / Super Trouper / Stars On 45) STARS ON 45 

Beatles Medley: 

(Stars On 45 / Ho Reply / I'll Be Back / Drive My Car / Oo You 
Want To Know A Secret / We Can Work It Out /1 Should Have 
Known Better / Nowhere Man i You're Going To lose That Girl / 
Ticket To Ride / The Word / Eleanor Rigby / Every Little Thing / 
And You Bird Can Sing / Get Back / Eight Days Week I It Won’t Be 
Long / Daytripper / Wait/ Stars On 45 / Good Day Sunshine / My 
Sweet Lord / Here Comes The Sun / Taxman / A Hard Day’s Night 
/ Things We Said Today / If I Fell ! You Can’t Do That / Please 
Please Me / From Me To You /1 Want To Hold Your Hand / 

Stars On 45} STARS ON 45 

Beatles Medley: 

(I Want To Hold Your Hand / Hard Days Night / She Loves You) 

TAKE THAT 

Guaglione PEREZ PRADO 


PRO DANCE Vol,4" 


This collection is compiled by 
members ol the Professional Ball¬ 
room Association and endorsed bv 

flF 

Fred Astaire Dance Studios. 

Marino Sin Capitan (Cha Cha Cha) DON FRANCISCO 

TuVoz (Rumba) EDDY HERRERA 

Jump In The Line (Samba) KLAUS HALLEN ORCHESTRA 

Rock Your Baby (Slow Jive) ROSIE FLORES 

Red Hot (live) MARCIA BALL 



IBIJ 

hilt ITT 



SPECIAL EFFECTS 
LIGHTING 
PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 
Names in The industry 


AMERICAN DJ 

CROWN 

GEMINI 

QSC 

SELECO 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D. ’S Are Welcome! 

DESIGN CONSUUAHON 
IS PART OF OUR SERVICE! 


CALL FOR FREE CATALOG 

800 - 929-2149 
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La Balladorj (Mtrengue) 
Son Dt La Loan (Mambo) 

If I Were A Painting (Waltz) 
Jealousy (Tango) 

Starlight Eipress (Foxtrot) 
Vogelhandler (Weiner Waltz) 
Heureka (Paso Doblt) 


EDDY HERRERA 
FRUKO & ORQUESTA 
KLAUS HALLEN 
ROSS MITCHELL 
WERNER TAUBER ORCHESTRA 
WERNER TAUBER ORCHESTRA 
ERIC BACNMANN ORCHESTRA 


NO.l MOTOWN ALBUM 


Great Motown hits on two CDs. 


I Heard It Through The Grapevine MARtllN GAVE 

I Just Called To Say I Love You STEVIE WONDER 

The Tracks 01 My Tears SMDKEY ROBINSON A THE MIRACLES 
Easy COMMODORES 

Ben MICHAEL JACKSON 


Kelp Me Make It Through The Night GLADYS KNIGHT & THE PIPS 
Just My Imagination (Running Away From Me) THE TEMPTATIONS 
What Becomes Of The Broken Hearted IIMMY RUFFIN 


You Are Everything 
You're All I Need To Cet By 
Endless Love 


I’m Still Waiting 

Three Tints A Lady 

Do You Know Where You're Going To 

(Theme From Mahogany) 

Got To Be There 
With You I’m Bom Again 
Let's Get It On 
Still Water (Love) 

Reflections 
One For The Money 
Your Love Is A187 
I'll Make Love To You 


DIANA ROSS & MARVIN GAYE 
MARVIN GAYE & TAMMI TERRELL 
DIANA ROSS & LIONEL RICHIE 

DIANA ROSS 
COMMODORES 

DIANA ROSS 
MICHAEL JACKSON 
BILLY PRESTON & SYREETA 
MARVIN GAYE 
FOUR TOPS 
DIANA ROSS & SUPREMES 
HORACE BROWN 
WHITEHEAD BROTHERS 
BOYZII MEN 


Dancing In The Street 
Tears Of A Clown 
My Guy 

Reach Out I'll Be There 
I Want Vbu Back 
It’s A Shame 

I'll Pick A Rose for My Rose 
You Keep Me Hanging On 
Love Machine 
Let’s Get Serious 
War 

All Night Long 


MARTHA REEVES & THE VANDELLAS 
SMOKEY ROBINSON & THE MIRACLES 

MARY WELLS 
FOUR TOPS 
JACKSON 5 
DETROIT SPINNERS 
MARVJOHNSON 
DIANA ROSS & THE SUPREMES 

MIRACLES 
JERMAINE JACKSON 
EDWIN STARR 
MARY JANE GIRLS 
k For You) ISLEY BROTHERS 


A Fly Girl 
lwo Occasions 
And The Beat Goes On 
Sugar Walls 
Body Talk 
Operator 

Love's Cornin' At fa’ 

Heaven Must Be Missing An Angel (Ptl) 


"No.l REGGAE ALBUM 1 


BOOGIE BOYS 
THE DEELE 
WHISPERS 
SHEENA EASTON 
THE DEELE 
MIDNIGHT STAR 
MELBA MOORE 
TAVARES 


No doubt, this is the biggesr selling 
reggae album of the year. 


Stoned Love 


THE SUPREMES 

Bubbling Not PATO BANTON ml RANKING ROGER 

1 Don't Blame You At All SMOKEY ROBINSON & THE MIRACLES 

You're No Good 

ASWAD 

I'm Gonna Make You Love Me 

DIANA/SUPREMESXTEMPTAT10NS 

love & Devotion 

REAL MCCOY 

What's Going On 


MARVIN GAYE 

Don’t Turn Around 

ACE OF BASE 

Being With You 


SMOKEY ROBINSON 

Baby Come Sack 

PATO BANTON 

Still 


COMMODORES 


ml ROBIN & ALI CAMPBELL 

All Of My Life 


DIANA ROSS 

You Don't Love Me (No, No. No) 

DAWN PENN 

Ain't Nothing Like The Real Ting MARVIN C A YE/TAM Ml TERRELL 

Searching 

CHINA BLACK 

Looking Through The Window 


JACKSON 5 

Baby 1 Love Your Way 

BIG MOUNTAIN 

Groove Thang 


ZHANE 

Sweets For My Sweet 

CJ LEWS 

1 Love Your Smile 


SHANICE 

Tease Me 

CHAKA DEMUS & PLIERS 




Housecall (Remit) 

SHABBA RANKS & MAXI PRIEST 

■OLD SCHOOL FUNK 


Jamaican In New York 

SHINEHEAD 

This is playing in 

schools 

every- 

Oh Carolina 

SHAGGY 

A ¥ 

Vl 1 P 



Sweat (A La La La la Long) 

INNER CIRCLE 

V> II v 1 VI 



Mr. Loverman 

SHABBA RANKS 

Freak-A-Zoid 


MIDNIGHT STAR 

Not Not Hot 

ARROW 

Da Butt 


LU. 

Shout (It Out) 

LOOCHIE LOU & MICHIE ONE 

No Parking On The Dance Floor 


MIDNIGHT STAR 

Compliments On Your Kiss 

RIO DRAGON 

Rock Steady 


WHISPERS 


w/ BRIAN & TONY GOULD 

Raid 


LAKESIDE 

Dark Heart 

BOMB THE BASS 

Love Light 


O'BRYAN 

Boom Sliack*A-Lack 

APACHE INDIAN 


• COUNTRY • POP • ROCK • R&B • ADULT CONTEMPORARY • POP DANCIN' • MEXICAN • SALSA • SUMMER HITS • IRISH • 


SIPJMUUiTS J’Wi PiiDMDijJtm \hy 

to join thousands of satisfied DJs Mtionwide 


• MEXICAN POP • CLASS 
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The New Improved 
From Sound Choice® 


Consistently Popular Karaoke Favorites 
with the Return ol'a Saucy Blend 
of Today’s Hottest * ’hart-Topping Hits! 



Less Filler. More Killer. 




* 

14100 South Lakes Drive Charlotte, NC 704-583-1616 

Or Visit lls At http://www.soundchoice.com 



















MUSIC NEWS 


Clou lb foil 

Swing lour Sweet Chariot 

Keep On Moving 
Hurt So Good 

Now That We've Found Love 

Silly Games 

Dub Be Good To Me 

Good Thing Going 

(We’ve Got A Good Thing Going) 

I Don’t Wanna Dance 
I Want To Wahe Up With You 
Israelites 

I Can See Clearly Now 
Double Barrell 

To Be Young Gifted And Black 
Uptown Top Ranking 
(You Gotta Walk) Don’t Look Back 
love Of The Common People 


MALI PRIEST 
LADYSMITH BUCK MAMBAZO 
n/CNINABUCX 
BOB MARLEY 
SUSAN CADOGAN 
THIRD WORLD 
JANET KAY 
BEATS INTERNATIONAL 
w/ LINDY LAYTON 

SUGAR MINOTT 
EDDY GRANT 
BORIS GARDINER 
DESMOND DEKKER 
JOHNNY NASH 
DAVE A ANSELL COLLINS 
BOB & MARCIA 
ALTHEA S DONNA 
PETER TOSH 
NICKY THOMAS 


Help Me Make It Through The Night IOHN HOLT 

Liquidator HARRY JOHNSON & THE ALLSTARS 

Wonderful World, Beautiful People JIMMY CLIFF 


" 00 ' 



MIX" 


This is among the best ever AO’s 
compilations (two CDs). 


California DreamiiT 
Mr Tambourine Man 
Itchycoo Park 
Happy Together 
Sunny Afternoon 
Daydream Believer 
She's Not There 
This Wheel's On Fire 

Brown Eyed Girl 
Sweet Soul Music 
Respect 
Soul Man 

Papa's Got A Brand New Bag 
Barefootin’ 

Knock On Wood 
Rescue Me 
Hard To Handle 
Dance To The Music 
Green Onions 
Bend Me. Shape Me 
Flowers In The Rain 
Downtown 
The Game Of love 


MAMAS & THE PAPAS 
THE BYRDS 
THE SMALL FACES 
THE TURTLES 
THE KINKS 
THE MONKEES 
THE ZOMBIES 
IULIE DRISCOLL, 
BRIAN AUGER & THE TRINITY 
VAN MORRISON 
ARTHUR CONLEY 
ARETHA FRANKLIN 
SAM & DAVE 
JAMES BROWN 
ROBERT PARKER 
EDDIE FLOYD 
FONTELLA BASS 
OTIS REDDING 
SLY & FAMILY STONE 
BOOKER UTHE MG’S 
AMEN CORNER 
THE MOVE 
PETULA CLARK 
WAYNE FONTANA 
& THE MIND BENDERS 
GEORCIE FAME 
DEL SHANNON 
SPENCER DAVIS GROUP 
THE KINKS 
THE KINGSMEN 
THE TROGGS 

THE CRAZY WORLD OF ARTHUR BROWN 

LULU 
THE CHAMPS 
THE SURFARIS 
CHRIS MONTEZ 
THE BEACH BOYS 
THE EQUALS 
DESMOND DEKKER 
JIMMY CLIFF 
THE FOUNDATIONS 
THE SEARCHERS 


VehYeh 
Runaway 

Gimme Some Lovin' 

You Really Got Me 
Louie Louie 
Wild Thing 
Tire 
Shout 
Tequila 
Wipe Out 
let's Dance 
Surfin' Safari 
Baby Come Back 
The Israelites 

Wonderful World. Beautiful People 
Baby, New That I've Found You 
Sweets For My Sweet 
(There’s) Always Something There To Remind Me SANDIE SHAW 
Will You Love Me Tomorrow THE SHIRELLES 

Leader (H The Pack SHANGRI US 


Out Of Time CHRIS FARLOW 

I Just Want To Make Love To You ETTA JAMES 

Heartbeat BUDDY HOLIY 

No Particular Place To Go CHUCK BERRY 

You Showed Me THE TURTLES 

The “In" Crowd RAMSEY LEWIS 

Pictures Of Matchstick Men STATUS QUO 


"BEST LATINO CARNIVAL 
ALBUM,.. EVER!" 

This is an excellent taste of Latin 

super hits for any crowd two CDs). 

Bamboleo 

GIPSY KINGS 

La Bamba 

LOS LOBOS 

Lambada 

KAOMA 

Macarena 

LOS DEL RIO 

Samba De Janeiro 

BELLINI 

Ecuador 

SASH! mi RODRIGUEZ 

Oye Como Va TITO PUENTE JR. & THE LATIN RHYTHM 

Belo Horizon h 

THE HEART1STS 

Cuba 

GIBSON BROTHERS 

Guaglione 

PEREZ “PREZ" PRADO 

Tequila 

THE CHAMPS 

Soul Limbo 

BOOKER T& THE MG'S 

Hot Hot Hot 

ARROW 

Funky Nassau THE BEGINNING OF THE END 

A Namorada 

CARLINHOS BROWN 

Samba Magic 

SUMMER DAZE 

Latinos Del Mundo 

LATIN THING 

Argentina 

HEADY & AMOS 

Rhythm Of The Night 

CORONA 

Spiller From Rio (Do It Easy} 

LAGUNA 

J Go To Rio 

PETER ALIEN 

Desafinado GEORGE MICHAEL & ASTRUD GILBERTO 

Oye Mi Canto (Hear My Voice) 

GLORIA ESTEFAN 

Don't Let Me Be Misunderstood 

SANTA ESMERALDA 


ml LEROY GOMEZ 

A! Nagalisa 

JOAQUIN CORTES 

Soul Bossa Nova 

QUINCY JONES 

Mas Que Nada SERGIO MENDES & BRASIL ‘66 / TOMBA TRIO 

Quanta na me ra . 

THE SANDPIPERS 

The More 1 See You 

CHRIS MONTEZ 

Gonna Get Along Without Ya Now 

TRINI LOPEZ 

Spanish Flea THE MEXICANS (The World Of Tijuana) 

La Colegiala 

RODOLFO SU TIPICA RA7 

Watermelon Man 

MONGO SANTAMARIA 

Light My Fire 

JOSE FELICIANO 

Naa Chora Mais (No Woman No Cry) 

GILBERTO GIL 

Cravo E Canela 

MILTON NASCIMENTO 

Samba PaTi 

SANTANA 

Atlantic Avenue 

AVERAGE WHITE BAND 

Volare 

DEAN MARTIN 

Afro Blue 

MONGO SANTAMARIA 

"WACKY FAVORITES 

m 


No DJ should leave home without 


these two “wacky” CDs. 


Yakety Yak 

Tte Me The Kangaroo Down, Sport 

The Nitty Gritty 

Short Shorts 

Mr. Bass Man 

Gitaraan 

I Lost On Jeopardy 

Itsy Betsy Teenie Weenie Yellow Polkadot 
Mister Cluster 

The Mississippi Squirrel Revival 
Kookie, Kookie (lend Me Your Comb) 


THE COASTERS 
ROLF HARRIS 
SHIRLEY EUIS 
THE ROYAL TEENS 
JOHNNY CYMBAL 
RAY STEVENS 
“WEIRD AL” YANXOVIC 
Bikini BRIAN HYLAND 
LARRY VERNE 
RAY STEVENS 
EDD BYRNES 
& CONNIE STEVENS 


Witch Doctor 

DAVID SEVILLE 

Monster Mash 

BOBBY PICKETT 

Does Your Chewing Gum lose Its Flavor 

(On The Bedpost Over Night) 

LONNIE DONEGAN 

& HIS SKIFFLE GROUP 
They're Coming To Take Me Away. Ha-Haa! NAPOLEON XIV 

Cocktails For Two 

SPIKE JONES 

The Green Dour 

JIM LOWE 

Spiders & Snakes 

JIM STAFFORD 

Surfin' Bird 

THE TRASNMEN 

Hello Mudduh, Hello Fadduh 
(A Letter From Camp) 

ALLAN SHERMAN 

Get A Job 

THE SILHOUETTES 

Alley Oop 

THE HOLLYWOOD ARGYLES 

Auctioneer 

LEROY VAN DYKE 

Who Put The Bomp (In The Bomp.Bomp.Bornp) BARRY MANN 

On Top Of Spaghetti 

TOM GLAZEK 

&THE DO-RE-MI CHILDREN’S CHORUS 

Running Bear 

JOHNNY PRESTON 

Baby Sittin' Boogie 

BUZZ CLIFFORD 

Dang Me 

ROGER MILLER 

Hot Rod Lincoln 

COMMANDER CODY 

All American Boy 

& HIS LOST PLANET AIRMEN 
BILL PARSONS 

In The Mood 

HENHOUSE FIVE PLUS TOO 

Pepino The Italian Mouse 

LOU MONTE 

A Boy Named Sue 

JOHNNY CASH 

Transfusion 

NERVOUS NORVUS 

The Purple People Eater 

SHEB WOOLEY 

Winchester Cathedral 

THE NEW VAUDEVILLE BAND 

The Astronaut 

JOSE JIMENEZ (Bill Dana) 

Disco Duck 

RICK DEES 

When You’re Hot, You're Hot 

IERRY REED 

Skinny Minnie 

BIU HALEY & HIS COMETS 


SHOW ENHANCER 4* 


Vocal drop-ins and more; 95 tracks. 

SHOW OPENERS 
Mobile Beat Spinoff 
Digital Library 
Dramatic Mobile 
Friday Montage #2 
Nightclub 
SOUND F X 

Crickets 
Guy Vomiting 
Wedding Sound Bite 
Werewolf Howl 
Eating Chips 
Crash 

Slurping Liquid 
Fireworks 
SEOUE TRACKS 
Play Something Else 
Macarena 

DJ Play Something... 

I Just Bought that Record 
Finally A Good Song 
VOCA L DROPS 
#1 Nightclub In Town 
7th Member Of Village People 
Friday House Party 
Saturday House Party 
Parking Lot 
For The Ladies 
CW To the Booth 
Easier To Dance To 
1999 Almost Reality 
Club Remit 
Cocktail Crash 
Prince Megamit 
The DJ Turns Me On 
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Musical Instrument Inflatables 


Plastic & Straw Hats 


Sunglasses 


Glow Necklaces 


Hawaiian Leis 


Maracas 


Industrial Lane * Johnston, Rhode Island 02919 
Phone:(401)274-1818 • l ax: (401)274-9878 


ISLAND NOVELTY 

For All Your Party Give-aways! 

MtmKrines' -\ / J* \ 


CALL TODAY FOR 1997 CATALOG 1 • 800 • 528 • 5599 



Mobile Keeps It Going 
Double Shot 
TMNSmOM BUTS 
Funk 126 To 100 
Funk 100 To 126 
Maria 127 To 103 
Maria 103 To 127 
Takes 2130 To 113 
dose To Me 130 To 100 
Hard House 130 To 100 
Hard House 100 To 130 
SOUND HITES 

Hit The Bars 
Austin Powers Bab) 

I’m Thrilled 

Yon Won’t Want To Miss 
Funny Boy 
You're Satan 
This DJ Roles 
DJ Play Something... 

Let's Get Naked 
More Where Thai.. 

Uhbhhh..., 

Yeah, Play It 
Whip This Out 
You Have My Pity 
Please Come Again 
Women Gravitate to Me 
Private Hell 
Hoo Hah 

Women Like Round Butts 
Ladies & Gentlemen... 

Firming His Buttocks 
Return To The Classics 
This Is So Bad 
I Need A Beer... 

Show Me The Money 
BIST Of V0L.J REVISED 
D) Is Slammin’ 

DJ Lost His Mind 
Drive Home Safely 
Ready to Rumble 
01 ts A Virgin 
Show That Never Ends 
Doah 

Whoo Hoo 
Space Introduction 
What You Came For 
Tonights Entertainment 
The 41 Nightclub/Mobile 
Call & Response Opener 
Here Comes The Music Opener 
On With the Show 
Somebody Scream 
Paid Professionals 
Whip/Sheep 
K Mart Shoppers 
Disco Music 


What's Keeping You? 


Dave & Amanda Anderson 

affiliated with AMS in March of 1997 
and have this to say about the 

J 

program: "Why waste time and 
money developing programs which 
AMS has ready to go today? The 
comprehensive program emphasizes 
quality/ as well as quantity, and 
gives you the training tools you 
need to run a multi-system operation 
without compromising superior 
service. AMS has allowed us to take 

a hobby and turn it into a full-time, 

& 

reliable source of income,” 


A 






Dave & Amanda Anderson 

AMS-Little Rock/Formerty D/s Unlimited 


"We’re growing faster than we ever imaginedl” 


Busy in January? If you are not as busy as you 
would like, stop by the AMS booth at the Mobile 
Beat Convention and see why our owners have 
business year-round. We can show you how to 
make the DJ business a full-time venture. 


For more information 
on what AMS can 
do for you, call now: 

( 800 ) 788-9007 




The DJ Magazine 














































MUSIC NEWS 

THE NEW 1998 RELEASES 




DANCE ALBUM 


EVER MADE 


•THE GREATEST DANCE ALBUM 
EVER MADE” 


The magicians of marketing who 
came up with a title like this are 
people who know how to fill a dance 
floor. This thrce-CD compilation 
does work magic. Space on the dance 
floor will disappear and down time 
will he cut in half. This is not an 
illusion, these are the complete 
tracks. 










■ .: ■ \ . ■ ui 
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KtUlHtira 


GUIDE 10 THE LATEST 
SOUND SYSTEMS, 
U&H1SH0WS, & 
PERFORMANCE TOO! 5 



was »mi 


Don't pick up the phone without 

THE 1998 GEAR BOOK 

It's the only DJ buyer's guide that 
supplies you with all the vital infor¬ 
mation you need to make informed 
buying decisions for all your sound, 
light and karaoke equipment. 


SPtilK* 

TWURB* 

uwrurtkS' 

HEAQftOG* 

NOYEtIKS* 

LOPUMEB* 

U5tS*UU5 

uotftr 





oniylH 

$6.95 

incs. s/h 

S'* * m * MUS,C *CES • 

• SS2P* MICS * tlNWUBt.ES 
•U ms . H Cmms . 

35n 

send check or money order to: 

Mobile Beat Magazine • P.O. Box 309 • East Rochester, NY 14445 
For Visa/MasterCand orders, call: [716) 385-9920 or E-mail: mobilebeat@aol.com 


[more line Fois 
Freed From Desire 
I Luv U Baby 
Offshore 
Sandman 
Passion 

Don't Stop Movin' 

I Believe 
U Sure Do 

two Can Play That Game 
Everybody's Free 
No Limit 
Stayin' Afire 
Whoomph! (There It Is) 

L.S.I. (Love Set & Intelligence) 
Born Slippy 
Open Up 

Closer Than Close 
You Got The love 
Ecuador 
Ready Or Not 

Show Me Love (Stonebridge Edit) 
The Key. The Secret 
Keep Warm 

He's On The Phone (Motiv 8 Mix) 
Killer 

(I Wanna Give You) Devotion 
The Age Of Love 
I Love You...Stop 
RyUfe 

So In Love With You 
Just Gets Better 
just Playin' 

Short Short Man 


SASH! 
GALA 
THE ORIGINAL 
CHICANE 
BLUEBOY 
CAT DECOR 
LIVIN’ JOY 
HAPPY CLAPPERS 
STRIKE 
BOBBY BROWN 
ROZALLA 
2 UNLIMITED 
IHRANCE 
CLOCK 
SHAMEN 
UNDERWORLD 
LEFTFIELD & LYDON 
ROSIE GAINES 
THE SOURCE 
SASH! 
THE COURSE 
ROBIN S 
URBAN COOKIE COIL 
JINNY 
ST. ETIENNE 
ADAMSKY 
NOMAD 
AGE OF LOVE 
REDS 
BASEMENT JAXX 
DUKE 
TJR w/ XAVIER 
JTPLAYAZ 
20 FINGERS 
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"All of my 

customers 
prefer your 

CDGs over 

I (the other 
Scot i i(»anies 

Ronnie Bal/c 
|v Ronnie B. Ki 


‘•miKiZOf] Ht tf)P 

* 0gr *d <f<wftfy 

Jjiy*' 

Shepherd, 

>' s H4 

Sound ^amoi^ 
Peru, //v 


Soi^fcrflZr™ 


ou for compare the sound of a Chartbuster to what you're using now. Then 
lainst the original artist's recording. We think you'll start singing our song. 

music business for 30 years, and have recorded such greats as BJ Thomas, 
Parton and Mickey Gilley. We have also won Gold and Platinum Awards 
lings. When we record Karaoke, we produce it the same way as we do a 
a. But you won't know that until you hear it. And believe us, when vou hear 


like a Chartbuster 














































































RAMPS ARE: 
•22V 6 UP 


UTILITY TRAILERS, 
VANS. 
STEPS. 
ETC. 


!! CAUTION !! 

PORTABLE FIBERGLASS RAMPS 
SAVE TIME , LABOR & LIFTING! 


LIGHTWEIGHT UP TO HEAVY DUTY 
1500 TO 5000 LB. CAPACITIES 
ONE PERSON EASE OF LOADING AND 
6’ T016' LENGTHS /18" TO 36" WIDTHS 



REOt-RAMP' 
Ml00LG. TRUCKS 
M200 MIDSIZE 


M200B (85.5’L. XSOTN. FOR 1997) 


• FOLD DOWN REDI-RAMPS ARE SPRING ASSISTED, QUALITY STEEL CONSTRUCTION WITH A GLOSS BLACK POWDER COAT FINISH, 
AND EXPANDED METAL LOADING SURFACE • ANTI-SUP SURFACING ON ALL 36 SIZES OF FIBERGLASS RAMPS WITH RAISED EDGES. 


• CRANK UP TRIPODS J & P PRODUCTS INFO: (309) 796-2602(24 HRS.) 

200 LB. CAP. 1 399^/500 LB. *999* HANDY-RAMPS OF ALL TYPES FREE INFO & FAX: (309) 796-1853 (24 HRS.) 

FOR MOBILES7THEA TER/EXPOS VISA/MASTERCA RD/CKS/M. O. ACCEPTED SPEC. SHEET ORDERS: 1-888-706-9455 PINH0373 


MUSIC NEWS 


Jump Around 

HOUSE OF PAIN 

Boom! Shake The Room 

DJ JAZZY JEFF A FRESH PRINCE 

Come Baby Come 

K7 

All About Us 

PETER ANDRE 

Remember Me 

THE BLOEBOY 

Can 1 Kick It? 

TRIBE CALLED QUEST 

The Magic Number 

DE LA SOUL 

She’s Got That Vibe 

X KELLY 

Everybody (Backstreet's Back) 

BACKSTREET BOYS 

Oh Carolina 

SNAGGY 

Too Hot 

COOLIO 

We Come To The Party 

NTYCE 

Love To love 

DAMAGE 

Something About You 

NEW EDITION 

My Fathers Son 

CONNER REEVES 

Underwater Love 

ua SMOKE CITY 


★ ★★★★ 



★★★★★ 
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Music Maestro, 


N0.1 LINE DANCING ALBUM* 


Here’s yet another kicking’ count rv 
compilation. The is a new two-( I 1 
compilation that features some dub 
versions, BPMs and dance instruc¬ 
tions. In its first two weeks it’s 
already a bestseller. Tracks arc: 

Cannftals MARK KNOPFLER 

Still Cruisin' THE BEACH BOYS 

Black Velvet ALLANAH MYLES 

Wild Wild West (Edit) THE ESCAPE CLUB 

Any Way The Wind Blows BROTHER PHELPS 

Electric Boogie MARCIA GRIFFITHS 

Dance TWISTER ALLEY 

Achy Breaky Heart BILLY RAY CYRUS 

One Step Beyond DESERT ROSE BAND 


,JEr *u_ ai,.lv> Dancin', Shagan’ On The Boulevard ALABAMA 

v> creator of the innovative Club fa. Be My Baby Tonight JOHN MICHAEL MONTGOMERY 

_v Packs, introduces Karaoke Gold, a Scott & Frans Paso Dobie 

limited edition compilation of Club Pack ^ 

^ '98. It includes the Country Pack, Oldies 
^ and Standard Packs. It’s boxed in a 

leatherette binder with an alphabetical song $• 
book included. With a total of 500 tracks *3 
included, this is one of the most complete core 
library choices any KJ or karaoke enthusiast 
could want. If you’re still missing the song you 
need, just search through the complete 
Music Maestro library and you are likely 
to find it there. For more information, 
contact Music Maestro at 


(310) 314-3888. 


From Strictly Ballroom DAVID HIRSCHEELDER 

& THE BOGO POGO ORCK. 
Hot Hot Hot (Caribbean Cowboy Mii)ARR0W 
I Like It, I Love It (Club Mil) TIM McGRAW 
Singing The BluesKEHTUCKY HEADHUNTERS 
Cotton Eyed Joe REDNEX 

Why Me? DELBERT McCUKTON 

Bigger Fish To Fry (Dance Mix)B0Y HOWDY 
Jose Cuervo (Tequila Mis)MMBER CLAYTON 
High Test Love SCOOTER LEE 

rn I Ceoiioy (Dace Ui} MIT ARMADILLOS 
Hillbilly Rock Hillbilly RollTHE WOOLPACKERS 
Macarena (Club Mil) GROOVE GRASS BQYZ 
Sea Of Cowboy Hats CHEIY WRIGHT 

Queen Of Memphis CONFEDERATE RAILROAD 
Smokey Places RONNIE McDOWELL 


Better Things To Do 
Fever (Dance Mil) 


TERRI CLARK 
JEFF MOORE 


Haunted Heart 
One Way Ticket 
I’m Still Fading 
455 Rochet 
Crash Bam Boom 
It Came From The South 
Girls With Guitars 
That Was Then 


SAMMY KERSHAW 
LEANN RIMES 
BARRY UPTON & WILD AT HEART 

KATHY MATTER 
l CANE HONEY 
AL ANDERSON 
WYNONHA 
BOB WOODRUFF 



"BIG BAND CRAZY: 

THE SWINGING PARTY ALBUM* 


The remix companies have covered 
most ol the top dance tracks for the 
club scene and now there’s a label 
that promises to create a new sound 
out of big band swing. This is the 
first full-length compilation release 
featuring four medleys that can be 
played continuously or tracked to 
each song. Excellently remixed and 
produced by Electric Swing, these 
big band classic hits are true to the 
originals. They combine clean 
original master recordings with drum 
beats and bass lines that compliment 
this sound and give it a fresh new 
contagious dance heat. 

Blue Plate Special: 

We’ll Git It 
Trumpet Blues 
Deep River 
Red Het Medley: 
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Downhill Special 
Kins Porter Stomp 
Sing Sing Sing 
Jumpin' At The Woodside 
Bugle Call Rag 
High Us Mir: 

Crown Royal 
flying Home 
Apple Honey 
Air Mail Special 
Boogie Woogie Medley: 

Boogie Woogie 
Hamp's Boogie Woogie 
Opus 1 


•CHRISTY LANE'S COMPLETE 
PASTY DANCE MUSIC - 


She’s a big hit every year at the 
Mobile Heat DJ Show & Conference 
in Las Vegas and she is one of the 
country’s top names in dance instruc¬ 
tion. Now Christy Lane has joined 
forces with the country’s leading 
producer of music for DJs, Bobby 
Morganstein. Together, they’ve 
created a collection loaded with 
mostly new renditions of all-time 
classic party dances. An instructional 
video is available. Tracks are: 


Seethe Slide 

Bern To Hind Jure (Hud live} 

Sing Sing Sing (Smi«) 

Bunny Hop 

Strcl 

Twist 

The Hustle 
YMCA 

80's Dance Medley 
Macarena 

C'mon’N Ride It (The Tram) 

Wild Wild West (Barn Dance Mixer) 
Cotton Eyed loe 
Hot Hit Hot (Conga) 

Limbo Rock (Limbo) 

Chicken Dance 
Nokey Pokey 
Hands Up 

Party Dance Beats 
Party Closing Afternoon 
Party Closing Evening 


SOUNDS OP THE SEASONS" 


is a new holiday release sure to be a 

top seller. It features long sought 

after hits and classics. 

Santa Claus Is Coming 1b Town BRUCE SPRINGSTEEN 

Teddy's Song 10HH MELLEHCAMP 

Ho, Ho, Ho, Wlin'd Be A Turkey For Christinas EIION JOHN 
Have Yourself A Merry Little Cfiistmas SHAWN COLVIN 

Blue Christmas WILLIE NELSON 


0 Holy Hifitit 
Snowfall 

Celebrate Me Home 
Do tou Hear What I Hear 
Winter Wonderland 
11 be Home far Christmas 
Merry Christmas Baby 


PATTI LaBELLE 
TONY BENNETT 
KENNY ID COINS 

mix au 

ARETHA FRANKLIN 
REIA MtENTIRE 
E EL KING 


Many ( 7 ) v fait turd in “Music News* are 
imports or independent labels not widely 
distributed* For information on where you can 
buy these titles or a free catalog of new 
releases, call A I C Sebastian at ( 201 ) 7 } f- 



ANNOUNCING THE: 




DJ CONVENTION 


<e * 








jy~ K \° 

V 


To be held at the 
Executive West Hotel 
1-800-626-2708 
http://www.iglou.com/exwest 
Rooms - $79 a night 


Monday, Tuesday & Wednesday 

June 8 - 10, 1998 

Louisville, ^ntucky 


Early Bird Registration - $79 by 1/31/98 
Regular Ticket Price $139 

DETAILS - (502) 266-0155 


Round-trip airfares as low as $76 from several major cities! 


The DJ 
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CLUB HIGHLIGHTS 


CMS sends Indiana clubs back in time 


The Vogue, one of Indianapolis’ top nightspots, recently imple¬ 
mented two exciting "retro” promotions that have been an 
immediate hit. The first promotion, on Wednesday nights, The 
Vogue presents "Retro Rewind,” with music and attitude exclu¬ 
sively from the ’70s. On Friday nights, the club presents the 
second promotion, "’80s Enough,” with music and video. The club 
packs ’em in with over 1,300 people on both nights. 

"We’ve really hit a home run with these promotions,” said 
Steve Ross, co-owner of The Vogue. Ross' partner is Dennis Bums. 
“Our goal was to broaden our appeal and to not rely exclusively on 
the live entertainment part of our business,” added Ross. 

The Vogue, the city’s premiere concert venue for top local 
bands and national recording artists, now features Dis as well as 
live entertainment. 

“On Wednesdays, our staff really gets into the ’70s clothes and 
our dance troop performs dynamics on our stage to ’70s songs," 
says Ross. “On Fridays, we utilize our video presentation to 
recreate that *80$ dance club feeling. We show lots of ’80s 
inspired movies, music videos and comedy clips. 

“We called upon CMS in Houston to help us format the music 
on both of these nights and it’s been working great,” says Ross. 

“It was important to ensure we didn’t duplicate songs, which 
would have been easy to do with a retro theme promotion,” says 
Wyatt Magnum, president of CMS. “We’ve tried to create a 


different environment 
on both of these nights 
and we've been 
extremely pleased with 
the results.” 

“We didn’t want to 
take any chances with 
our investment by 
playing the wrong 
music and CMS has 
been a tremendous 
help,'’ added Burris. 

These promotions 
have been so successful 
that they have both 
been implemented at 
their Bloomington, Ind. 
location called Mars. 

CMS, located in 
Houston, Texas, is a 
national nightclub 
consulting service providing music formatting and DJ training. For 
information on CMS services and opportunities call {800} 266- 
4700. 



In a time warp at The Vogue: |l-r| 
Wyatt Magnum of CMS with The 
Vogue co-owner, Steve Ross. 




Mainstream 
dance/pop songs 
remixed by 
the industry's top 
producers/remixers 


Today's top Hip Hop, 
R&B, and reggae songs 
remixed by the industry's 
top producers/remixers 


One CD-Once a month 
15 tracks keeping you 
current with 
-ALL THE HITS- 
no dead weight, DJ FRIENDLY 
INTROS AND OUTROS 
to make the mixing a snap 


Progressive house, 
Underground house, 
Imports and Tracks 
remixed by our 
award winning 
producers/remixers 


Call the DJ Wholesale Club for your free catalog 
and the YEAR'S BIGGEST SAVINGS on X-MIX! 



Wholesale 

Club: Inc. 




TOLL FREE 24 HOURS 



Thank You for making X-MiX "REMIX SERVICE OF THE YEAR" 
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Karao 



Card 







Johr Doe 

4188 5467 4 


Name Brand 
Merchandise 
sofd by a 
Professional 
Sales Staff. 




Kaf'aSke 10 


Up to g Months. 
No Payment. 
No Interest. 
Nothing! 

(Call for details ! 


The Karaoke Card available exclusively 
from Karaoke, etc. A division of 
Karaoke Atlanta Distributors 


We Offer: 


Pt !*•*«■■« 




Lowest Prices 
Largest Inventory 
Same Day Shipping 
Professional DJ & 

KJ Eguipment 
Laser Disc & CD+G 
Hardware & Software 




FREE AM/FM Headphone 
Radio and 5% OFF 
your first purchase 
with The Karaoke Card. 



The Professional Division of 


DKKaraoke 

Quality #mf keeps frwm asking for more! 






fl!) PiOMeen 





SoundTbch 


professional audio 
































































































TOP 20 HOUDAK TRIVIA QUESTIONS 

1. Who invented the art of giving Christmas presents? 

2. Who sang "Grandma Got Run Over by a Reindeer"? 

3. How many eggs are in eight quarts of eggnog? 

4. How did red and green become the traditional colors 
of Christmas? 

5. For what movie could you say that Santa won an 
Academy Award? 

6. What is the average temperature of The North Pole? 

7. Where was I when “I Saw Mommy Kissing Santa 
Claus”? 

8. "The Gift of the Magi" was written by whom? 

9. Name Santa’s reindeer. 

10. Boris Karloff was the star of what TV Christmas 
favorite? 

11. Christmas, Florida is closest to what major city? 

12. What famous Christmas story begins with the line, 
“One dollar and eighty-seven cents”? 

13. Name the most commercially successful Christmas 
film. 

14. Name three actors who played Scrooge in the 
movies. 

15. Name Bill Murray’s Christmas classic. 

16. “God bless us, every one!” is the end of what 
Christmas epic? 

17. True or False: In South American countries, setting 
off fireworks is a popular way of celebrating Christmas. 

18. The “Chipmunks Christmas Song” came out in what 
year? 

19. True or False: Christmas is not celebrated in the 
Philippines. 

20. Name six of the all-time top 10 Christmas songs. 


It’s holiday party time again, when the crowds 
can swing from outrageous and wild to sleepy 
and mild. The toughest point of any holiday 
bash is that awkward transition between the 
bosses' ho-hum speech to the dance music. 

One of the better ways to smooth out that 
segue and get the whole crowd involved in your 
show is with a trivia contest. You can take the 
simple approach and toss out a brain teaser 
between songs, or organize teams and turn it 
into a real production. 

Here’s a list of 20 holiday questions that 
should (slightly) challenge any crowd. Expand 
beyond the list with some of your own ques¬ 
tions, or try your own version of “Name That 
Tune" using old TV show and commercial 
themes. Seldom will you find a crowd that 
doesn’t enjoy a dose of trivia. 

For an added marketing twist, print up the 
questions (with or without the answers) on your 
letterhead and pass them out as give-aways. 

Here's the perfect cure 
for the comatose crowd 


SU1|9H Aqqog 
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Christinas trivia provided by David K. Varga, owner 
of disc jockey companies in New York and Florida. 
Please e-mail David with your own trivia at 
djbobbby@aol. com 
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19 Steps Digital Key Controller 
Built-in Shock Resistant CD/CDG Player 
Key Control Jack 

m 

(3) Audio Inputs w/Pre-Out & Record Out 
Bass and Treble Control 
Built-in Cassette Player for Playback and 
Recording 

(2) Mic Jacks w/Volume Control 
Echo Volume Control 
(2) Video Inputs 
and 1 Video Output 
110/220V Switch- 
able 

17” x 15.5” x 6” 

(WxDxH) 

Weight 18 lbs. 




800-PKO-SI\G 



Hot Deal for 
1st Time Buyers Only! 




* The Best sounding self-contained system 
on the market with 200 watts of power 

*19 Step digital key control 

* 2 mic inputs with digital echo 

* Built-in cassette records and plays the 
actual mix of music and vocal 

* Vocal cancel to remove the vocal on 
karaoke CDs 

* 6 speaker system makes you sound great 


ji 


52 lbs, 






?ioo WaHs4J 3 Karaoke Catalogs 
of Power! W /Qreat Deals 

Karaoke Song 
I listing Book 
Gift (Certificate 




00 


Deal! 


NEW! 




armony with 


Virtual Vocals' 


NEW! 


Close-Out, 

CDGs 




hree Part Harmony 


Pitch Correction 



Viiif IJAi W Vav-v Jht 



Vo ice Doubli ng 
oiceChangei 
Reveru 


Like magic, the Virtual Vocals" technology in the W-9700W gives you your own back¬ 
up singers at the push of a button with real-time interactive three part harmony. Plus 
professional sounding concert hall reverb and the ability to double youf voice for thick 
rich sounding solos. Not only that, but you can correct any sour notes with our automatic 
pitch correction. And it you want, switch your voice from female to male or from male to 
female to sing all your favorite songs. And all these exciting features can be used simulta¬ 
neously. The W-970QW integrates easily to any type of Karaoke system. The W-97QQW 
control device that comes with the unit fits in the palm of your hand and contains all the 
real-time controls for Pitch Correction, Doubling, Harmony and Voice Changing. 



Standing 
Sound Images 
Stardisc 1-20 


Backstag 


Pro-Hits 


'■h i, for Inventory List 
I Vhile Supplies Last 
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VOLUME 2 

Issues 13-24 


Best of Dance 

’70s, ’80s & ’90s on 14 CDs 


SEASONINGS 

Exclusive Holiday Collection 


is the world's greatest collection of traditional and modem 
fare on 12 CDs. Our digitally-mastered library includes many 
and exclusive selections! 




220 SONGS! 


W -T. *-», . to _ 


Volumes 1 & 2 are based on 
Mobile Beat’s annual Top 200 
list of DJs* most-requested music. 
Over 450 songs in all! 


240 SONGS' 


VOLUME 1 

Issues 1-12 


FOR INFORMATION AND/OR TRACK LISTINGS, CALL 710-S85-0S20, FAX 716-385-3037, OR E-MAIL MOHLEOEAT@AOL.COM 


Purchaser agrees this musk to be used only m conjunction with professional DJ performance or broadcast use only, and are not to be resold, recorded or transferred. 
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SUBSCRIBE NOW & SAVE OVER 25% 
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azine 


Every issue of Mobile Beat 
Magazine is packed full of vital 
information you need to succeed 
as a Mobile/Club DJ/KJ. 

716-385-9920 


Name 



Company Name 



Address 



City 

State 

Zip 

Phone 

E-mail 



r 



MISS 



Order your back issues 
of Mobile Beat! 

716-385-9920 


J Visa/Mastercard —I check/m.o. enclosed 1 

Card #___ 

Signature_ 


Exp. date 


check one: 

□ 1 year a $19.95 

Cauda $24.95 (US. hnds) 

□ 2 years @ $34.95 

Cauda S44.9S (US. lundt) 

□ 3 years @ $44.95 

Canada 159.95 (US. funds) 


'Checks made payable to Mobile Beat Magazine. U.S. funds only. Allow 6 8 weeks delivery. Foreign subscriptions are $50 per year. 

'Savings is off newsstand price Mobie Beat Magazine is pubished T times a year. Subscribe online at www.mobilebeat.tom M B98 


Quantities are limited, so order 
any back issues of Mobile Beat 
you’re missing today! 

Currently available: 

U The 1st year of Mobile Beal - SID /selat 5 issues 

J Issues 3Z, 34, 37, 33, 39, 41 * $5 each (SB/Canda - II.S. funds) 
(circle which (ssjes you want) 

□ Issue 42 ■ USD Gear Book (buyer's guide) • $6.95 
Name 



HUS 

ftmft * 

:mi0 > 

EHPUW 


. n. 


MtQ* 

a*une* 

USSOU, 

mw 


Company Name 



Address 

City 

State 

Zip 

Phone 

E-mail 



MB98 


J Visa/Mastercard J check/m.o. enclosed' 
Card# 


Exp. date 


Signature. 


-t 


‘ ‘Shipping & handling 
included. Please allow 
2*4 weeks for delivery. 


If you know someone who would 
benefit from: 

• knowing all the latest & 
greatest club dances 

• The hottest & most-requested 
dance music 

• Reviews of new-to-the-market 
sound & lighting equipment 

• Marketing strategies to increase 
business and profits 

• and everything else a Mobile DJ 
needs to know to succeed 

Do your friend a favor and call! 

716-385-9920 

Call to order with Visa or Mastercard. Or fil out the adjacent card 
and mail in an envelope with credit card info, check or money order. 


Give a gift 
to a friend! 



Name_ 

Company Name__ 

Address 

City_State_Zip 

Phone_E-mail_ 

J Visa/Mastercard 3 check/m.o. enclosed “ 

Card #___ Exp. date 

Signature._ 


check one: 

□ 1 year @ $19.95 

Canada S24.95 (U.S. fimds) 

□ 2 years @ $34.95 

Canada $44.95 (U.S. funds) 

□ 3 years @ $44.95 

Cauda $59.95 (U.S. buds) 


"Checks made payable to Mobile Beat Magazine. U.S. funds only. Alow 6*9 weeks delivery. Foreign subscriptions are $50 pet yea. 

'Savings is oft newsstand price. Mobile Beat Magazine is published J limes a yea. Subscribe on-ire at www.mobiebeat.coni M B9 8 
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Mobile Beat Magazine 
P.O. Box 309 

East Rochester, New York 14445-0309 


Mobile Beat Magazine 
P.O. Box 309 

East Rochester, New York 14445-0309 
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Magazine 




Every issue of Mobile Beat 
Magazine is packed full of vital 
information you need to succeed 
as a Mobile/Club Dl/KJ. 

716-385-9920 
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Mobile Beat Magazine 
P.O. Box 309 

East Rochester, New York 14445-0309 


i Order your back issues 

of Mobile Beal! 

716-385-9920 


Place 


first 


class 


postage 



If you know someone who would 
benefit from: 

• knowing all the latest & 
greatest club dances 

• The hottest & most-requested 
dance music 

• Reviews of new-to-the-market 
sound & lighting equipment 

• Marketing strategies to increase 
business and profits 

• and everything else a Mobile DJ 
needs to know to succeed 

Do your friend a favor and call! 

716-385-9920 

Call to order with Visa or Mastercard. Or fin out the adjacent card 
and mail in an envelope with credit card into, check or money order. 































INTRODUCING THE 


I TV 


|TM 


CDMIX! 


MOBILE0HE 


DESIGNED EXCLUSIVELY FOR MOBILE D.J.S! 

EVERY ISSUE OF THIS NEW MONTHLY SERIES FEATURES: 


THE HOTTEST MASS APPEAL DANCE MUSIC AVAILABLE 

ANYWHERE! 

- EDITED DOWN VERSIONS Of OUR WORLD FAMOUS, 
PROFESSIONALLY REMIXED TRACKS 

- STRUCTURED TALK-UP OR MIX-IN POINTS 

- COLOR CODING FOR EASY REFERENCE 


* UP TO 20 TRACKS WITH COLD EN DlNGS 

- EXTREMELY DJ. FRIENDLY FORMAT 

EACH C.D. IS AN ORIGINAL PLANT MANUFACTURED 

COPY, NOT A'ONE OFF' 

-ALL TRACKS ARE PERFORMED BY THE ORIGINAL 

RECORDING ARTIST 


TO FIND OUT MORE ABOUT THE REMIX! MOBILE SERIES AND OUR OTHER FINE PRODUCTS, 

CALL US TOLL FREE - 1(888) REMIX01, OR CALL US DIRECT AT (301) 588-2181 

WEBSITE: WWW.REMIX-CENTRAL.COM 



DANCE MUSIC AUTHORITY 



O A 







featuring: 

- Comprehensive Single Reviews 
- Remix Service Reviews 


- Compilation Reviews 
- Interviews with Clubland's Hottest Artists! 


Underground Report 
Urban Groove 
Latin Rhythm 


MONTHLY COLUMNS: 


Freestyle File 
Disco Lives 


HiNRG/Eurobeat 
Industry Update 
8c much more! 


IF YOU’RE D.J. ENOUGH ... 


Get a free sample copy (mention you saw this ad in Mobile Beat!) 
Write: DMA 7943 Paxton Avenue, Tinley Park, IL. 60477 
Fax: 708.429.7830 E-mail: dmadance@aol.com 


Dance Music: Feel It. Work It. Live It! 













SING-ALONG ESSENTIALS 


by Robert Taylor 


J 



I f you’re still thinking of karaoke in terms 
of black and white, it’s time to add some 
color! Karaoke has developed very wide 
appeal along with many new possibilities. 
Many DJs have discovered that karaoke can 
he a very effective way to get more people 
involved with the show. This puts the empha¬ 
sis on audience interaction, while treating 
karaoke as a means to that end. For example, 
karaoke can be a terrific warm up for corpo¬ 
rate holiday parties and other events where 
the guests need to ease into the dance portion 
of your show. For some shows, particularly 
around the holidays, straight karaoke, 
featuring a rapid fire revue of one singer after 
another, works extremely well. And it should; 
it’s the format that is the foundation of 
karaoke. 

Rut there’s more. Some 1 fs have begun to 
take karaoke to the next level and thev'rc 

m 

doing so in bold and beautiful colors. I’m 
talking about using karaoke as the main focus 
in a “big production.’’ 

In my business we call ii “Simply Live” 
and it features the usual array of live singers 
accompanied by the karaoke tracks, inter¬ 
spersed with custom tracks and variety acts. 

BE THE SHOW 

Simply Live provides the entertainment of a 
live performance without live instrumenta¬ 
tion. It’s the Dj/musical director’s answer to 
live music. It takes as few as four or six 


With Simply Live, you can 
outperform live band entertainment 


vocalists/performers and a variety of bits and 
skits that engage the audience. These bits can 
run from simply having your vocalists/ 
performers sing backup for an audience 
member, to outrageous group impersonations 
using props and wigs. The creative side of 
this is limited only by your imagination. Tip: 
The best way to learn the latest audience 

V 

interactive tricks is to attend the Mobile Beat 
Show in Vegas! 

Your part in this, as musical director, is 
much like programming music at a regular DJ 
gig. The difference is that you draw from a 
list of appropriate bits and music that fit the 
format. Simply Live delivers a seamless 
supply of recorded originals, along with live 
performances that are sometimes comical, 
and always entertaining. 

Unlike a band, which is limited to their 
repertoire, your karaoke show is only limited 
to your music l ibrary. Best of all, as the DJ/ 
musical director, vou do not have to relv on 
the existing audience talent pool. This is not 
a format of one audience member singing 
after the next. Although karaoke interaction 
may be an element of audience participation, 
this does not relv solely on the audience for 
entertainment. 

Simply Live brings together the best 
qualities of a live band and DJ package, 
without limitations. For example, there are 
no breaks, which eliminates the roller coaster 
effect. And because you supply the singers 
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Simply Live brings together the best 
qualities of a live band and DJ pack¬ 
age, without limitations. For ex¬ 
ample, there are no breaks, which 
eliminates the roller coaster effect. 

And because you supply the singers 
who are central to the show, there’s 
a steady stream of quality vocals, 
compared to typical karaoke. No 
more odd moments waiting for folks 
to get to the stage. 

who are central to the show, there's a steady stream of 

sr 

quality' vocals, compared to typical karaoke. No more odd 
moments waiting for folks to get to the stage. The 
audience enjoys watching as much as dancing because it’s 
more of a show than watching a DJ behind the booth 
cueing and mixing CDs. And instead of staring at a TV 
screen, your audience is treated to some real entertain- 

■ P 

ment. 


THE RIGHT MIX 

Speaking of mixing, it is almost the same as a regular DJ 
show, musically moving from one performance to the 
next. Beat mixing from track to track is now possible 
because you control the musical content. 

nP 

Where do you find the singers to lead your show? I 
suggest you start with your current folkm mg of karaoke 
fans. Next, run an ad in a publication tint’s read by local 
singers and musicians. You are looking for people who can 
sing and like to perform in front of people. You’ll need 
one person who can act as the leader/host and as lew as 
three others to sing backup or do solos during the show. 
What you pay them will depend on the price <*t your 
shows, and \ our ability to negotiate. In most cases, your 

w w L-' » 

little group of performers will see this as a chance to put 
extra cash in their pockets while having a lot of fun. What 
you can charge for such a -how u ill vary upon numerous 
factors hut, on average, you’ll he able to charge on par 
with that of a hand of comparable size. 

With the sophist ication of today’s karaoke equipment 
combined with good sound processing, your show can 
sound just as good as or better, than many live shows with 
full instrumental back up. Your show can offer all the fun 
and personality of live performance with professionally 
produced tracks. Simply stated, it's the best of both 
worlds! 



Easy transport 
for your CDs? 



4X storage capacity 
over jewel boxes 

Go to 

http://www.uiiiveiiture.coni 

to see our online rat a log ami order 

In Canada: ERG 1-800-405-0779 
or Impex 1-800-568-3656 



Satiety-sleeve; 


U N I V E N T U R E 

P.O. Box 28398 • Columbus. Ohio 43228 
FAX (614) 529-2110 



Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro * DKKaraoke • VocoPro 

We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 

Call Today! 


Planet Karaoke Distributors 

800 - 972-2736 

Tel: (941) 498-9080 • Fax: (941) 498-9392 
28441 S. Tamiami Trail, Ste. 210 • Bonita Sprinss, FL 33923 


The DJ Magazine 
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by Dave Kreiner 


FAQs 

Taking on frequently asked questions by Club DJs. 


A s a nightclub consultant and music supplier, T’m in 
touch with DJs and nightclub operators on a day-to- 
day basis. I get asked a lot of questions about ever}’ Di¬ 
rected topic possible, from how to handle requests to 
club owner/manager relations, to the pay scale in clubs. I 
also get calls for advice on equipment, programming, 
promoters, lighting, tipping, club operations, live bands... 
you name it. I lere are a few ol the more popular questions 
from recent weeks. 

Q. How can I play requests without sacrificing the 
integrity of my nightly programming? 

A. This is a tough one because there are so many different 
pressures and variables facing a DJ on a nightly basis. The 
easy way out is to say you don’t have the song. If only it 
was that simple. First, you have to please the owner who 
has asked you to play a certain style ol music, which 
becomes the signature sound of his club on that night. 
Second, there are the DJs instincts that tell him to read 
the crowd, play the right songs to motivate them and 
increase bar sales. Then you get Joe Six-pack w ho asks 
you to play a ballad at midnight because, “If you play a 
slow one, I’ll get lucky Dude!” 

One way out of this dilemma is to hang a clipboard full 
of paper by your DJ booth tor customers to w rite down 
their requests. At the very top print in very large letters 
“Requests w ill be played ASAP (As Soon As Program¬ 
mable).” Having the list does tw o things: It gives the 
customer instant recognition, and it gives the DJ a break 
from 20-30 interruptions. A request sheet also takes away 
the chance of personal conflict. Telling a customer that 
the song they requested is not part of the nightly format 
opens a debate with a person who may be drunk and who 
knows nothing about music programming. Again, saying 
you don’t have it will always help. One more tiling the 
request sheet does is keep you and your programming 
staff in touch with your customers’ needs and trends. If 

m 

you get a lot of requests for a certain song, and it fits your 
club’s format, it’s time to go buy it! 


Q. My club owner won’t buy a pitchable dual CD player. 
We are using one home CD player and a portable player 
that skips, any suggestions? 


A. With any business, any purchase an owner considers 
making depends on price and ROl (return on investment). 
Buying an ice machine makes sense, hut convincing the 
owner that a $900 or more CD player will make him 
money may be tough. It is difficult to gauge it sales will 
increase enough to make this purchase worthwhile. You 
have to acquaint him with the new technolog}’ and explain 
to him that improving and updating equipment w ill allow 
you to be more creative and put on a better show. 'Phis 
increase in your productivity will increase energy and 
crowd response which will also increase bar sales. Educate 
him by taking him to a music store and showing him the 
features of a dual CD player. A great way to hook the 
owmer is to let him spin a few songs early in the evening. 
This hands-on approach, and the level of trust he has with 
you, should net you the purchase. 


O, My club owner wants to bring in live bands on week¬ 
ends and not use a DJ. What should I do? 

A. Live bands are a great departure from the DJ-only 

format. The visual and entertainment value is very 

# 

powerful. However, when the band takes a break, all the 
energy the band just built is gone. For a small club, that’s 
OK. For medium to large clubs, that could spell disaster. 
The owner can charge a higher cover charge to pay the 
band, and should definitely keep a DJ on staff to play 
between the band sets, fo keep it fresh, the DJ shouldn’t 
play any songs the band plays, and should try to play 
some of die musical styles the band didn’t play. Most 
bands have a limited song list, where a DJ has thousands 
of songs that he or she can play to offset the band’s 
shortcomings. Plus, it the band sucks, the $800 the owner 
spent on them could have been used to buy that dual CD 
player! 

If you have a question, or a comment to add to my 
responses, get in touch with me. Your questions and 
comments will be addressed in future articles. Please 
contact me at scmsrecord@aol.com. Don’t forget to 
include vour name, address, phone number and club 


name. 


Dave Kreiner is the owner of "The Source DJ Music Supply " ami 
Southern California Musk . They are a music supplier ami mail order 
company servicing 12" singles, CDs, ami remixes for Mobile DJs amt 
Sight club DJs, To get a FREE flyer call (Soo) 775-3472 or check out 
their Web page at irwwJhcsourcefonmisic.com 
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ADVERTISE In The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $35 Per Column Inch (1 3/4" wide 
by 1" high). All ad copy and payment-in-full for the February/March ’98 issue 
#44 must be received by November 26. For more information, or to place 
your ad with Visa or Mastercard, call: 716-385-9920, fax: 716-385-3637, or e- 
mail: mobilebeat@aol.com 


' Make Us Your Last Call- We'll Beat The Price!" 


OWN A 
PIECE OF 
HISTORY 


American DJ, Ampco. Bulbtronics, Chauvet. DJ USA. KLS, Knight, LightCraft. 
Lyte Quest, MBT, Martin. Meteor, Ness. OmniSislem. TEI. Visual Effects 

AB International. BBE. BGW, Bi-Amp, Bullfrog. Carver. Dcnon. Ecler, Furman. 
Gem Sound, Gemini. Genesis, GLI. Grand. Grundorf. MTX, Numark. Odyssey. 
Pioneer. Rolls. Samson. Stanton. SoundTcch. Techniques, Ultimate Support, Vcstcx 


1991 Vintage 
Mobile Beat 

'< Our First Year '< 
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Pioneer's New PDR -04 
CD RECORDER 
Priced under $1000 


CALL TO GET ON 
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5 issues for $10 (s/h free) 

Send check or money order lo: 

Mobile Beat Magazine 
P.0. Box 106 

East Rochester, NY 14445 
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1 The DJ-Mall' 

f f ICT L/v friaifil 

1 http://www. dj-mall. com 

1 Dozens of online DJ stores in one place ... 

1 the perfect place to do research and shop! 

1 Online DJ stores interested in marketing / advertising can contact our sales dept, at 

1 sales@dj-mali.com or call (515) 255-9573 or (705) 472-0070. DJ-Mali has proven results 
1 with average costs per visitor to your web site around 5 to 10 cents! 

, Fi^d DJ necesito* &uch «4 Mixers, Speafcera, Wireteu Headsets. Helicopter Liflhns, Turntables Mirer Bans, DJ Shows A Conventions, Chase 
! Coniioueis, Foil Machines. Racks, Local DJ Associations. CD-G'S Par Cans, Internet Serves. Strobes, DJ Manuals, Dual CD Players, Stands 
Sequencers, As-Seen-OivTV CDs DJ Coffins, Video CD Players, Music Management Software Black Lights, Microphones, lasers Mmhpiscs, 
Party Fawn, Beam Lights, Insimctional Videos, Lamps Patch Cab*as. Samplers. Gobos. tnteNgertL Lighting. XLR Cables CD Compilations. Pn 
j Spots, Record Pools, Spealter Cables. DVDs, Cirtndges/Slyti, Moonflowars, Trussing Power Condtoriecs £ty)»M«fs Trade Magazines Ac- 
i counting Software, Mic Stands, Musk: Cases Print Shops, Ceasene Desks, KazefS. Speaker Tripods, Sgnal Processing, Naikmai DJ Assoc* 

: lions, DMX Controllers, Subwoofers, Karaoke CDs, Coniact Management Software, Police Beacons, Dimmer Packs. Equalizers. Wireless Micro- 
1 phones, Remix CDs, Tuxedos, AmplEfters and much, much more at the Oj-Mtl! 

For as little as $5/month you could be advertising 1 
on the Internet and be exposed to the over 1 
10,000 brides and visitors that surf The Internet's 1 
Source For DJs each month. And for only $50/ 1 
month you can add the class that comes with 1 
your own "mydjservice.com” custom web 1 
domain, full of pages, pictures, graphics and 1 
interactivity 1 

Call us now at (800) 25-PRO-DJ and we will fax 1 
or mail you full details. 1 

Surf the net with us at the Mobile Beat DJ Show & Conference in Las Vegas 



Announcing! 


WINDOWS 3.1& 95 


* SHOWBIZ 3.0 
<7 SHOWDISC 2.0 




LeOG Tracking 
Equlpm&fit inventory 
Corloct Management 
Free Music Database 
BPM Ccantor 
Convert from other 
Fie * ib«y SeparT ng popular package! 

Hoodie* Mufhpie rafonrj co™ avc.crD® 
Financial Swooning Pius many more roaiufes 1 

Entertainment Solutions 


Fu»y n*twot-ab:« 
Import Export Feature* 


'440) 473-2098 WHYROME@APK.MET 


PC SOFTWARE 



bui— r 


CJ CD CD I DESIGNS GDI's! 

CUT'S! S , E3 A P's! r-Nl EE Rt S S. I\/I ACBhsJETIG SICGIMS 
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MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It's alive'. Your 
business, that is. when Wolfram is 
vour music video source. We offer 
more of w hat you want-like 
nmtlimg We’ve eui uhat’s hot. 
Lightning-fast delivery, too. It’s 
electrifying what . 
can happen when ^ 
you call 800 
433-1652. Feel 
that tinele? Call 

now and WblframVideo 

Intcmei address: ttww. execpc.com/-wolfram 
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DJ Universe 

The greatest gear on earth! 
For all your DJ/KJ needs, 
B I including: 

•Speakers Amps* 

• Cases Lighting • 

• Mixers Karaoke • 

We now carry the 
ultimate in DJ 
compilations! 

i!i 


-652-5770 


EE 


fax: 406-245-5203 

www.djuniverse.com 

No print catalog but 

visit our online catalog! 

* financing available * 




Disc Jockey 
PLAY LISTS 


Y our Clients Pay You To 
Play The Right Music 

get hundreds hundreds of*.. 


“TIME TESTED PMilY SONGS” 


NOW, know what songs to buy and play! 

Songs proven to packjtgttr dance floori 

ORDER THE '97 / '98 EDITION TODAY! 

Just $24.95 (+M s/h )! Mm 3 weeks for deliver) 
luy jMriy up dal pi oily $|.IS (+J4s/h) it cuufit cl darn m 
Send tmilinf id dm* I dieck or lusty order payable to: 

rnV like** 0J * M, U% m, Stifcnrlt, Nj CIOII 
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PRO OJ 



Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remlx@buffnet.net www.powerhouse-remix.com 


the HOTTEST audience participation-interactive!!! 

Game Show J^ignia 


Bv Creative iMAqiNEERmq 

Perfect for: ♦ Corporate Events 

• Bar,'Bat Mitzvahs j 

* Nightclubs & Bars | 

♦ Parties 

800 644-3141 

(954)316-6001 

http: L \vww. creativeimaginecring.com 
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45’S 

Case 

holds 

200 

* i 

CD 

Case 

holds 

100 


Case 


holds 


Made 

IleavT’ 

Polyethylene 


800-343-1433 / in NY 516-563-0633 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music. Today’s Hits and “DJ Only’’ titles. 

For 1997 Catalog of over 3,500 various-artist CDs 

with complete track listings send $11 to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


www.preifiier-lighting.com 

90 page catalog online 


ENTERTAINMENT COMPANY 


Did over 500 events last year. 
Need qualified DJs, MCs, Singers. 
Will Train. For corp./private parties. 
Southern California. Please call... 


(818) 341-8653 
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WE RE-CONE 


ELECTRONIC 



BARGAINS 

DJ SUPERSTORE! 


WMl 


'IF WE DON'T HAVE IT... 
THEN YOU DON'T NEED ITt 


DEMON 
GEMINI 
PIONEER 
NUMARK 
RANE 
FURMAN 
DBX Bl 
APHEX 
VES 
GLI 


SPI SOUND 
AB POWER 
STANTON 
AMERICAN DJ 
MARTIN 
LIGHTCRAFT 


MARANTZ 


KNIGHT 
TECHNICS 
MTX BST 
SOUNDTECH 

...and many more! 

CALL US WITH YOUR BEST PRICE. B* 


- I IBS 


rsi 


9AM 6PM E.S.T. 


LUB SI-1 

ELEGTROMfC BARGA / A/5 
MOSJTFLLG7 ST.(RT.28) 
BROGKTOM, XfA 02410 7 
508-584-8255 



Call the Nation's Largest 
One Stop DJ Music Supplier 
for Nightclub & Mobile DJs. 



www.thesdurceformusic. 




• Over 1,000 12" Singles 

• 20+ Remix Services 12'7CD 

• 100's of DJ Only CD Compilations 

• Huge Selection/ Great Service 

• Same Day Shippingl 

• DJ Equipment Sales 


Ail inn pint lar ill Pn Hint Mi Am Spi Mrs 

Tri-State Loudspeaker 
( 412 ) 375-9203 

http://www. Jianll c om. net/www ^ speakers 


“Mobile DJ Success Tools” 




PRO SING Karaoke 

Ft ceCatdlorjWoi id's largest 
selection. All Brands ol equipment. 
CDtG.IDs. Vocal Eliminators, 
Players Speakeis r.lics 

csp p.o.BOxnoti 

Bndqeview.lLWHSS 
-G6 


Your one-slop Pro DJ Help Shop. Featuring: 
Marketing • Mitwitian/Salf-Help • Misical Product: 

1-80D-DJS-ARHJS 

U! Now for 
FRE Catalog! 



r WANTED To"BUY: "I 

1 HI items fostn I'll Piusm : Si 3511 Sill Ittimts 1 
| Sit til] 101)1 ItiMnttiKcrt Fm/nimif! | 

■ [tgulttirs Niriilj mum O icrwleis IFU spfiktr; | 

I best HHMImiis 9uicli/SCnrlies5BKS«$rerts lKhnirs I 
I SL-nm BUN hntmirs lUrtn liiKs I 

■ Call Jetlrey {914)^91-7163 * 





LT1 

Professional Loudspeakers 

SHARP TITANIUM SOUND! 
20 MODELS AVAILABLE! 

18" SUBWOOFERS FOR 
POUNDING BASS! 

5-YEAR WARRANTY! 
DEALER INQUIRIES INVITED 


III Mounteir Acoustic! (207)782 B410 FAX (207) 777 5313 
Cinsde: LTI Marilime DJ (90?) 8034?35 HU (SO?) 897 0213 


CMSU Nightclub 

DJ Training 

& Placement 

CaU (800) 266-4700 

# 

for more information. 
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Superior Son^ books, Etc. 


Customized Karaoke 
Songbook specialists 

Alphabetized song listings by title & artist. 


Send disc titles and numbers with 
enclosed check payable to: 
Superior Songbooks, Etc. 

420 E. Crescent St. * Marquette, Ml 49855 

Fast delivery! 



The ULTIMATE CD Compilation Resource 


NOWJXPlOR[ OUR WIRE CATALOG ON M INTERNET: 

htt p ://www. rotatio ns .com 

FEATURING CDs FOR A PRO MOBILE PJ BUSINESS 

• Search our Web site by Title, Artist or Compilation 

• Secure Shopping Cart Ordering System 

• Advance Tracks for Monthly DJ-Only CDs 

• Track Listings for all our Domestic / Import CDs 

• New CDs Reviewed in Mobile Beat Magazine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 


Telephone DJ Sales & Service Hours: I 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (ET) | 

(610)631-1779 rotations@aol.cor 

SALES & SERVICE E-MAIL 

S02 NORTHRIDGE DRIVE NORRISTOWN, PA 19403 

(6 

F 

10)631 

AX SEP 

|*--1 

-1984 

IVICE 


t 100 discs - SCO per book 
101-150 discs - S75 per book 
151-200 discs - SI 00 per book 
greater than 200 discs - S125 per book 


WANTED 


DJ Record collections 
Disco*Rap*Soul -House 
12" singles*45s*albums 

WILL TRAVEL FOR LARGE COLLECTIONS 

Buy • Sell • Trade 

• WANT LISTS ACCEPTED • 


21ST Century Music 

1-800-846-9501 

(201) 641-6610 • lax (201) 641 -9309 


BPM BOOKS 

Call (800) 
266-4700 

for free 
brochure 



Buy at Dealer Cost! 

<.DGs as Low as $4.95 

We carry most brands 

For price list, See us on die web 

http^/www.karaoke-wholesale, com 
or call 

Karaoke Wholesale 


1-888-900-DISC 


Fax: 1-602-864-18R4 | 


BECOME A RADIO DJ! 
Radio Stations Are Hiring! 


Learn The Secrets To Entenng 
The Business Of RADIO! 

ON THE AIR 

Professional Broadcast School on Video! 

Credit Card Orders Call 

1-888-AM-FM-JOB 

S34.95 + S3.00 S&1I 

SEND CHECK OR MONEY ORDER TO: 

ON THE AIR 

777 E. ATLANTIC AVE. SUITE Z-299 
DELRAY BEACH, FL 33483 

wwv^broadcastschooLcom 


DEALERS WANTED 


APi 


is looking for... 


Retail, Distributor and Wholesale outlets to carry 

New Wireless Microphones 

See the product line at: www.mantana.com/mcwholesale/api.html 

or call: 800 * 879*3458 




EH 

jSS* 


SCHOOL U Ifolt X Ecf W 


Learn Why Professional DJ s Use The 

NEW YORK 




obO ta 


DJ ENTERTAINMENT SCHOOL 


OFFERING COURSES IN 


• Vinyl Mixing (Levels 1*3) 

• CD Mixing (Levels 1-3) 

• MC Techniques (Level 1 6) 

• Denon 2500 System 

• Pioneer COJ System 



STUDENT BENEFITS 


* Certificate Program 

* Job Placemen! Services 

* Financial Assistance 

* Out of State Course/ 

Travel Benefits 


( 718 ) 359-4848 

41-23 162nd Street • Flushing, NY 11365 


Music Carryihg Cases 

•CD's •SoftSleeves MS's •Albums 
• All Wood Lock-corner Construction 


• Carpet (Slock or Grey)/Vinyl Covered 

• Heavy Duty Hardware 

• Removable lids 



Manuiacturir or Top Quautt 
Carrying Cash Sihci 1968 


CALL FOR DETAILS 
1-888-S26-4641 


IANING 

custom design I 

% h c o n w IT n a t E d 

2335 Durand Ave* 
Racine, Wl 53403 
Fax (414] 598-9091 


UGHTS 
NEW & USED 


• Derby $ 128 

• Mushroom $121 

• Double Derby $ 147 

• Laser $119 

• Strobe $14.75 

FREE CATALOG, CALL 
800 880-0885 



FIRST DANCE 


Great for Anniversaries, 
Awards, Gifts and Incentives 
EXCLUSIVE USE TERRITORIES 

ONLY the BEST in QUALITY 

• Real 45 record (gold or silver) 

• Mounted on rich double velvet 

• Elegant gold wood frame w/glass front 

• Customized logos 

• Custom record label 

• Personalized engraved brass plaque 
UP-SELL or GIVE-AWAY 

(DJ and Wedding Vendor volume discounts) 
USA aid International Soles 

tiiifiii > MflMMbmrt cii, in itfiiittipiliii 
I nil > DJEitra^MlciH 

TOIL FREE (888) 449-5099 


GOLD RECORD 
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Karaoke Explosion! 

r *fr0A 



Starr Karaoke 

Authorized ealer tor DK Karaoke Inc. 
The Leader in Sing-Along Cntertaimment 


DKKaraoke 


Early Bird Year-End Blow Outs! 


f 



DKK200P ( DG Player by Sony— They're back in stock ISOWi 

erfect add-on player to any DJ system: 
Rapid Cue up time ■ Multi-function 
timer mOne-touch access remote control! 
UMuch more!! 

This playerugj^ when you purchase a set of 96 DKKaraoke CD+G's.. 



Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs u Digital key 
control ■ Digital echo ■ Vocal 
maskingm More! 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDC Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 






















f r J( -Pobbu c J4oxgan^teirL^^ducJjioru 

NEW PRODUCTS 

l&'MIP "Weddings Tamiritess 

1. Butterfly Kisses 

2. Butterfly Kisses (Abridged Version) 

3. Daddy’s Little Girl 

4. The Promise of Love (Mother to son) ^ v 

5. Daddy (Daughter to Father) \y&) 

6. Happily Ev©r Aftar (Bride & Groom) ki ’ 

Bonus Track - Butterfly Kisses (Sweet 16 Version) CD = $15.00 

All of these wedding favorites have been edited and remastered to ensure their 

APPROPRIATENESS FOR ALL RELIGIOUS AND ETHNIC BACKGROUNDS. 



CHRISTY LAW '$ 

COMPLETE PARTY 
DANCES CD & VIDEO 

All music produced by Bobby Morganstein Productions 


The most requested collection of music 
for all your favorite party dances 


1. Electric Slide 

2. Born To Hand Jive (Hand Jive) 


3. Sing Sing Sing (Swing! 

4. Bunny Hop 

5. Stroll 

6. Twist 

7. The Hustle 

8. YMCA 

9. 80’S Dance Medley 

10. Macarena 

11. C’Mon ‘N Ride It (The Train) 


12. Wild Wild West 
(Barn Dance Mixer) 

13. Cotton Eyed Joe 

14. Hot, Hot, Hot (Conga) 

15. Limbo Rock (Limba) 

16. Chicken Dance 

17. Hokey Pokey 

18. Hands Up 

19. Party Dance Beats 

20. Party Closing Afternoon 

21. Party Closing Evening 


CD = $20.00 • Video = $30.00 

Both for $40.00 


F rom one of 

Toronto’s most 
successful disc 
jockey entertainment 
companies, Paramount 
Entertainment, comes 
a revolutionary new 
CD. BMP presents 
Volume #1 in William 
Kozma s Sound Advice 
Series, entitled “ Sound Advice on Sales ." 
William Kozma uses his world renown public 
speaking abilities, as presented at various 
DJ conventions, to get his ideas across in a 
pleasant and informative fashion. This CD is 
the perfect way for any DJ to improve upon 
his/her marketing and sales abilities, aiding in 
taking their company to the top of the industry. 

CD = $35.00 



WILLIAM KOZMA 


Coming in January '98 

CD #17 * THE COMPLETE JAZZ PARTY CD (Cocktail II) 

20 classic jazz songs mixed perfectly for your cocktail hour. 






































The Top Selling CD Series Especially Designed for Mobile DJs & KJs 

Your competitors have the whole series! Isn’t it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE INDUSTRY IS BUZZING ABOUTi 


Do Your 

CD Players Skip? 

Check Out Our 


CD 
Shock 
Pods 




2 HIP 2 SKIP 


They're Back 

Cenfit 5 Sleeva 

$80 


A PAIR • ONE SIZE FITS ALL 


OVERSIZE SEQUIN JACKETS 

REG. $125 • SALE $ioo 

COLORS AVAILABLE; BLACK, GOLD, BLUE, PINK, PURPU, RED SILVER 

REGULAR SILVER 
SEQUIN JACKETS 

REG. $110 * SALE $100 

SILVER SEQUIN VEST 

SALE $50, 2 sizes reg. & oversized 



% er Websiv 



OPENING ITS 
DOORS IN 19981 

visit us at: 
www.djcenter.CDm 

□r e-mail us at: 
i nfo @ djcente r. com 

Call for Package 
Information 
1-BBB-391-3976 


Novelty Party CDs from Bobby Morganstein Productions 


CD1 

CD2 

CD3 

CD4 

CD5 

CD6 

CD7 

CDS 

CDS 


The Complete Jewish Party CD 

Horas & Traditional Jewish Party Songs 
The Complete Latin Party CD 
All Your Favorite Latin Dances 
The Complete Novelty Party CD 
Novelty Songs & Sound Effects 
The Complete Traditional Party CD 
Traditional Dances & Wedding Music 
The Complete Specialty Party CD 
All Your Favorite Specialty Dances 
The Complete Grand Entrance Party 
Grand Entrance Music for All Occasions 
The Complete Classic Party CD 
Hard to Find Classic Party Songs 
The Complete Cocktail Party CD 
72 Minutes of Mixed Cocktail Music 
The Complete Miscellaneous Party CD 
Wide Assortment of Misc. Party Songs 


CD10 The Complete Medley Music Party CD 

2 CD Set of Ethnic Dance Medleys 
CD11 The Complete Big Band Swing Party CD 

The most requested Big Band swing selections 
CD12 The Complete (Best Of) Jingles Party CD 

The best 99 tracks from the UK's "DJ Jingles" series 
CD13 The Complete Dinner Music Party CD 

Over 70 minutes of mixed instrumental dinner music 
with a jazzy flair 

CD14 The Complete Broadway Party CD 

A CD full of Tony /Award winning Broadway selections 
CD 15 The Complete Creative Party CD 

Creativity classic party songs, original tracks, <S jingles. 
CD16 The Complete Classical Party CD 

23 fully arranged tracks for wedding & special occasions 
INT The Interactive Medley CD 
CD This hot new medley of the hottest party dances is 
guaranteed to increase crowd participation. 


Bobby Morganstein Productions “How-To” Videos 


VD 1 THE BAR/BAT MITZVAH 

BASIC PRODUCTION VIDEO 

How to Prepare & Run a Bar/Bat Mitzvah 

VD 2 CONTEST VIDEO 

All you need to perform all the Basic Party Contests 

VD 3 THE BAR/BAT MITZVAH 

FULL PRODUCTION VIDEO 

A Behind-The-Scenes Look at the "High End" Affair 
VD 4 THE PARTY DANCES VIDEO 

15 Dances. 5 to teach staff, and 10 to teach the guests 


VD 5 THE BAR/BAT MITZVAH “PARTY DEMO” VIDEO 

This is a demostration video that our MCs and DJs use to 
assist in selling our Bar/Bat Mitzvah Production Packages 
VD 6 THE CREATIVE GAMES VIOEO 

This one-of-a kind video telts you everything you need to 
know to perform the hottest new creative games, from 
the industry's most successful disc jockeys 
INT THE INTERACTIVE VIDEO 

VD This companion to the Interactive CD will teach you the 
hottest party dances of yesterday and today. 


TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 and CD 2 .ea. *22°° 

CD 3 thru CD 9 & CD 11 thru 16 . .ea. *28°° 

CD 10 (2 CDs).set *35°° 

[NT. CD .ea. *15°° 

SPECIALS 

BUY ANY 4 BMP CD’S & GET ONE . . .FREE 

BUY ALL 16 CDs.*325°° 

INT. CD A VIDEO .*25°° 

DESIGNATE NUMBER & TITLE OF CD's, 

ADD S4 - SHIPPING & HANDLING. 

If ordering more than S CD’s please add an additional 

S 50 per CD for Shipping & Handling. PA Residents add 
6% sales tax Philadelphia Residents add 7% sales tax. 

1. The Bar/Bat Mitzvah Basic Production .*100°° 

2. The Contest Video.* 50°° 

3. The Bar/Bat Mitzvah Full Production . .*100°° 

4. The Party Dances Video.* 50°° 

5. The Bar/Bat Mitzvah “Party Demo” . .* 50“° 

6. The Creative Games Video.* 75“° 

Int. Video .*15°° 

SPECIAL 

ORDER ALL 6 VIDEOS FOR . *299““ 

Include $6.00 for Shipping & Handling, 

PADS PER SET 

$40°° 

US MAIL .$ 4/SET 

UPS REGULAR.$ 6/SET 

UPS 3 DAY .$ 8/SET 

UPS 2 DAY . SI 0/SET 

UPS OVERNIGHT ..S21/SET 

$2 CHARGE FOR EACH ADDITIONAL SET. 

$4 CHARGE FOR C.O.D. 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: < 

BOBBY MORGANSTEIN PRODUCTIONS ( 

77 Buck Road* Huntingdon Valley, PA 19006 1 

CREDIT CARD ORDERS CALL 

[215) 355-3755 
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The Second Generation Is Here 

PO Box 565 - North Chelmsford, MA 01663 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

n cl tiding S&H Insurance 

Please Call for more info 
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(5001-649-2802 - Fax 
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NORTH AMERICA’S DJ 
EQUIPMENT WAREHOUSE 

THE NlTELtTE 

ATTACKER 

HOT DEAL ! 

$139.00 U.S. 

$219.00 CDN. 

THE NITELfTE 

BIG TOP 

NOW ONLY 
$99.95 U.S. 
$149.95 CDN. 

THE NITELITE 
HAZER100 

$299.00 U.S. 

$449.00 CDN. 

THE MBT BRUTE FOGGER 

INCREDIBLE OUTPUT 
AND PRICE llll 
$88.00 U.S. 

$138.00 CDN. 

ADJ 300 BULBS (130HR 64514) 
SI 1.95 U.S. / S16.95CDN. ca 





I 


ONE-STOP 

ENTERTAINMENT 

DJ/KJ Discount Slone 


PIONEIR 
AMERICAN DJ 
■N HUE 
KlIPSCH 
LTI SPEAKERS 
INURE 
GEMINI 
imquEsr 
6 MANY MORE! 


GREAT Bllii; 
BN KARAOKE 
DISCS, TOII 
FREE CATALOG 
FREE SHIPPING 

on t» mi 

...CALI NOW! 


Winter Specials 
ADJ Scotty 
IVOW SI 38.00 

Gemini 
727 Mixer 
NOW $233.00 
50 CD+G Rack 
NOW $44.00 
Chartbuater 6+8 
Karaoke CD+Gs 
NOW $14.00 
CALL FOR INFO 
ABOUT OUR OTHER 
SPECIALS! 


(603) 882-0505 Phone 
(603) 882-3003 Fax 


EAW PAYING TOO MUCH? 

Cerwin-Vega 
Bag End 
Bose 
Sonic 
JBL 


All 

Major Brands 


Crest 
Gemini 
American DJ 



Crown 

Grundorf 

QSC 

AB Amps 
Rane 

Grund Audio 



PAYING 

TOO 

MUCH! 



Pioneer 


JIM LAABS MUSIC 

1 - 800 - 657-5125 

contact Bob Halle, ext.312 


Rock Bottom 
Pricing 


Denon 

GLi 

MBT 

Meteor 

Ramsa 


The One Show 



Nobile Beat 

DJ ShowS 

('(inference 


pages 

11-18 

for 

details 



TROPICANA 

Hotel 

20 - 21 '^ 






That Has It All 


I 



I 


I 


NEW II Soundtech PS-802 

EVERYDAY LOW PRICE 
$429.00 U.S. $639.00 CDN. 

THE GLi Pro DC-4000MKI I 

$549.00 U.S. $799.00 CDN. 

MULTI MUSIC SERVICES INC, 

1-125 BOX SET - 2 LOW 2 PRINT 
LEASE ONLY - IN CANADA ONLY! 

UNITED STATES AND CANADA 
SAVE THE DUTIES & TAXES 

NOW TOLL FREE EVERYWHERE 

1-800-810-5357 
A5L THE 0 J SHOPPE 


MUSK& MAKERS 



PSTCHOKOT IMS IT ALLffl OTIC SEC TOR TOURS ELD 

FREE LOANERS FOR REPAIRS 

LOW RENTALS: 15’SHORN S10/DAY*WIRELESS MIKES15/DAY 
FULL DJ SYSTEM EXCEPT CD'S $75©AY* LIGHT SHOWS25/DAY 

rSTCnOKOT has it allii 

am£fucan p;r*eee*eeHp.iN6<eF> 

C6PW t N - V 66i A* D6N ON* 6TA* FUP-MAN 
G,6MtNt*:re'L*MTX*NADY , 'N6SS* 
NUMAP.K*DMNISIST6M*P6AV6Y 
PtON66p.*QSC*SAMSON*SHU£6* 
STANTON * T6CHN ICS*TASCAM * 

MUSIC MAK6F-S CAS6S CD300$9t.00* 


CD’S SKIP? 


GET THE 



the perfect solution 

100% MDNeYfcACK SATISFACTION 
&UAPANT£6 S iM 

l - SOO - ^4-psyerto OBl-T4^ 

K-MAP-T PLAZA WALL, N.T. OT7W 
ViVlW.MUStCMAK6P-S.COM 


WE WILL BEAT ANy ADVERTISED PRICE!!! 
COME IN AND MAKE A FRIEND FOR LIFE!!! 


118 Showcase / Mobile Beat Magazine 




























































TECH TALK from page 44 

but be careful not to lose high end definition (crispness) 
in the process. 

• How about that old 45 from the '50s? This will take 
a little more work. First we have to adjust the 16k control 
to remove the high frequency garbage. We can also 
reduce the 8k control a bit to eliminate some of the snaps, 
crackles and pops. A nice boost around 6k should bring 
out the high end a bit more. Guitars will probably be 
recorded very low, so bringing down the 2.5k and 4k 
controls is in order. A boost around 250Hz will add a bit 
of fullness, and finally raise the 60Hz control to enhance 
the low end. This may seem like a lot of work for one 
record, but ii you are recording it to tape, minidisc or 

CD, you’ll want it to sound the best it can. 

# # 

•Ma ny things can cause feedback, but usually it 
results from where the microphone is placet! in relation to 
the speakers. Therefore, before you try any electronic 
remedies, move the mic. II that doesn’t work, use your 
F.Q to locate the offending frequencies and reduce them. 
Most mics will tend to feedback at one or two particular 
frequencies, in the mid to high ranges. Once you have 
established which frequencies seem to feedback with 
certain mics, write them down and keep them with the 
mic to eliminate the problem next time. 

DO'S AND DONTS 

As I said before: Don’t use an EQ as a bass/treble ampli¬ 
fier. It may sound nice when you make your 12-inch 
woofer sound like an 18-inch, but it won t be long before 


NDMARK DM 1635 from page 58 

degree of difference between the beats of the sources; red 
being “train wreck,” yellow is “almost there,'’ and green is “go 
for the mix.” 


Below the source selector LEDS, there are two vertical rows 
of three large black buttons. The first pair selects the source. 
The second pair sets the synch lock position. The third sets the 
beat assist process into motion. 

According to the manual, the Beatkeeper is foolproof as 
long as the beat is distinctive. Track any beat up to 199 with a 
special setting, or automatically il your music is between 80-150 

BPM. 

Using the Beatkeeper is a simple process using synching or 
beat assisting. Synching involves watching the green I .ED 
change to a red as the unit scans and updates the BPM display 
every five seconds, ft then becomes aligned to the beat of the 
music. Once this is accomplished, you press the appropriate 
synch lock button. Pressing this button stops the scanning 
process and locks the Beatkeeper into the correct BPM 90 
percent of the time. 

Beat assisting, on the other hand, is a more interactive 
approach to determining the correct BPMs and setting up for 
the perfect mix. For example, if die music doesn't have a steady, 
well-defined beat, or you need a quick setup lor your next mix, 
then tapping the Beat Assist buttons aligns the Beatkeeper to 
the music in two to eight heats. 

Mixing two channels together now involves a three-step 
process: synching or beat assisting, tempo, and beat alignment. 
Once you set up the two channels you want to mix, it's a simple 


that woofer breakdances across the dancefloor ami ends 
up sizzled. 

So how do you prevent this? Go for the gain control; 
it should be next to the first or last control for the fre¬ 
quency bands. Raise and lower this control while depress¬ 
ing and releasing the HQ bypass button. Keep pressing 
the button in and out while adjusting the gain control. 

Fry to find the spot where there is no dilterence in the 
equalized sound’s volume and that of the unequalized 
sound. If the equalized sound is too loud, low er the gain. 

If it is too soft, raise the gain. 

Another thing I see often, which is not good EQ 
etiquette, is the use of two EQs. It you are using an 
outboard (not in the mixer) 15-band EQ, and you have an 
equalizer in your mixer, turn the mixer HQ oft. Using two 
EQs simultaneously can ruin your amp and/or speakers. 
However, there is a safe way to use two F.Qs. Since you 
cannot cause any damage by cutting a signal, you may use 
one F.Q normally and the other onlv to cut certain 
frequencies. Also, it isn’t advisable to use sonic maximizers 
or sound enhancement units w ith equalizers. Most of 
these units are actually lam v F.Qs and should onlv he use* 


With all that in mind, you can see how useful an EQ 
can be in your DJ, kj, or Club rig. Il you have any further 
questions on this or any other topics I have talked about 
in previous issues, call me at Abracadabra Lights and 
Sounds (516) 667-2300. 



matter of matching the green LEDS in both the tempo ami beat 
offset liar graphs. You may have to adjust your pitch bend 
button or the pitch slider to help this process along. Now you 
can not only hear your perfect mix, you can see when it’s ready. 

"or the experienced DJ, the Beatkeeper provides another 
way to check beau, or assist in a pinch. I'or the novice or less 
experienced DJ, it 's really a great tool because of its visual 


cam 



cs. 


THE VERDICT? 

As for the fit and finish of the product, Nuinark’s DM1635 is 
clean and well organized. The legends are legible even in dim 
lighting. The LEDS are bright and easy to read. All the controls 
operate smoothly ami the assembly appears first rate. Basically, a 
good looking and sounding mixer. 

On the job, the DM 1635's sliders seemed loose and not as 
“silky” as I would like, but certainly acceptable. The master 
slider has a more determined dampening, 1 suspect to prohibit it 
from being accidentally bumped into the red. Given the choice, 
I’d like all the source sliders to match the dampening of the 
master; which I believe would give this hoard a better overall 
feel. Then again, when you take into account the price and the 
segment of the market this mixer is designed for, it’s hard to say 
it’s anything less than a very good board, with some cool 
features and overall good sound, 

For more information, contact Numark Industries, 111 
Dupont Drive, Providence, RI 02907. Tel: (401) 946-4700 • 

Fax: (401) 946-53SO. 
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Courtesy of Dance Music Authority 
708-614-8417 



Artist 


Title_ 


*.. i * if m ■ * i m ft*** i * i ** ft# 


Label 


BPM 


1. ULTRA NATE....Free 




Strictly Rhythm.125 


l USA STANSF1EL0.. 

3. DEBORAH COX 

4. DIANA KING 

5. OLIVE. 


4-4*4-l *4 II 44-44 Ml«»iltll 1* *> 


*** 


Never Gonna Give Vou Up_Arista..129 

Things Just Ain't The Same (Dance Mix}.... Arista.127 


I »4 M P + ■ -P ■ *4 V* M P4P1PI I- P »-* *4 «-« PI I P 1-4 1-4 


.Say A Little Prayer 

.You're Not Alone... 


4**4** i. 44 


_Work_127 

RCA.128/138 


t-S *4*4 *#*4 *4 *4 PfiP l 4 *4*4*4 *4 *4***4 


6. BRAINBUG.... Nightmare.Groovilidous.127 

7. FAITHLESS.Salva Mea (Remix)....Arista_125 

8. TONI BRAXTON.I Don't Want To_LaFace ......126 

9. DAFT PUNK.Around The World 

10. AQUA...Barbie Giri .. 


I MlltIPHI ■ lliiail I * ■■■**■■ *#-4 4-44-* 


Virgin 
.... MCA. 


1L BORIS OLUGOSCH...Hold Your Head Up High (Remix) 

12. DOUY PARTON___Peace Train__ 


*4*4** IHIHVI 


E PATTI LA8ELLE_____When You Talk About Love 

14. TODD TERRY.......Something Coin' On 

15. MARIAH CAREY..Honey (Remix). 

16. KEVIN AVIANCE...Dir Da Da. 


i *4 *4 mm 11* (.4 *4 *# ** I******* **#44*#* 


*4 I 4 14*4*4141 ■ I ■ 4 14 I--I Pill 44 4* 


..m 

_130 

. Red Time... 125 

«... Ftp It..126 

_MCA..123 

. Logic ..125 

Columbia.128 


17. FUNKY GREEN DOGS -..The Way (Remix) 


*4 *4*4 4* ppipi *4 44 4* 44 44**44 *4 44*4 *4 *4 


Wave... 
Twisted 


18. LE CLICK.. 

19. ERASURE 

20. ALEXIA. 


4 ft*** 4**4 »PB ******** 44 4* fe 44 M-feft *4 I * *4***4 I *4 44*#* 


*4 *4 44 44 ft I *44 * PP 44 *4 ■ 


Call Me_Logic.... 

Don't Say four Love Is Killing Me 
. Number One 


127 
125 

128 


«.*#*§.****#**#* 


*-I *4*444*444444 414*4* 4I4I4I-4*4#4I*4*-14*4** 


Maverick.128 

Popular.132 


■ i ■ ■ ■ a 44 mm p 


2L ONDINA.....Summer Of Love___Interiiit 

22. KLUBHEADS .... Discohopping....Blue.... 

23. BLUE BOY ■ »p»*-«-*4-H aoPHiPl *1 *■ ■ m nmiimi i ....Remember Me 

24. HYPER GO GO & ADEVA.... Do Watcha Do. 

25. SASH iililllfilP 144-4-1 4*44-44 4 1 4*4*4 14 14 *4-1 ft ■ 4 1 44 44-44-4 1 *4 ■ 4*4# Ecuador . 

26. LE CLICK.....Don't Go. 


130/142 

...... 134 


*******41 


ft* 41 **** ** *« *4 t* I 4 4*4 « p * I * 1***1 ■ | *4 *4 


27. BACKSTREET BOYS..Quit Playing Games (Remix) 

28. DEPECHE MODE..It’s No Good. 

29. DUKE_____So In Love With You_ 

30. TINA TURNER.On Silent Wings.. 

31. KELLEE...This Man.. 

32. ROBIN $....It Must Be Love (Remix).... 

33. FRANCE J0U ...... Breakaway..... 

34. MADONNA.....Buenos Aires (Remix).. 

35. BRAND NEW HEAVIES__You Are The Universe_ 

36. JAMIR0QUAI...„.Alright 


0M..125 

. Vynyt 4 *#*#*«*'! ******** *4 *#*# 127 

. Ultra Europe.132 

. Logic/RCA.. 130 

. Jive___ 


Reprise 
4 Play.. 
Virgin... 


...._ 120 

_130 

..._126 

Moonshine 444*44 i 4 I-i-I 44 44-4 126 

B$ Beat... 125 

Popular ** *4 I«14 *fl *4 *4 I 4 *1*11 129 


4*4 ** ** 14*4 *****4*444 »* I * 1*4 4* ft* ftPPf 


37. FULL INTENTION......Shake Hour Body... 

38. SNEAKER PIMPS.Spin Spin Sugar (Remix)__ 

39. OlfTHEAE BROTHERS... LaDe Da De Da De (I Like To Party) - 

40. FIRST CHOICE__The Player... 

4L 3RD PARTY.My Love Is Alive. 

42. NAYOBE_Let's Party Tonight. 

43. ANNNESBY___Hold On (Remix)..„. 

44. ME AND MY..Dub-I-Dub_ 

45. SHAMPALE CARTIER_I'm Talking To You__ 

46. PINAY.-.Is It Real 


■ a«iai«*aiia mm * • mm m.m m.m m..m mm m m m.m m.m mm m 


Warner Bros_128 

ffrr. 124 

Work__ 123 

Sugar Daddy_126 

Virgin Underground.... 129 

Aureus.. 132 

Minimal.123 

DV8-..128 

Sony Latin..129 

Perspective / A&M.... 123 

Grand Slam.136 

SFP...127 

Classified.125 


47. PEOPLE UNDERGROUND___Music Is Pumpin 

48. PHUNKY PHANTOM..... Get Up Stand Up 

49. mi PAUL... Celebrate_ 


■ ■ it ■ * a h 44 * 4-14 a * iti«ai ■ 4 ■ * ■ 4 u a a * * * b m ■ ■ m 


Nervous 


> ■* 1 4 1 1 * ******* 


126 


Groovilidous.136 

Rhino.. 


■ B*4 44 H h ill*44 1*4*1 


50. NEWTON ..... Were AH Alone. 


*'■ 44 *4 * k i 4-* 4 1 4 * * * « * 4 4 


..128 

Dominion/UK_132 



Abracadabra 25 

American DJ 3, BC 

American Mobile Sound 97 

Ashly Audio 55 

Audio Climax 98 

Azden 34 

Bag End 19 

Bobby Morganstein Productions 116-117 
Breakthrough Marketing 61 

BST 7 

Carlson Craft 30 

Chartbuster 99 

Chauvet 63 

Colorado Sound N’ Light 89 
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Crest Audio 31 

CT DJ Supply 77 

Customware 90 

Denon 17 
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NIGHTMARE & HISTORIC AFFAIRS 



It Was A ^ 
Dark & Stormy 




> 


by Randall O'Mally 
Saskatoon, Saskatchewan, 

Canada 



F or as long as I have been doing mobile gigs, I have 
always looked forward to the end of summer and the 
beginning of the holiday season. Weddings are fine, hut 
by the end of September, I’ve had enough. 

For me, the holiday season begins with a particular Hallow¬ 
een party, it's always the same group of about 50 people who 
each kick in some cash for one big annual hash. It’s always held 
at the same place, an old roadhouse cafe just out of town. I 
always deal with the same contact who trusts me totally to 
program die music. They like lots of fog and effects and 
appreciate the sound of a full system. It’s a “perfect'’ gig, if there 
is one... at least until this past year. 

Assuming that the party would he held the Saturday before 
Halloween, as in the past, I had kept that date open, I got the 
call as expected. However, I was told that my former contact 
was no longer with the group and that I would be dealing with a 
guy named Gary, I sent out the appropriate contract, which was 
returned almost immediately with a money order for the full 

# m 

amount up front {1 had only asked for $50 deposit). 

When 1 called back to confirm receipt of the contract, 1 
asked the usual set of questions about lighting, requests, etc. In 
years past, I had always treated this group to a dazzling light 
show with all sorts of effects and fog. so I was rather surprised 
when the client made it very clear that there were to be no 


lights of any kind. Wlien I asked about music, he said the music 
would be furnished to me when I got there. 

While I found these requests rather weird, very little really 
shocks me anymore. That was until I got a call from Laura, the 
lady who 1 had worked for in the past. She asked it I had been 
called to the party. I told her 1 had. She suggested 1 try to get 
out of doing the booking, hut wouldn’t say why. I figured that 
maybe she had had a falling out with her “gang” and this was 
just sour grapes. Still, I was haunted by her phone call. 

When the night arrived, I showed up at the address on the 
contract, which was the same location as in the past. To my 
surprise, the parking lot was totally dark. I here was a sign on 
the front that read “closed-keep out" and all the doors and 
windows were boarded up. Just as I was about to return to iny 


van and call the client on my cellular, two figures in dark 
shrouds came running out from the building toward me. I was 
about to hit the gas and burn rubber bui one of the dudes was 
blocking my path, ["he other pounded on the driver’s side 
window and veiled, “Are you the DJ?" I nodded, w ith much 
trepidation. “Come around back” the one dark figure replied, 
“and keep your lights off.” 

The two met me at the hack of the building and started to 
help me load in mv gear. Without the light show or music, there 
were only a couple cases and the speakers. Once inside, it was 
obvious this place had been vacant for most of the year. The \t 1 
power was still live, so aside from finding it rather weird, 1 
didn't gi\e it a second thought. Still. 1 was instructed to use only 
a flashlight. 

As I setup my system, 1 could hear voices murmuring from 
all corners oi the pitch black room. There had been no other 
vehicles outside so I assumed 1 w as one of the first to arrive. \t 


the predetermined start time, Gan came over with a short stack 
of CDs and instructed me to play them in order, top to bottom, 
all the way thnnigh. “I guess I can do that, even in the dark,” I 
thought. As 1 slipped the first disc into my player, 1 noticed by 
the greenish tint on the backside that it was a homemade 
recording. I didn’t recognize the music. Gary came back and 
told me to turn the music down. It was bare!)' audible when he 
said, “Okay, that’s perfect." 

Suddenly the entire room was filled with tinv little yellow 
! ights. The lights began moving all over. As best as I could tell, 
everyone in the room was wearing several of those little finger 
flashlights. No one was making a sound, they were just swirling 
around oddly. Believe it or not, this was all the people did for 
the next three hours. At the end of the night, Gary stepped 
forward and said a few words to the crowd in some language I 
had never heard before. I le then threw something into the air. I 
could feel tiny droplets hit on my hands and face; it felt like 


warm water. 


After his speech, my two helpers returned to assist me in 
getting out of the place. As J pulled out of the driveway, I 
noticed a police car sitting at the entrance to the parking lot. As 
I passed the car I noticed the officer inside w as someone 1 had 
gone to school with. I stopped and he asked me what I was 
doing at the old roadhouse. When I told him about the odd 
events of the night, he decided the whole thing sounded fishy 
and decided to take a look around. He followed me around io 
the back entrance, which I had just left moments ago. It was 
locked and boarded, no sign of anyone around. When he started 
to ask questions, lie could see I was just as confused as he was. 
After about an hour, lie sent me home and said il I ever hear 
from this guy Gary’ again to give him a call. When I got home, 
another memory of the event came back. \s I look off mv bat 

W ■ 

and coat, I discovered I was covered with little red spots that 
looked like... blood? 

Whether or not it was, I didn’t really want to know. I just 
wanted to wash it off as soon as 1 could. I )ne thing 1 did know 
was... it was the last Halloween party I planned to do for a long, 
long time. 
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SH-18....400wans 



SH-18X1000 Watts 

WARMING!?! 

REINFORCE STAGE OR DANCE FLOOR BEFORE USE! 



SH-1818X 2000 Watts 



B-52 SH-SERIES subwoofer enclosures provide the advantage ol low frequency 
horn loading in a compact and cost effective cabinet suitable for a wide variety of 
high output applications. All three ruggedly built enclosures house 100% made 
in the U.S.A. 18" cast subwoofers, with 4" voice coils employed in the SH-18X & 
SH-1818X models. A tinted plexi glass window ranging in thickness from 5/8’ to 
3/4" reveal Ihe subwoofer(s) at work. 

B-52 SH-SERIES enclosures provide high efficiency, low distortion, and superi¬ 
or transient response with a 9dB higher maximum acoustic output capability than 
any single direct radiator system. 

B-52 offers a wide range ol pro-audio speaker syslems For a complete catalog 
or dealer inquires, call 800-344-4ETI 


E.T.t. Sound Sqstems 


3393 G 



.. Huntington Pork. CR 90955 - PH:[2I3J277-4100 Fax:(013] 2 7 7 -41 





































moving 


dimensions 




Worldwide Headquarters: American DJ» 4295 Charter St Los Angeles, CA 90058 USA 
Tel: 213-582-2650 • Fax: 213-582-2610 • e-mail: american@internne.net 

Canada: Sounds Distribution Tel: 416-299*0665 * Fax: 416*299*2504 • e-mail: $ales@sound$i 
Australia: American DJ Supply. Pty Lid., Australia Tel: St 2 9568 6496 • Fax: 61 2 9564 1917 
Mexico: Hermes Trading Co. Tof: 210-781-8472 - Fax: 210-781-7892 
Orient: American DJ international™ Tel: B86-2-782-8383 * Fax: 886-2-785*9852 ■ e-mail: Iaftwn@ns2.hinet,net 
Argentina: &OL RAM Tel: 54-1 375-1177 * Fax: 54-1 952-0310 

Germany: GLP - German Light Products Tel: 49 (0) 7248-4429 * Fax: 49 (0) 7248-5718 * e-mail: gip Jjght@t-onlme,de 

"■1197 AmefiCAn IX® Lon Anises. CA <*0058 USA * Snttifcdtion^ to change wilhoul rustic*. 


e-mail: sales@lightsounds.com 


360 degree continous rotation round & round 
of yoke & base! 


Pan - 120 rpm (20,000 steps) - continuous! 


Tilt - 60 rpm (38,400 steps) - continuous! 


20 dichroic colors + white / split colors 


21 amazing gobos 


Sound active / built-in pre-programs 


DMX-512 protocol 


High speed shutter - 
16 flashes per second 


Strobes In every color 


Variable speeds 


Lamp: Bright 24V 250W 


Dimensions: 12 x 7 x 7 ip. / 
390 x 270 x 270mm 


Fop product op 


Weight: 22 lbs. / lOKg 


















